Druatveni mediji u funkciji komunikacijskih alata
primjeru turisti ke zajednice otoka "olte

Prvini , Rosana

Undergraduate thesis / Zavrani rad
2020

Degree Grantor / Ustanova koja je dodijelila akademsWnivesgity afi stupar
Zadar / Sveu iliate u Zadru

Permanent link / Trajna phbhttpszfHucmnsk.hr/urn:nbn:hr:162:711082

Rights / Priveapyrightaati eno autorskim pravom.

Download date / Datum pre 202409f47

=0

Repository /| Repozitorij:

University of Zadar Institutional Repository

Sveuciliste u Zadru
Universitas Studiorum
Jadertina | 1396 | 2002 |

AN §pér

rd i r.ns k. h r DIGITALNI AKADEMSKI ARHIVI I REPOZITORLI


https://urn.nsk.hr/urn:nbn:hr:162:711082
http://rightsstatements.org/vocab/InC/1.0/
http://rightsstatements.org/vocab/InC/1.0/
https://repozitorij.unizd.hr
https://zir.nsk.hr/islandora/object/unizd:4794
https://dabar.srce.hr/islandora/object/unizd:4794

6YHXpLOLAWH X =DGUX

Odjel za turizam i komunikacijske znanosti
Studij kulture i turizma

SRVDQD 3UYLQLU

'‘UXaWwWYHQL PHGLML X IXQNFLML NRF
SULPMHUX WXMHGWLPNHRWRND a

=DYU&QL UDG

Zadar 2020.



6YHXpPLOLAWH X =DGUX

Odjel za turizam i komunikacijske znanosti
Studij kulture i turizma

'UXAaWYHQL PHGLML X IXQNFLML NRPXQLNIMVHMYNALK RPWR WD

-DYUAQL UDG

Student/ica: Mentor/ica:
5RVDQD 3UYLQLU L]Y SURI GU VF /Mdaren I

Zadar 2020.



, JMDYD R DNDGHPVNRM pHVWLWRVWL

Ja,5RVDQD 3dvivhe @javijujem da je mo] D Y Urad)dod naslovomU XaW YHQL
PHGLML X IXQNFLML NRPXQLNDFLMVNLK DODWD QD SULPM
UH]XOWDW PRMHJD YODVWLWRJ UDGD GD VH WHPHOML QD
iradovH QDYHGHQH X ELOMHANDPD L SRSLVX OLWHUDWXUH 1
QHGRSXaWHQ QDpLQ RGQRVQR QLMH SUHSLVDQ L] QHFLWL

, IMDYOMXMHP GD QL MHGDQ GLR RYRJRBJWUDIGIDkadj MH LVN
GUXJRM YLVRNRANROVNRM ]J]QDQVWYHQRM REUD]JRYQRM LO

6DGUADM PRMHJD UDGD X SRWSXQRVWL RGJRYDUD VL
XUHYHQRJD UDGD

Zadar 29. rujna 2020.



0 Y 5 S 1
2. MEDIJITTURIZAM. ..ottt e e e e e e e e e e e e et e rnneeanes 2
2.1 Mediji UuloZi MIJeNJANJA SVIJELA. ... .eevve i eeeei et ee e e e e e e eeeanns 2
2.2 POVIJESNI FAZVO] TUMZIMAB ... ceeieie et e et e e e e e e e ae e e e e e e e e e e e eannaeeeees 5.
2.3 Povijesni razvoj turizma U HrvatSKOJ..........ooeiiieiiiieeee e 8
oI WA I (0 R I 11

.ODVLILNDFLMD .GUXAW.Y.HQ.LK.PUHAD................12
‘'UXaWYHQL PHGLML ND.R.DODW.NRPXQ.LN.DEFELMH3
SUHGQRVWL L QHGRVW.DW.EL.GUXAW.YHQLK. PH.GI14MD

G = 03] 010 1 PP 16
3.4.1 Kako brendovi mogu koristiti FAacebook?..........ccc.vieviiiiiiieeie e, 18
3.4.2 Kako napraviti stranicu brenda na Faceb@®k.................cocevivvieecinieiiiinnenns 19

GRS L1 O UPPPRPPTTT R PSPPPPPTTI 20
3.5.1 Twitter ili FACEDOOK?.........uiiiie e 21

O S0 11051 =T [ =0 PP 22

'58479(1( 05(&4( 785,67,y.( =%$-('1,&( 272.%5.82/17(......... 25
7ZLWWHU SURILLO..Z5.AROW.D. ... 28
,QVWDJUDP SURILQ.7Z7.ARQW.D...iiiiiiiiiiiiiieeeeiie 29
'UXAWYHQH PUHAH WXULVWLHpNH.]JDMHG.QLEH.RBORND /Ra&
SULPMHQD GUXaAWYH.QLK.PUHAD..QD.WXUL]DP.....32

D T B - B Y G o 33
B B A (7 D e e a et eaaaraa 34
SUMMAOARY sttt ettt ettt ae e e e e e e e et e e e a ittt ———————rannn s 35
LITERATURA ..ottt eee e e e e e e e e e e e e et et e ettt e aae e e et e b e e e e e e e e e e e eaaaaeaeaeeeeeeeeees 36
POPIS TABLICA ...ttt ettt e ettt ettt s e e e e e e e e e aaaaaaaaeeeeaes 38
POPIS ILUSTRACIIA . ..ot e e e e ettt e e e e s e e e e e aaaaeaaas 38

B, 9 2 7 2 3 B 39




1.UvOD

2ZWRN arROWD QDOD]L VH X VSOLWVNRP DUKLSHODJX D LV
XUEDQLJLUDQRM LQIUDVWUXNWXUL 2WRN NUDVL GXJD SRY
XYDOD QD RWRNX SURQDADR VDYU&AHQR PHAMWWYR |N U\RY RAV |
povijest, a i danas, bavi se uzgojem maslina i vinove loze, pa je bitno za naglasiti kako je
PDVOLQRYR XOMH XSUDYR V RYRJ RWRND YHU SDU JRGLQD
GLOMHP VYLMHWD 5DWQD JERED& WD WURWVDBINM RWRWRD R KUDH
QD NRMH PQRJL WXULVWL GROD]JH NDNR EL VH RGPRULOL L >
PRUX =D UD]JOLNX RG GUXJLK RWRND &4ROWD MH PR&H VH L
svake godneSRVMHUXMH RYDM RWRN RQD MH L GDOMH RVWDOD
Kako se razvijao turizam, razvijala se i ponuda otoka koja osim prirodnih ljepota nudi i priliku
XSR]QDYDQMD V SURFHVRP SUHUDGH PDVOLQH L w€eQRYH O
QboDb]L VDPR MHGDQ KRWHO D RVWDOH VPMHAWDMQH MHGL
WRJD QD RWRNX YHU GXJL QL] JRGLQD GMHOXMX L PQRJH XC
XYMHAEDYDMX VYRMH QDVW XSH glas@vimR, tiiekor® IRWIDrRjE&eciSR N U H
WXULVWLPD SULEOLALOL NXOWXUX RYRJ RWRND DOL L 'DOP
SULVXWQRVW RQLK NRML VH EDYH WXUL]JPRP QD GUXawyYHQ
NRML VX RGDEUDOL VYRMX WXULVWURND GMHWWLL Q& RLDE XN
GUXJLK WH QD WDM QDpLQ RGDELUX awR uH UDGLWL L S
GHVWLQDFLMX OHYyXWLP SUREOHP VH MDYOMD NDGD SULVX
WXULVWLPpNH ]DMH G Q LdfrhiacaHi j& BjivdXa Kb RONRADid § potenCljalnim
WXULVWLPD ULMHWND L LOL QHSRVWRMHUD

2YLP |DYUAQLP UDGRP &4HOL VH XND]DWL QD ELWQRVW GU)
GDQRP VYH YL&H OMXGL NRULVWL GUXaWvd Kd) $¢ Rikh@ijuMH OM:;
QD GUXaWYHQLP PHGLMLPD 3ROD]J]HUL RG SUHWSRVWDYNH
SRWUHED GD VH XSUDYR RYD WHPD X]PH NDR SUREOHPDWL
WXULVWLpNH IDMHGQLFH RWAR QD GERIOVEW YH G DP WPWHESQ WIS P D HA
GDMH GRYROMQR GREUH LQIRUPDFLMH NRULVQLFLPD QMHQ
LVWUDALYDQMHP GUXAWYHQLK PHGLMD WXULVWLpPpNH ]DMHG



2. MEDUJI | TURIZAM

.DNR EL VH &WRNWHPOD GIWVREMH FSFOMLLND RYRJ ]DYUaAQRJ UD
VDPLK SRpHWDND %LWQR MH GREUR UD]JORALWL @aWR VX WF
VH GDQDV ED&4 WD WUL SRMPD PLMH&A&DMX 3RVWRMH L UD](
mediML LOL QH 7DNRYHU GHILQLUDW UH VH WXUL]DP L SULND

2.1 Mediji u ulozi mijenjanja svijeta

.UHQLPR RG VDPH GHILQLFLMH PHGLMD &4WR VX WR PHGLML
PHGLMVNRP UMHpPQLNX =UVRMAWURBEQXANRSPHGHMQLN RQ
NRPXQLNDFLMX QDMpH&aUH VH SRGUD]XPLMHYD WHKQLpPNL ¢
VX QD SULPMHU SDSLU ]JYXpQL LOL UDGLRYDORYL LOL '"9" NLC
institucije koje posr&& XM X GUXaW Y H QX NadueXn@dijN $d sk Migkotn godina
PLMHQMDOL QH VDPR QMLKRY VDGUADM YHU L QMHJRYL NRL
RGUHYHQL VORMHYL GUXaWYD L NDR WDNYL ELQitijom QDPLM
VYH YLAH MH OMXGL SRpHOR NRULVWLWL QHNDNDY REOLN
SHUX&ANR PDVRYQL PHGLML VX ALQVWLWXFLMH NRMH ]DG
NRPXQLNDFLMRP X NRMRM PRJX VXGMH O Ri$bDistolrevhgEio ip ODQR'Y
NRPXQLNDFLMVNL REOLFL SURL]YRGL LQVWLEWaXIaLlseH RUJ
SRMDP PDVRYQH NRPXQLNDFLMH NRMD MH QRYL GUXaWYHQ
publika masovne komunikacije je dislocirana u vreméiti prostoru> 2GQRVQR PRAHPR U}
GD VH NRPXQLNDFLMD RGYLMD V UD]OLPpLWLK NUDMHYD VYL
UD]YRMD PHGLMD XRSUH QLMH ELOR ]DPLVOLYR
'‘DQDVY VH MDYOMD SUREOHP LQWHUQHWD L QM&vaERYRJ XW
VWDURPRGQH PHGLMH ,QWHUQHW MH SRVWDR JOREDOQL
GDQEDaAaQMHJ VYH VH YLdH XNRULMHQLR X VYH VIHUH OMXGYV
MDYOMD VH SRMDP AQRYLK PHGLMD?3 ofHrlijexja NaRie 3988H A]QDp}
SRMDP SUYHQVWYHQR SULPMHQMLYDQ QD YLGHR WHKQROR.
VWROMHUD VX LQWHUDNWLYQL L RPRJXUDYDMX DPDWHI
proizvoda nelinearni/ne sekvencijalni pristup §8BDMX GRNXPHQWD GLJLWI

13(584.2 =Uvodumedije 1DNODGD -HVHQVNL L 7XUN +UYDWVNR VRFLRORAN
p.342
2 |bid.
3 Ibid.



PXOWLPHGLMVNL QDpLQ SUHIHQWDFLMH WHNVW VOLN
'D VH I[DNOMXpLWL GD MH SUYRWQD IXQNFLMD LQWHUQHWD
predstavlja mjesto na kojem se amaterskiOL SURIHVLRQDOQR GRSLUH GR &L
bi ih se informiralo, zabavilo te potaklo na dijalog.

A,QWHUQHW VH SR-fhigind D dujeliiza vbhlanMBD L VOXALR MH NDR V
NRPXQLNDFLMH PHYX LVWUDAL&DHpQP H NOVHXRVOLW D B IVVHDI RSYRDp I
90- LK JRGLQD VWROMHUD NDR PUHAD UDpXQDOD NRMX MH
LVWUDALYDpL L ]QDQVWYHQLFL ]D VODQMH L SULPDQMH H
.DR @aWR MH YHQDHPHG@ORIDEUYQRAWUQHWD ELOD MH RPRJXU0LY
informacija. Razvitkom Interneta i Internedaplikacija i komunikacija i razmjena informacija

VX SRVWDOH GRVWXSQH VYLPD ,QIRUPDFLMD VX RUX&MH X
opasnostRG L]QRAHQMD LVWLK QD ,QWHUQHW pLPH SRVWDMX G
6YH MH WR-ISRPRGRQD SUR&GORJ VWROMHUD NDG VX VH SRMN
HOHNWURQLpNH SR&A&WH UDVSUDYH X YLUWXDOQRRQDYLRHW
V X VH GLVWULEXLUDOL L RJODVL D SUHGVWDYOMD
SUHGQRVWL NRMH QDP SUXaD ,QWHUQHW VX EU]JLQD NRP;
LQIRUPDFLMD PHYX NRMLPD VH LIJDELUX RQH NRMH VX X
LQWHUDNFLMD V RNROLQRP L MDYQRVWLPD VORERGD L]JU
SODWIRUPDPD NRMH SUXAaDMX XVOXJH EHVSODWQRJ

6 GUXJH VWUDQH ,QWHUQHW MH SRVWDR VLQW®ddRD QD NR
LQIRUPDFLMD L LOL SRGDWDND &WR RVWDYOMD SURVWRUD
Danas Internet je glavno sredstvo komunikacije koji koriste svi uzrasti u velikom dijelu svijeta
LDNR MH X QHNLP GLMHORYLPD SULVWXS L Qjwhediklopediih X MRa >
A QWHUQHW HQQaWRRURWH HBUHAQL VXVWDY VYMHWVNL
UDpXQDOQLK PUHAD =DKYDOMXMXUL UD]J]YRMX LQIRUPDFLM
RVQRYD VXYUHPHQH HOHNWURQLPpGERENRDP XIQ UODPHMHW HDY K
NRPXQLNDFLMVNRJD PHGLMD GDQDaQMLFH 5D]JPMHQD LQIRL
L WHKQRORANLK UMH&HQMD QDMYHULP MH GLMHORP RPRJ
]IDMHGQLpPpNLP VXVWDYRP ! DG
.DR YRGHAQUNAFLMVNL PHGLM GDQDaQMLFH ,QWHUQHW MH

43(58a.2 = RS FLW S
5.(6,0 7,QWHJULUDQD PDUN H W,LOpiériNdD.N Ragrgf2D08D (= U2 D
8 Ibid

" Natuknica Internet /HNVLNRJUDIVNL ]JDYRG OLURVODY .UOHA&D
http://www.enciklopedija.hr/natuknica.aspx?ID=27653#{@{.06.2019.)
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NRULVWLWL SUDYLOQR SUDYRYUHPHQR L HILNDVQR awR
SUHGVWDYOMD PMHVWR |]DEDYH XpHQMD L QHIRY&Btd® OQH Ot
QD NRMHP PRJX VYRMLP |1QDQMHP L YMHAWLQDPD XWMHFDW
VYUVLVKRGQR SRQD&DQMH
.DR aWR MH YHUO UHpPHQR ,QWHUQHW VH NRULVWL SRVHEQR
QDpLQD NDR L Q WNHHRUNDHN W HY ODFU R ®XMXDX REOLNX WHNVW
suptilnim medijskim produkcijama u predstavljanju proizvoda i usluga; (2) mjesto za
LOQWHUDNWLYQX NRPXQLNDFLMX VUHGVWYR XWMHFDMD (
priliku da izravQR XWMHpX QD PDUNHWLQANL PL[ QHNH LQVWLWXF
NRMD VH NRULVWL RJODVLPD L PXOWLPHGEMDOQLP SRUXND
.RPXQLNDFLMD MH RGXYLMHN ELOD ELWDQ pLPEHQLN X &LY
koju su koriVW LO L Q Bréeharti8ulireinGzvukovi ili o komunikaciji danas putem interneta.
=DawR" ,] MHGQRVWDYQRJ UD]J]ORJD MHU MH SRWUHEQD ]D
NRPXQLNDFLMH QDaAaLK SUHGDND |]DNOMXpXMH a/kéikve D VH X!
SRIQDMHPR L NRULVWLPR GDQDV LQWHUDNFLMD PH\Y
8]JHYAL X RE]JLU NXOPLQDFLMX QDSUHWND OMXGVNRJ URG
GDQDaAQMH SLVDQH L GLIJLWDOL]JLUDQH ULMHDp LpresmdVW ULUL
UD]YLMHQLP YRNDEXODURP MH]LND NRULVWH VNUDUHQLFD
ALYRWD L YHOLNH NROLpPpLQH QDPHWQXWLK SRGDWDND OMX
bitna saznanja u datom trenutku bila iskoristiva te je stogd ROMLYR NRULAWHQMH LV
A.RPXQLNDFLMD VH PRa4H RGYLMDWL X GYD WHPHOMQD REO

1. OHYyXVREQD NRPXQLNDFLMD

2. ODVRYQD NRPXQLNDFLMD?:
OHYyXVREQD NRPXQLNDFLMD MH SURFHV SUHQR&AHQMD PLVO
SRALOMDWHOM L SULPDWHOM SULVXWQL L X] PRIXUQRVW L
NRPXQLNDFLML RpHNXMH VH XNOMXpLYDQMHhospddihkRd PDVRY
SUHQRAHQMX LQIRUPDFLMH LOL SRUXNH X] QHPRJIJXUQRVW L
GD MH PHGLM WDM NRML YUHPHQVNL L SURVWRUQR UD]G
NRPXQLNDFLMD RUJDQL]JLUDQD LHLQRWLSMIFQR®D QX YUHRHX
%LWQR MH WDNRYyHU QDJODVLWL GD VH MDYOMDMX UD]JQH C
VUHGVWYLPD PDVRYQH NRPXQLNDFLMH SRVMHGXMX LOL GU

Su povezani istim interesom. Mas@av komunikacija je zbog svojih posrednika (masovnih

7 RS FLWI5 SS
7,QWHJU L U D Q ka RoBlhiia¢ija, LOPian d.o.o. Zagreb,2003., p. 14

OO



PHGLMD L]JORaHQD MDYQRVWL D VDPLP WLPH L MDYQRP PL:
RG PHYyXVREQH PRUD LPDWL DNWXDOQX SRUXNX L EU]JLQD
RELOMHAMD QaM BitQaRjd n&glakitldhQeR\ masovnoj komunikaciji komunikator

QDMpHAUH DQRQLPDQ a8WR X PHYXVYREQRM NRPXQLNDFLML Q
'D VH IDNOMXpLWL GD VX NUR] FLMHOX SRYLMHVW XSUDYR
se samo o prijenosu informaflj WX MH SXQR YL&H ELWQLK VWDYNL 1Dpl
VH PLMHQMD QHNDG 8HQH QLVX LPDOH SUDYR JODVD GDQI
PHGLMD PLMHQMDMX VYLMHW L QMHJRY VYMHWRQD]RU 1D
koULVWLOL LVNOMXpPpLYR |]D SULMHQRV LQIRUPDFLMD L ]1QDQI
PLMHQMDQMD PLAOMHQMD QD RYDM LOL RQDM QDpLQ $OL L
RGUHYHQR NDNR L V NRMLP ULMHGDRDD VIH WIHV R RUDRID WLY |
LIUDADYDQMD 1HNL SRYMHVQLpDUL L WHRUHWLpDUL ]DEUI
ERMDOL VX VH GD UH QRYL PHGLML SUHX]JHWL VYH RQR awWR
vidite, to nije tako. lako se IntethW YHU XYHOLNH XYXNDR X VYH VIHUH C
GREQH VNXSLQH OMXGL WLVDN QD SULPMHU L GDOMH LJUD
AQRYLK? LOL AVWDULK3® PHGLMD PR&H VH UHUL GD MH VXALY
QLMH AL]JXUDR?3® GUXJL YHU VDPR QDGRSXQLR RQR daWR MH
MH ,QWHUQHW GDQDV AQDMQRYLML3® PHGLML &WR QH ]QDpP
PHGLM NRML tH RQGD SRQRYQR PLMHQMDWL VYLMHW QD VY

2.2 Povijesi razvoj turizma

.DNR EL EROMH UD]XPMHOL XORJX WXUL]PD X VYLMHWX NUF
YUHPHQRP UD]YLMDR L NDNR MH XWMHFDR QD GUX&WYR X
WXUL]PD A7XUL]DP HQJO WR X jataVkeji proidleXeSin) RUtoVEnj®R G Q R V D
ERUDYND SRVMHWLWHOMD QHNRJ PMHVWD DNR MH WDNYR
VH QMLPH QH ]DVQLYD VWDOQR SUHELYDOL&AWH L QH SR
JRVSRGDUVND GMHODW @RYWDNR MBDWOEXNKLY DI D YW XRGEYRVH N
NUHWDQMD 3 1

'DNOH SRVWDYOMD VH SLWDQMD NDGD SRpLQMH WXUL]DP N
MH GR QHGDYQR WXUL]DP ELR QDPLMHQMHQ VDPR OMXGLPI
YLADRERGQLK VUHGVWDYD DOL L YUHPHQD 'DQDV VYMHGI

0 (6,0 7 2S FEW SS
11 Natuknicaturizam /HNVLNRJUDIVNL ]DYRG OLURVODYD .UOH&H
https://www.enciklopedija.hr/natuknica.a§liet=6276320.06.2019.)
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ERUDYND X VDPRM WXULVWLpNRM GHVWLQDFLML DOL L SR.
VYRJD NXSFD SD MH WDNR L ]D RpHNLYDWL G, putevBr@aMH SRV
L SRSUDWQLK VDGUabMD
SRVWRMH PQRJL SULVWXSL SRYLMHVWL WXUL]PD QHNL SRY
VX WDNYH PLJUDFLMH ELOH HJ]JLVWHQFLMDOQRJ WLSD 1HI
VSRUWVND GRJDYDQMD 2OLPSLMYVNH religidzie pp§ddeGazMmD® W R U V N
VYHWLAWLPD OQRJR MH SULVWXSD NRML QD VYRM QDpLQ
danas definira kao turizart?
.DNR EL EROMH VKYDWLOL VDP UD]JYRM WXUL]JPD SRGLMHOL!

1. 3UHGID]D RG 3SUBRpPpHWDND ™ GR

2. 3RpHWQD |BbJ%14. godine

3. Razvojna faza, 1914.1945. godine

4. Visoka faza, 1945. do danas
6YH RQR aWR QDV RG SRMDYH pRYMHND L pRYMHNRYD aLYR
4WR MDVQR GDMH GR ]QDQMD GD NH WDN}YQRYXWR B DRRUIX
WXULVWLPpNLPD 6 L = ODUNRYLUO WDNYD VX NUHWDQMD QD
VSDGDMX VYD NUHWDQMD pRYMHND NUR] SUDSRYLMHVW ND
ALYRW SORGQLMH WYOR QLMDG WDHNDRQIWR] PRYMHND L VXY
PRAHPR L]JGYRMLWL X RYRP UD]J]GREOMX VX aHOMD ]D NUH\
SURVWRUD UDGR]QDORVW VDPRGRND]JLYDQMH LWG 1DGD
(oko 4000 godina prije Kridb NDR &WR VX NRWDp L QRYDF LJUDOL VX
QMHIJRYR NUHWDQMH SD VDPLP WLPH L ]JD WXUL]DP 3RMDY|
YLAH PRWLYD ]D SXWRYDQMH 3D VX WDNR X UD]GR&OMX JUL
MHGDQ RG PRWLYD SXWRYDQMD VSRUWVND GRJDYyDQMD
VXYUHPHQLP WXULVWRP PHYyXWLP EURM GROD]DND L SRW
VSRUWVNLP GRIJDYyDQMHP XYHOLNH SUHPDaXMH S&YLMHYVC
SXWRYDQMD VX PRJOL SULXaWLWL VDPR RQL QDMERJDWLM
FDUVWYD 1DMYHUD RGOLND RYRJ UD]JGREOMD VX FHVWH N
SRMDYH NXUD X SULURGL W]Y YLOD NRWNHMRWDX EQDUWHDMQE
VDPR RQLP L] YLAHJ GUXaAaWYHQRJ VORMD 7TDNRYHU QDLOL
SUHPD JRVWX L WXULVWLPD =DWLP GROD]L PUDpQR UD]GR
postojali nikakvi preduvijeti za putovanja iz zab&l R SXawDQMD LOL WUJRYDQMD

2PRIJAVEC, B., KESAR, 0.3 RpHO D WwiktbtapPEkonomski fakultet Zagreb, Zagreb, 2002., p.31
6



IHXGDOL]PD QDLOD]LPR QD XWMHFDM NDWROLpPpNH FUNYH NF
UD]QH SUHGVWDYH L VSRUWVND GRJDYyDQMD 3RpHWNRP
NXOWXUQRJ XPMHWRRPNRURE YSIRMODDL. .UR] L 6WROMHUI
LQGLYLGXDOQD SXWRYDQMD NRML LPDMX HGXNDWLYQX VYU
Cilj ovog putovanja bila je edukacija mladih pripadnika aristokratskih klasa iz Engleske, koja
sunaSXWRYDQMX NRML MH WUDMDR GR JRGLQH XpLOL MH]
2GVMHGDOL VX X FUNYDPD L aXSQLP GYRURYLPD X SUDWC
8SUDYR JERJ RYDNYLK SXWRYDQMD MDYONMMKN K\EERXVIHHWE B plt
SLUD QD NULADQMLPD SXWHYD .DNR VH EURM RYDNYLK SX
SRYHUDYDR SRYHUDYDR VH L EURM XVOXJD SD VH WDNR RV
KUDQH D XEU]R L XVOXJH
Industriskomrey ROXFLMRP |[DSRpLQMH L QRYD ID]D UD]YRMD WXU |
u grad, javljaju se potrebe za novim djelatnostima, novim radnim mjestima pa se samim time i
GRKRGDN SHU FDSLWD SRYHUDYD 8 RYRP UD]@éRBdgatm X RVLP
VWDQRYQLAWYR WH VH WLPH MDYOMDMX JODYQL SUHGXYM
kakvog poznajemo danas. Pojavljuju se i prva organizirana putovanja. Bitnu ulogu u ovoj
razvojnoj fazi turizma odigrao je Thomas Cook koji otvara piUXLVW LPNX DIJHQFLMX X
kojem je poznajemo i danas. Te daje neke bitne faktore u organizaciji putovanja od strane
WXULVWLPpNH DIHQFLMH 7DNRYyHU X RYRP UD]JGREOMX QDLGQ
VWUXpPpQLK VWXGLMD BQRPF VX]GREX LMXWHEGB VQDMHP 6V
WROLNR UD]JYLR GD VX VH VDPL WUHQGRYL SRpHOL PLMHQM
QH WUDAH X GDOHNLP SXWRYDQMLPD YHU RVWDMX X EOL]LQ
s benzihnsk P PRWRURP L XSRUDEH SUYRJ JUDNRSORYD ]D NRP
razvojna faza turizma.
I1DNRQ GRVORYQRJ SURFYDWD WXUL]PD L VYHJD a8WR RQ GR
Prvim svjetskim ratom 1914.godine. 20. lipnja 1936. ovoj ramyofazi turizma uvelike je
]1QDpDMDQ GDWXP MHU VX WDGD UDGQLpPpNL VLQGdn&/BIWL X )U|
SODUHQL JRGLAQML RGPRU WH UubGQeD VvVDWD WMHGQR
SUDYRP VPLVOX WHVWIMNIDL SPILMD DV RWW UDVQLYDOD QD
resursima.

8 SRVOMHGQMRM YLVRNRM ID]JL WXUL]J]PD NRMD VH GRJDYVyD
VH SRODNR RSRUDYOMDMX NUHWDQMD OLEHUDOLHRUDMX W
JRGLQD VWROMHUD QDVWXSD PDVRYQL WXUL]DP X SX



QHIJDWLYQLP XpLQFLPD 'ROD]JL GR SREROMaADQMD NYDOLW
djelatnosti3

8YLYD VH GD VX OMXGL RG SRpHWNINSRWWNRMAGNDDQHXM BRD
GDQDaQMX GHILQLFLMX WXUL]PD DOL SXWRYDQMD VX VH V
UD]YRM WXUL]PD XVSRUHQ L JRWRYR GD VH QH GRJDyD ¢
putovanja i tako se razvoj nastavlja sve do dakada su proizvodi i usluge dovedene gotovo

GR VDYU&AHQVWYD .DNR VYDND URED LPD VYRJ NXSFD WDN
XVOXJD NDNR EL VYL LPDOL PRJIJXUQRVW RGODVND QD SX
PRIXUQRVWLPD

2.3 Povijesni razvojturizma u Hrvatskoj

6D VYRMLP JRWRYR VDYU&GHQLP SRORADMHP +UYDWVND QL
RVWDWNRP (XURSH .DNR EL EROMH UD]J]XPMHOL UD]JYRM W]
QMHJRY UHPR UD]JYLWDN SRGLMHOLW X UDJ]GREOMD

1. Razdobljedo 1. svjetskog rata (18501914.)

2. 5D]JGREOMH L]PHYX GYD-YBMHWVND UDWD

3. Razdoblje od 2. svjetskog rata do 1990. Godine

4. 5D]GREOMH QRYLMH KUYDWVNH SRYLMHVWL GR GDQDagQ
2 VDPLP SRpHWFLPD UD]YRMD WXUL]PD QDQ®DRQR IAWRV VODU
MHVW GD VH WXUL]DP SUYR SRpHR UD]JYLMDWL X NRQWLQHC
V X \Y YUHPHQRP SUHUDVOL X OMHpLOLawWD D
7THN NUDMHP VWROMHUOD SRMDYOMXMH V Habhi@at kaveiV 1D RE
WXUL]PD SD MH VYDND ORNDOQD MHGLQLFD VDPD VKRGQF
SUHPD WRPH ORJLPQR MH GD VH RUJDQL]JLUDQL REOLN WXUI
ID]JL RWYDUDMX VH SUYL KRWHMBLL QWDRSR G U XpRWKXH®DQ¥OQPH
GHVHW JRGLQD NDVQLMH KRWHO p7KHUDSLDY X &ULNYHQLI
QDNRQ WRJD RWYDUDMX V H L KRWHOL X 5DEX
U drugoj fazi razvitka turizma na prostoru Hrvatske, P SRND]XMH WHAaQMX
QHSUHVWDQRP SRUDVWX WR WUDMH VYH GR J NDGD
'UXJRJ VYMHWVNRJ UDWD 1DNRQ UDWD WXULVWLpPpNLP MH P
uvjete za nastavak rada. 1926.g prvi put u pitmié NRM +UYDWVNRM LPDPR ]JDEL
PLOLMXQ QRUHQ!

'3 Ibid, pp. 33-39



7XULVWLpNL VH SURPHW WROLNR UD]YLR GD VDGD SUHPDAaX
RUJDQL]J]DFLMD 7R GRYRGL GR ]DLQWHUHVLUDQRVWL GUAaD
nje same 8SUDYR L] WRJ UD]JORJD GU&DYD SRpLQMH XODJDWL
Zakon o radnjamakoji regulira osnivanje organizacija, posebno ugostiteljskih, koje
predstavljaju bazu turizmaZakon o radnjamaprati i 8UHGED R SRGL]IDQMX L >
ugoditeljskih radnjj NRMD RGUHYyXMH PLQLPDOQH XY WNrebbaHo UDGD
X QD SUHYyHQ¥KKjohvseUWdgliFdju odnosi u turizmu na pravnoj osnovi.

5DW MH ]DXVWDYLR NXOPLQDFLMX UD]JYRMD WXUL]PD L JRYV
turizPD 9LaAH RG VPMHAWDMQLK NDSDFLWHWD ELOL VX XC
QDVWDYDN UDGD .DNR EL VH SULND]DOD WDGDaQMD NYDO

opremljenost hotela, koja je takva bila punih deset godina nakon rata.

TabOLFD %YURM VRED X KRWHOLPD V XYHGHQRP WHNXURP Y

Broj soba s:
SANITARNI _ . Ukupan _
Jednim Dva . gLaH ' Udio u %
KOMFOR Tri kreveta broj soba
krevetom  kreveta kreveta

EH] WH

404 1.197 507 51 2.159 23
vode
samo
hladna 941 2.350 352 34 3.677 39
voda
topla i
hladna 1.034 2.025 129 6 3.194 34
voda
S
kupaonico 73 352 10 - 435 4
m
UKUPNO 2.452 5.924 998 91 9.465 100

Izvor: PRIJAVEC, B., KESAR, O.3RpH O D WwuikibtapPEXonomski fakultet Zagreb, Zagreb, 2002., p.47

'‘DQDVY MH RYDNYD WHKQLpND RSUHPOMHQRVW QH]DPLVOLYLCL
RSUHPOMHQRVW NRMD VH RpHNXMH 8 RYRM MH ID]L JR(
ulagati u razvoj inozemnog turizma prema kojem se dotada bije@DYDOD QHND YHOLN
7TDNRYyHU J SRMDYOMXMX VH NDPSRYL NDR QRYL REOLN
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'R JRGLQH VWRSD UDVWD LQR]JHPQRJ WXUL]PD L]Q
SURPHW WLK JRGLQD SR pa @fdrirha 198D BQdirné Duizam StavljaY maH G Q
SULRULWHWQR PMHVWR X SODQVNLP GRNXPHQWLPD OHyXW

SPUWYR VORYR QD SDSLUX" 5D]J]GREOMH RG 'R J QD
VPMHAWDMQLK NDGBY¥HWRWHRDG IBARMRIP UDJ]GREOMX L]JUDYHQ
X RVQRYQLP VPMHAWDMQLP NDSDFLWHWLPD NRPSOHP
PDQMH RG QRYLK VPMHAWDMQLK NDSDFLWHWD 'D EL
bitno e NnAJODVLWL GD MH GR J VDJUDVHQR VYLK RVQ
komplementarnih kapaciteta koje je Hrvatska nudila 1990.g.

8 pPHWYUWRM ID]L UD]YRMD KUYDWVNRJ WXUL]PD QDLOD]JLPE
1990. Godine zbog rata. StraiODJDpL VX QDNRQ UDWD MDNR ]JDLQWHU!
KUYDWVNRJ WXUL]PD PHYyXWLP NRpL LK QHVUHYHQRVW Gl
HPLWLYQR WUALAWH QD SRGUXpMX VUHGQMH L LVWRpPpQH (XU
QD QD¥WRBUR 2GOMHY PR]JJRYD RGQRVQR LVHOMDYDQMH PO
VWROMHUD SULVLOMDYD +UYDWVNX GD XYR]JL UDGQX VQI
pomaka u fiskalnoj politici te se Hrvatska nastavlja promovirati na europskom esmnitivn
WuU&taw X
=DQLPOMLYR MH NDNR MH +UYDWVND XQDWRp UDWQLP JEL
turizam kakav imamo danas. Dobro je poznat postotak turizma 4 BDPUYDWVNH aWR V
JRYRUL QMHJRYRM YHOLpPLQL ORA&H VH UHQHJRDQARED QDK D¢
LK VYH | DMHGQR NRpL GUADYQD DGPLQLVWUDFLMD =DVLJXL
]JDNRQH NDNR EL SRWDNOL GRPDUH VWDQRYQLaAWYR QD XOD
-HU NDR a4WR VH PR&H YLGMUMMWAP XD VEWRNDH DFFD MA@ NNRIMW M

4 1bid, pp. 40- 59
10



'58a79(1, 0(',-,

SRMDP GUXawWwWYHQL PHGLML GDQDV LPD PQRJR GHILQLFLMD
RYRJ SRMPD X]JHWL L] pOROHNDLBD GRHMY B HU RMQWILDO VRFLED
DSSURDFK WR GLUHFW PDUNHWLQJ " L] *RGLQH NRML NEL
DSOLNDFLMD SODWIRUPL L PHGLMD NRML |D FLOM LPDMX |
]JDMHGQLpNR VWYDUDODAWYR WH UD]PM tQiedijimaGddi@DMD 3
LOQWHUDNFLMD L]J]PHYyX NRULVQLND L ]DMHGQLFH WM ORJ:
LOQWHUDNWLYQH NRPXQLNDFLMH D VYH ¥ WR )
.DR @&WR VH L] GHILQLFLMH PR&H YLGMHWL ]D SRWUHEH N
interneW 8 SUYRM IDJL LQWHUQHWD SULVWXS VX LPDOL U
VYDNRGQHYQRJ 4aLYRWD SD VH WR LVWR RGQRVL L QD GUX
QD JHQHUDFLMX 3=% 6WDULMH JHQHUDFLMH VXHSRMILYRKRP
YUHPHQRP L UD]JYLWNRP WHKQRORJLMD VYH MH SRVWDOR M
dobnih skupina.

SUHPD .DSODQX L +DHQOHLPX SRVWRMH aHVW UD]OLpPpLWLE
SURMHNWL NDR 8WR MH RIENORSHGUDNER RWRKY MH PENWWHU L
NDR aWR MH <RXWXEH VWUDQLFH ]D GUXaWYHQR XPUHAaDYI
LJULFD NDR aWR MH :RUOG RI :DUFUDIW L GUXaWYHQL YL
2VQRYQH JQOPODQAMNDALMH NRMH VX GLR VYDNH GUXaWYH(
VSUHPQLFL GROD]QD SRaWD SRUXND JLGRYL VWDWXV S
NRULVWL GUXaAWYHQH PUHAH NDR SULPDUQL REOLN NRPXQL
suimDOH MHGQRVWDYQH J]QDpDMNH NDR @&WR VX VOLND SURI
]JLGD QD NRMHP VH RGYLMEBOD YHULQD NRPXQLNDFLMH
'UXAWYHQH PUHAH VX VH WROLNR JDYXNOH X OMXGVNX VY
SRQDaADQMD Uniefésk @M@ tdselLoko sebe, svi moraju zadovoljavati neki
NDOXS NRML MH VWDYOMHQ NDR VDYUaAHQ .DOXS MH ]DSU
OMXGL NRML VYRM aLYRW GLMHOH V PLOLMXQLPD GUXJLK Q
PUHAD 'UXA&WYHQH PUHAH VX SRVWDOH PMHVWR SRVWDYC

15PALMER A., KOENIG- LEWIS, N. : An experiential, social network- based approach tdirect
marketing, Direct Marketing: An International Journal, Vol. 3 No. 3, pp.-188. (prijevod)

16 DOWERAH BARUAH, T. :Effectiveness of Social Media as a tool of communication and its potential
for technology enabled connections: A micrdevel study, International Journal of Scientific and Research
Publications, vol. 2, 2012., 5, p.f2e:///C:/Users/ROSE/Desktop/zavr¥%eC5%A1ni%20rad/ijgnpy-2012
24.pdf(20.07.220.) (prijevod)
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ORAGD VH SULMH QHNROLNR JRGLQD WDM XWMHFDM QLMH \
XWMHFDM QD SULSDGQLNH VYLK JHQHUDFLMD X PDQMRM LO

31 .ODVLILNDFLMD GUXaWYHQLK PUHAD

.DNR EL EROMH UD]XPMHOL VU&4 GUXdWYHQLK PUHAD SRGLM

1. 6WUDQLFH GUXAWYHQLK PUHAD SUXAaDMNk&O DIWelRUPH N
L]JIJUDGLOH GUXaAWYHQH RUHRAH HY )G DAVEXGNMHAR MRIGGRMHOF
aktivnosti; one osiguravaju sredstva za interakciju ljudi putem internetaasla, i sada
PRELOQLK XUHYyDMD GUXdWYHQH PUHAaH SUXabDMX NRULYV
online i putem njega izgradvirtualnu stvarnost. Takav profil je kao korisnikova
personalizirana welkr VWUDQLFD L VDGUAaL RVREQH SRGDWNH NRUL
RULMHQWDFLMD LQWHUHVL PMHVWR URYHQMD WUHQX
SULODJRYDYIDNRQIRNARMWOLN WR RGUHGL L PRaAH XNOMXpL
GDWRWHNH LOL IRWRJUDILMH 1D QMLKRYRM VH VWUDQLF
PUHAH OMXGL 2ELPQR VX WR QMLKRYL SULMDWKBjOML L] V
UH WHN PRAGD SRVWDWL NRULVQLNRYL SULMDWHOML

2. %ORJRYL ULMHp 3EORJ" MH QDVWDOD L] ULMHpL ZHEEOI
pojedinac, grupa ili korporacija prezentira evidenciju svojih aktivnosti, misli ili vjerovanja.

Vrlo popularna podkategorija blogova su mikroblogovi odnosno stranice kao i drugi
EORJRYL DOL MH EURM ULMHpPpL NRML VH PRJX REMDYLWL
Najpoznatiji primjer mikrobloga je Twitter.

3. 6WUDQLFH ]D VWYDUDQMH L GHMHDMHQNDBRYVD|GRALMIDQ IR
ubl]OoOLpLWLP WHPDPD 6WUDQLFH QD NRMLPD VH GLMHOF
VWUDQLFH QD NRMLPD VH GLMHOH YLGHR LVMHpPpFL NDR &V
SUHIHQWDFLMH NDR awWwRUWDI® \WVGILGBVMPMHPBPRYH GLMHOH
GRFVWRF FRP LWG VYH VSDGDMX X RYX NDWHJRULMX 1
VDGUADM SUHX]HWL L NRULVWLWL LVWL EH] LNDNYH QDN
vrsta korisnika e SR]QDWD NDR NUHDWRUL VDGUADMD

4, 6WUDQLFH ]|D RFMHQMLYDQMH VWUDQLFH NRMH VOXaH N
UD]JOLpLWH SURL]J]YRGH L XVOXJH ,DNR MH PRJXUH GD N

proizvodima ili uslugama na bilo kojem drugonediju, ovakve stranice fokusirane su
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VDPR QD RFMHQMLYDQMH L NDR WDNYH VOXaH NDR SRpl

SULOLNRP NXSRYDQMD RGUHYHQRJ SURL]JYRGD LOL XVOXJ
2YH NDWHJRULMH SUHGVWDYOMDMX GUX&WYHQH PUHAH
GUXaAWYHQH PUHAH DOL ULMHWNR NRMD XVSLMH GRVHJQXYV
XVSMHOR QDNRQ ,QVWDJUDPD JRGLQH MH 7LN7RN NR
,QVWDJUDP , VLIXUQR MH GD uUH VH X EXGoKuaf) Rov&/L RYD
NDWHJRULMH L SRG NDWHJRULMH MHU UH YUOR EU]R GRUL
L GUXaWYHQH PUHAH , LDNR VX VH XYXNOH X VYDNX VIHUX
QDAaDORVW SUHGVWDY OMMboX b sldbeddiR krieadiiiy DER p@&ordl R MH P
VYLPD |]D NUHDWLYQRVW L]JUDaDYDQMH VWDYRYD L PLVOL
PRJXUH 'DMX JODV RQLPD NRML JD QHPDMX L LDNR PRAaGD
ALYRWD LVWR VRDRIGBDWEDNRGIFHMQYRW OMXGL L PMHVWR VX

vrijedne spomena.

'UXaWYHQL PHGLML NDR DODW NRPXQLNDFLMH

'UXAWYHQH PUHAH QLVX VDPR PMHVWR ]J]DEDYH YHU L DODW
ljudi i organizacije kako bkomunicirali sa svojim prijateljima, poznanicima, kolegama ali i
NOLMHQWLPD 'DQDV VX RQH L L]YRU LQIRUPDFLMD NRMH Q
QRYLQDPD MHU ]D WR PRUD SURUL RGUHYHQR YULMHPH 'L
odaze L REMDYOMXMX VDGUAaDM NRML VH GRJDyD VDGD X RY
PHGLMVNLP NXUDPD GD SUDWH LVWH 'RN YLMHVW QDYH VY
QD WHOHYL]LML ]D NRULVQLND GUX&aWYHQ [eKrl®\jerb@aiuVH RQD
WX LVWX YLMHVW YHUO QHWNR SRGLMHOLR QD QHNRM GUXaVv
'UXAWYHQL PHGLML SUXabMX UD]OLpLWD PMHVWD QD NRML
QH VDPR WR YHUO VX L @aLURNR NRULAWHQL X REWMMRYQRP
WULGHVHW JRGLQD SULURGD NRPXQLNDFLMH GRALYMHOD
.RPXQLNDFLMD MH NUDUD L VYH pHaUD QHJR NDGD VX VORYL
VPDQMLOR B8EU]DQD UD]PMHQD S Riutetakdje NobaHddié [2@WjinH MR &
SRUXNH NUDUD D VWLO LQWHUDNFLMH YLaH UD]JJRYRUDQ
SRYHUDYDQMD QD&H VYLMHVWL R NUHWDQMLPD QD&aLK SRV
QD SULPMHU SUXaWIXNRGIEK OMMGEL QRWMH SR]QDMHPR UDGH
IHQRPHQ MH &0 7KRPSVRQ *RGLQH QD]YDR SUHPD IL]JLPN

17 DOWERAH BARUAH, T.: ibid, pp 23 (prijevod)
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JRYRUL ELUX JGMH VX QMHJRYL HNVWUHPLWHWL SULPDMXi
propriocepd MD JRYRUL QDP JGMH VX pYRULaAWD QD&aHJ GUXawyYL
svijesti o drugima bez direktne komunikacijg.

$NR VH SUDYLOQR NRULVWH GUXaWYHQH PUH&H PRJX ELWL
.DR GRND] PRAHWMXXYHHWK ELORVWR NRMD VH GRJRGLOD RYH
GUXaWYHQH PUHAH ELOH VX PMHVWR JGMH VX OMXGL REMD))
QD NRMH QRYLQDUL QLVX PRJOL GRuUL DOL LVWSRWHOINR EL
7R MH VDYU&aHQ SULPMHU GUXaWYHQH SURSULRFHSFLMH M
GUAaDYL ]D NRMX LK PRaGD QH YH&H QLNDNYD RELWHOMVN

potrebu da pomognu.

SUHGQRVWL L QHGRWWDWFL GUXaWYHQLK PH

OHYyXWLP NDR L VYH L GUXaWYHQH PUH&H LPDMX SR]JLWLYQ
rada je naglasiti one pozitivne ali isto tako podignuti svijest o negativnim.

SUHGQRVWL GUXaWYHQLK PHGLMD VX

D GLMHOMHQMH LGHMDNRBUXEWMYHEO®D PBBAHQRUVWXNMAEMXIHO M
GRJDYyDMD L LQWHUHVD XQXWDU QMLKRYH LQGLYLGXDOQH
SULOLNX GD VH SRYHaAX V RQLPD NRMH GLMHOH LVWH ]DQH|
granice.

b.)alatkRPXQLNDFLMH GUXawWwYHQL PHGLML VH VYH pH&UH NRU
NUHLUDMX VREH ]D pDYUOMDQMH IRUXPH L JUXSH NDNR EL
L L]YDQ XpLRQLFH

F PRVWRYL L]IPHYyX SXNRWLQD NRRXYYH]XMXLMMXGH XaDMNY H @
JHPOMRSLVQLP XGDOMHQRVWLPD SUXAaDMX PRJXUQRVW GD
dijele iste interese i izgrade virtualnu komunikaciju baziranu na istim. S porastom
SULVWXSDpPpQRVWL GUXawW WHI@LUMKH PWIEE WMaD M X LOXQW HG DM A DN
relativno lagana i efikasna.

G LIYRU LQIRUPDFLMD GLMHOMHQMH VDGUADMD VOXA&L M
NRULVQLFL PRJX WUDALWL VDGUADM SUHX]HWL L NRULVWL
H YODA®DUNHWLQANL DODW GUXAWYHQL PHGLML VX &dLUR
RUJDQL]DFLMDPD NDNR EL SODVLUDOL VYRMH SURL]JYRGH L

18 DOWERAH BARUAH, T.: ibid, p. 4 (prijevod)
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NDNR EL VDNXSLOL UD]OLpLWD PLAOMHQ Mrba. RvY jd jedBaR VW R M |
RGOLpQD PDUNHWLQAND VWUDWHJILMD NDNR EL SULYXNOL C
I YDaDQ DODW X NRPXQLNDFLML V NOLMHQWLPD GUXaw)
NOLMHQWLPD QMLKRYR PLAOMHQMHKieRtmaURL]YRGX XVOX]L D
J YDAaDQ DODW X NUL]JQLP VLWXDFLMDPD NDGD YHULQD D
PHGLML NRULVWH VH |D NRPXQLNDFLMX V MDYQRVWLPD pD
]DKYDWLWL QH VDPR FLMHOX RUJDQL]DFLMX YHU L QDFLMX
h) QLVNH FLMHQH NRULAWHQMH GUXAWYHQLK PUHA&D ]D R\
EHVSODWQR ]D UD]JOLNX RG GUXJLK REOLND PHGLMD NDR aw
RGUHYHQX VYRWX QRYFD NDNR EL VH YLMHVW REMDYLOD

L PDQMH YUHRPEQPHGUMEWNYK XPpLQNRYLWL NDGD VH UDVS
SRVORYH PRJXUH MH REMDYLWL SRUXNX LOL SUHWUDALW
klikova.t®

=D SRWUHEH RYRJ UDGD SRVHEQR UH VH QDJOmBVUILANEWPHRRO
PUHAH VX SRVWDOH SULPDUDQ REOLN NRPXQLNDFLMH L aWt
QH EL XSRWULMHELOD X VYRMX NRULVW OMHVWR QD NRMHF
GRJDYyDQMD XQXWDU VYRMH ]DMH GRAH H NDXG\. DN\PRRMR. (8K & R KX
YDaAX WXULVWLpNX GHVWLQDFLMX aHOH ]QDWL QHAWR YL&H
X YULMHPH OMHWQH VH]JRQH @4HOH ]QDWL NDNDY MH ALYRYV
zajednice nije toliko velk. ORVWRYL L]JPHYyX SXNRWUQRDPNARXWXKND VW
]JIDMHGQLFX GUXaWYHQH PUHAH VX LGHDOQR PMHVWR ]D G
PRAHWH GRSULMHWL SXWHP GUXJLK PHGLMD NDR a@WR VX
komunikaciji s kijentima- ][ DAWR QH LVNRULVWLWL GUXAWYHQH PUHA&H
PRJX REUDWLWL X VOXpDMX ELOR NDNYRJ SUREOHPD XQX\
UHPHQR RQH VX |D PQRJH SULPDUQL REOLN NRPpo@QM\eNDFLMH
D VYH YLAH GUXdWYHQH PUHAH L NDR WDNDRMHIG QR QL XREW MN
]JIDMHGQLFX GUXaA&WYHQH PUHAH QH NRAWDMX QLAWD SRWUL
GDQDV LK SULSDGQLFL VYLK 1LHNQRHWID/AN.MBL] QZVMR W RH D HD QR
WXULVWLPpNRM IDMHGQLFL QHPDMX YUHPHQD ]D XSUDYOMDZC
QRYRJ UDGQRJ PMHVWD L |DSRaAOMDYDQMD PODGLK L DPELF
IHGRVWDWFL GUXaWYHQLK PHGLMD VX

18 DOWERAH BARUAH, T.: ibid, p. 8 (prijevod)
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a.) napad na pNDWQRVW GUXawYHQL PHGLML VX GLR VYDNRGQ
REOLN RGUaADYDQMD NRQWDNDWD V SULMDWHOMLPD L RELW
NRULVQLFL L]JQRVH ELWQH LQIRUPDFLMH NDR @R VX JRC
NULPLQDOQLP UDGQMDPD 9UOR pHVWR GRJDYD VH GD OM?;
SURILOH RGQRVQR SURILOH L]PLAOMHQLK OLpPpQRVWL aWR °
miadi.

b.) raspad (obiteljskin) odnosa: kada ljudi postanu @is R GUXaWYHQLP PHGLMLP
UDVSDGDQMD RGQRVD X VWYDUQRP 4ALYRWX MHU WDNYD |
NRPXQLNDFLMX O0ODGL pHaUH R VYRMLP AaLYRWQLP SUREO!l
VYRMLP URGLWHOMLPD LbEQ LA MLPYL SOGQR \QDpWBW RO DDV S
F VPDQMHQD SRVORYQD XpLQNRYLWRVW pHVWD XSRWU
SURGXNWLYQRVW UDGQLND |JDSRVOHQLFL PRJX VYRMH YU
GUXaWYHQLP PUHADPD

d.) nestanak personiDFLMH GUX&WYHQL PHGLML QLNDGD QHUH PRI
V NOLMHQWLPD L NROHJDPD OLFHP X OLFH zdtigosorE fd MHN Q|
SLWDQMD VYRMLK NOLMHQDW awR VWYDUD RVMHUDM ]DQHP
S druge strane, nedostatci nRIMH QDLOD]LPR PRJXUH MH J]DRELUL DNR V|
QD SUDYLODQ QDpLQ V XQDSULMHG RGUHYHQRP VWUDWHJL
UH VH QHNROLNR 6PDQMHQDMSRWHR YIS XD LYHR YD B/RWOH Q
WXULVYWNLHEKWLFH ][DGXAHQD |]D YRYHQMH GUXaAWYHQLK PUH
zanemaruje druge poslove koje mora obavljati. Nestanak personifikatciP NR VX GUXaW Y|
PUHAH GDQDV VNRUR SD VYLPD SULPDUQL REOLN NRPXQ
persoOQLILNDFLMH 1LAWD QH PRaH ]DPLMHQLWL UD]JJRYRU 30LI
NOLMHQWLPD SXWHP GUXAWYHQLK PUHAD PRAHWH L]JJOHGLEL

izazvati nezadovoljstveP

3.4 Facebook

Facebook je nakon Twittera prvaX@i@WYHQD PUHAD NRMD MH GRALYMHOD
OMXGL YUOR EU]JR SULGUXALR VH RYRM GUXdWYHQRM PUHA&
svijeta.

'HILQLUDQ NDR GUXaWYHQD PUHAD NRMD SRPDa&aH OMXGLPD

ljudi kako bi komunicirali s prijateljima, obitelji, poznanicima i kolegama. Mark Zuckerberg,

2DOWERAH BARUAH, T.: ibid, p. 9 (prijevod)
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NDR QMHJRY RVQLYDp JRYRUL NDNR )DFHERRN GDMH OM
brendovima priliku da izgrade zajednicu te preko ove platforme komuniciragiosn.
)DFHERRN SUXaD UD]JOLpLWH QDpPpLQH ]D XVSRVWDYOMDQMH
-262%1, 352),/ MHGDQ RG QDpLQD SULVXVWYD QD RYRM PUH
L GD VH SRYHAHWH V OMXGLPD NR Mdé ppRaMelpatwst trepdpd QR M+
SRVWDYLWL QD QDMVLJIJXUQLML QDpLQ SR 9DV

-PROFIL/STRANICA BRENDA: organizacije, brendovi i poznate osobe koriste Facebook
NDNR EL RVWDOL X NRQWDNWX VD VYRMLP NOLMHQWLPD ID
-GRUPE: ljudiiorganizacie md X RVQRYDWL *UXSH NDNR EL GLMHOLOL V
QHNH LGHMH pHVWR VH NRULVWH NDNR EL VH SRGLJOD VYl
-0-(67% RUJDQL]DFLMH PRJX SRVWDYLWL VYRMX ORNDFLMX
posijetili?!

.DR aWR VH PR&H YLGMHWL )DFHERRN GDMH QL] PRJIJXUQRV!
NUHLUDWL RVRED LOL EUHQG 'DQDV )DFHERRN LPD L QL] ¢
YUHPHQRP DOL L] EURMNL VH PRAaH YLG MHWDLF G HMHD YQUWEH IR
VDGD VYRMH YULMHPH SURYRGH QD GUXJLP GUX&aWYHQLP P
]JDYUALOR

2LWILSON, R.:FACEBOOK A WAY TO ENGAGE WITH YOUR AUDIENCES , Share this: the social
media handbook for PR professionals, zbornik radova, West Sussex, UK, 20126 péijevod)
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3.4.1 Kako brendovi mogu koristiti Facebook?

SRVWDYOMD VH RQGD SLWDQMH NDNR EL MHGHacgbdoWiHQG LOL
svoju korist?

)DFHERRN MH GUXaWYHQD PUHAaD QDSUDYOMHQD NDNR EL E
-izgradnju zajednice

-SRYH]LYDQMH V RERADYDWHOMLPD

-:aLUHQMH VYRMH SRUXNH LOL FLOMD

-GUXaWYHQR SRYH]JLYDQMH VYRJ UDGD

-prodavanja proizvoda ili usluga

'DMH PRRIKWWQSUDUHQMD NDNR RER4ADYDWHOML NRULVWH L U
stranici, kao na primjer:

-RVOQRYQH GHPRJUDIVNH LQIRUPDFLMH R SUDWLWHOMLPD R
-QMLKRYR SRQD&EDQMH NROLN L nVitderakrijd WeRom Rraim&ng, RGiD Y D W H (
VDGUADM MH L]D]JYDR QDMYHUX LQWHUDNFLMX

-dosegq i interakcija. Broj pregleda po objavi, broj ljudi koji spominje stranicu, dojmovi po

objavi.

2ELPQR VH VWUXpQMDFL |]D RGQRVH V MDY QRi&dKoQBMYL&H |
NRML QDpLQ VH NRPXQLFLUD V RERADYDWHOMLPD SROD]HU
]QDpL GD UH QMLKRY REMDYOMHQL VDGUADM L SRUXND NRWN
Smatra se da svaka osoba u prosjeku na sWbblFHER RN SURILOX LPD SULMD
WUHQXWNX NDG GRSUX GR MHGQH RVREH GRSULMHWL GR |
RUJDQL]DFLMH V RERADYDWHOMD PRJX GRSULMHWL GF
stranice??

'DNOH RDMHAWHPHQR MHGQD WXULVWLpPpND |DMHGQLFD PRAH
zajednice na FacebooKk SRWUHEQR MH YULMHPH PRAGD L QRYpDQD
XEU]DWL .DR L QRYLQH )DFHERRN GDMH P RdjXtiieRdRVW SODI i
vremena provedenog na Facebokk JOHGDMX VDGUAaDMH VOLpPpQH YDALP X
VOLMHGHUOL SXW QD QMLKRYRM QDVORYQLFL SRMDYLW UH V
Zasigurno mjesto na kojem je potrebno izgraditi zajedniNDNR ]D ORNDOQR VWDQR®
]D WXULVWH NRML UH LOL VX ELOL 9D&L JRVWL

22 WILSON, R.:FACEBOOK A WAY TO ENGAGE WITH YOUR AUDIENCES , Share this: the social
media handbook for PR professionals, zbornik radovast \®essex, UK, 2012, pp &3 (prijevod)
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3.4.2 Kako napraviti stranicu brenda na Faceboolu?

2QR QDMYD&QLMH MH GD MH RYR SRWSXQR EHVSODWQR ]D
programiranju. Jednom kada séJsSDQLFD NUHLUD SRVWRMH UD]JOLpLWL DC
awR VX
-UHGRYLWR DaxuULUDQMH VWDWXVD
-dijeljenje fotografija i videa
-DQNHWH L GRJDyYDML
-SULODJRYHQH DSOLNDFLMH
6DYUAHQ SULPHU NRPXQLNDFLMH NRMD VH RG@WIRMDXX2REHR W |
Red bull [ Lush Cosmetics.
6WUDWHJLMD ]D NRULAWHQMH )DFHERRN VWUDQLFH WUHE
VWUDWHILMD DOL L SRQDabQMD SXEOLNH 9HULQD GREUL
RGQRVD V MDYQRALKQIL VD XAEFKS RWRML VDYU3GHQD VWUDWH
VYDNX )DFHERRN VWUDQLFX QHNRJ EUHQGD DOL WUHED X]F
X PUBLIKA- A&WR SXEOLND UDGL QD GUXaAWYHQLP PUHADPD"
x CILJEVI - definirajte ciljeve svoje stranice
X PRAVILA tRVLIJXUDMWH GD VX VYD XQXWUD&aGaQMD L YDQMYVN
LVSRAWRYDQD
X STRATEGIJA RAZGOVORA+*NRMD MH AHOMHQD YH]D L]JPHYX RUJ
.RML MH @8HOMHQL RGJRYRU SXEOLNH"
x 3/$1 6%$'5a%-%$ .2-, a( 6( ', {NROLNR WHVGALRMEHB LWL VDGUAaD
WMHGQR PMHVHPQR L QD NRML QDpLQ WHNVW VOLND
x USLUGE +t WNR UH XSUDYOMDWL VWUDQLFRP" a&WR UH ELV
SURWRNROL L RGJRYRUL X VOXpDMX NULIH
$NR VH NRULVWL SUDYLOQR pbzatdifRickarfeRsphbliEdmijekdnG O L p D (
NUL]JH MHU RUJDQL]DFLMD LPD PRJXUQRVW SUHX]HWL NRQ
SXEOLNRP 3XWHP VYRMH )DFHERRN VWUDQLFH L]JUDYQR V
VWDMDOLAWD L VYRWRK XBEODAQW ISGLNH QMW GH]LQIRUPDFL
RUJDQL]DFLMD WUHED LPDWL XVSMHaEQX VWUDQLFX SULMF
]JDMHGQLFH WLMHNRP NUL]H XJ®DYQRP SRND]DOR QHXVSMH

ZWILSON, R.:FACEBOOK A WAY TO ENGAGE WITH YOUR AUDIENCES , Share this: the social
media handbook for PR professionals, zbornik radova, West Sussex, UK, 2012 ®|pédevod)
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.DR a4WR MH YHU UHpPHQR ]D & RijHptMbho )idsebrns RzRaNje WW U D Q
programiranju, danas je njegova aplikacija napravljena toliko jednostavno da je dostupna
pripadnicima svih generacija. Potrebno je, dakle, napraviti strategiju prije kreiranja stranice,
postaviti svoje cilieve kako birad W UDQLFH ELR aWR XpLQNRYLWLML 7XUL
]JDPLMHQLOH VX GUXaWYHQH PUHAH GDQDV WXULVWL VYRM.
pLWDMX NRPHQWDUH OMXGL |DGRYROMVWYR LOLVGeH]DGRYR
WXULVWLpNH GHVWLQDFLMH 'DNOH SRWUHEQR MH QD VY
VDGUabDMH NDR a4WR VX IRWRJUDILMH YLGHD WHNVWRYL \
]DSQX ]D RNR pLWDWHOMX

3.5 Twitter

7ZLWWHU MH PHyX SUYLP GUXdWYHQLP PUHADPD NRMD V
VYDNRGQHYQLFL OMXGL 3RpHWNRP VWROMHUD ,QWHUQH
WLPH VYH YL4AH OMXGL MH SURYRGLOR VY RetihpisalisidgHPH QD
EORJRYH L YRGLOL GQHYQLNH 7ZLWWHU MH GRAaADR NDR S
UHDNFLMX OMXGL 6DGD OMXGL LPDMX PMHVWR QD NRMHP
PLVOL NRPXQLFLUDWL V GUXdb&®D. SRPRUL LOL SURpPpLWDWL
7ZLWWHU MH PRAGD GRELR ELWNX GRPLQDFLMH DOL NDG N
PLNUREORJRYD NRML VX WUDAaLOL VYRMH PMHVWR QD LQW
sebi od tada vrlo malo promijenio.

Priroda Twittera- QD ®PUMEXVWD" MH XYHOLNH XWMHFDOD QD QRYL:
NRULVQLN 7ZLWWHUD REMDYLR VOLNX DYLRQD NRML MH VO
MH X ULMHFL +XGVRQ -D VDP QD WUDMHNWX LGeélia SRNXSL
7ZLWWHUX REMDYOMHQD SULpD SULMH QHJR MH QHND PH(
SODWIRUPD QD NRMRM VH YUOR ODNR PRAHWH SULEOLAaLW
NRML PRAHWH SXQR EUAH L EROMH G(&kishmG RovavdlitedrQtaV QLK Y
dopisivanja.

.DR DODW ]D DQJDALUDQMH RNR V ¥rEféevdniijaldrOi kontroQexshD 7 Z LV
,OL UH SRPRUL EUHQGX GD VOXaL VYRMX MDYQRVW EROMtI
NUHLUDMXUOL YHUOHYORENID@QERYW NRPULVQLND WRJ EUHQGD

SRVWRML EH]JEURM SULPMHUD NDGD MH 7ZLWWHU XVSN
S poslovne strane, neki potencijali Twittera postali su evidentni kada su organizacije uvidjele

kako ljudi koriste TWWWHU NDNR EL L]QLMHOL VYRMH PLAOMHQMH R
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ELOR NRML GUXJL RQOLQH DODW 7ZLWWHU MH SUXaLR PMH
WDNR NRULVWHUL VYRMH 7ZLWWHU LPH #LPHEUHIGBGD PRa
ELOR NLPH WNR RGOXpL VYRMH PLAOMHQMH R SURL]JYRGX
RSDVQRVW RG QDUXabYybQMD VWDWXVD EUHQGD DOL LVW
brend/organizacija u tom trenu treba.

6DPR NDGD MH DAQDDRAPROWXWMSBMIBPRAaH SRVWDWL PMHVWR W
DQJDAPDQ SUHPD FLOMDQRM SXEOLFL PRaH YRGLWL SUHPELC
PR4&H XWMHFDWL L QMHQR SRQDADQMH MH SURPLMHQMHOQR
2YR MH MBR]MWGQ@D VWUDQD GUXAWYHQLK PUH&AD WUDQVI
VPLVOX QDPHWDQMD VYRJ PLAOMHQMD NRMH MH MHGLQR L
NRMLPD PRaGD QH ]QDMX GRYROMQR 2EUD]JRYDQMH R SUF
poGLIDQMH VYLMHVWL R RGUHYHQLP WH SRWLFDQMH QD W
OQRJL W]Y ,QIOXHQFHUL NRMH SUDWH PLOLMXQL OMXGL
SUREOHPLPD X VYLMHWX 1MLK SUDWH SULGQGRL APLO MILK
JHQHUDFLMD L LPDMX SULOLNX XWMHFDWL QD QMLK QD SF
GRJDyDMX L NDNR QD LVWH UHDJLUDWL

3.5.1 Twitter ili Facebook?

SRVWDYOMD VH RQGD SLWDQMH NRMD MH RG dgaNizdcfbYLMH G L
ORaAH VH UHUL GD VX 7ZLWWHU L )DFHERRN |]JDMHGQR V *RRJ
UD]J]OLPpLWLK NDUDNWHULVWLND L IXQNFLMD SRVWRMH L Ul
.RULVQLFL QD 7ZLWWHU X L P DaviiX n&J Eat€bbdku VK&ishidD FéckiBookv D Q M+
YLAH QDJLQMX EH] FLOMQRP OXWDQMX SR VWUDQLFL JOlI
NRPHQWLUPREXHLVHVWHHIL GD VX X IDJL LVWUDALYDQMD 'RN \
VX YLAH PDKQLVWRYpHOULARHKGLMHGHW XJH REMDYH DOL UMHYH p
na internetf?

‘D VH RQGD |DNOMXpLWL GD MH ]D MHGQX WXULVWLpPpNX ]DM
VWYRULWL |IDMHGQLFX DOL WR QH JQOMQDBD' BEILDFHWQR WL
VH PRJX ODNR SUDWLWL GDQDaQML WUHQGRYL L LVWH SUI
LVWUDALWL PLAOMHQMH R QHNLP WHPDPD X VDPR QHNROLN

24LACEY, A.: TWITTER: THE UNSTOPPABL E RISE OF MICROBLOGGING , Share this: the social
media handbook for PR professionals, zbornik radova, West Sussex, UK, 20127 %(prfjgvod)
B ACEY, A.: TWITTER: THE UNSTOPPABLE RISE OF MICROBLOGGING , Share this: the social
media handbook for Pprofessionals, zbornik radova, West Sussex, UK, 2012, Y {f&Fijevod)
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3.6 Instagram

Instagram je nakon Facebodk SUYD GUXaWYHQ/Ls MU B &D] DIRNPOS MM LXS D & C
broja ljudi. Krenimo od njegova nastanka do danas.
S7TYRUFL ,QVWDJUDPD VX .HYLQ 6\VWURP L OLNH .ULHJHU 2¢
projektu koji je inicijalno bio nazvan Burbn, ali su spazili kako bi taj svojgkiomogli
SULODJRGLWL QD QDpLQ GD NOMXpQL PHGLM NRPXQLNDFLM
NRUDND QDVWDR MH ,QVWDJUDP NRML VWRML L]D L]JUD]D }
na brzo uslikavanje fotografija putem mobilnih telefor@ko dijeljenje sa sljedbenicima bio
NOMXpQD LGHMD NRMD VH YUOR EU]JR VYLGMHOD PQRJLP XC
WLVXuD GRODUD LQYHVWLFLMD SD MH VOXAaEHQR SXawbDQ
RaXMND ®RGLQH
Od 20D. Godine do danas, Instagram broji milijune korisnika dillem svijeta koji svakodnevno
objavljuju milijune fotografija i upravo je Instagram mjesto s kojeg su potekli, danas vrlo
popularni, hashtalR YL 3+DVKWDJ MH ELOR NRMD ®KXMHW HN R B DVIDWS Q
SUHGVWDYOMD RGUHYHQL SRMDP NRML VH PRAH SUHWUDaAL
VYLK SRUXND NRMH X VHEL VDGU&H WDM KDVKWDJ ~
3, DNR MH ,QVWDJUDP SRND]JLYDR ]QDpDMDQ SRUDVW EURMIL
ipak e SRWUHEQR UHUL GD VH UDVW NRULVQLND QLMH RGYLM
NDNR MH GR JRGLQH UDVW EURMD DNWLYQLK PMHVHpPQ
JRGLQL ,QVWDJUDP pPHNVSORGLUDRY Le]®EigfRicelR ]1QDpD
2014. i 2015. godini Instagram je dobio gotovo 250 milijuna novih korisnika, dok je u 2016
JRGLQL GRELR MRA PLOLRQD QRYLK NRULVQLND PpLPH N
GUXaWYHQLPPPUHADPD ~

%63483%$1,0 0QVWDJUDP L VYH aWR W URCEBIMhkpS: oDt br/iRteth &/ H X ene
mreze/instagramsve stotrebateznatio-njemu/, (25.07.2020.)

27RODIN, Z.: aWR MH KD VKW D,JGORIGHTAR Ktpé Baddidital. hrvatstelekom.hr/steie-hashtag
i-cemusluzi/, (25.07.2020.)

%®4383%1,0 O 2S FLW
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https://pcchip.hr/internet/drustvene-mreze/instagram-i-sve-sto-trebate-znati-o-njemu/
https://pcchip.hr/internet/drustvene-mreze/instagram-i-sve-sto-trebate-znati-o-njemu/
https://godigital.hrvatskitelekom.hr/sto-je-hashtag-i-cemu-sluzi/
https://godigital.hrvatskitelekom.hr/sto-je-hashtag-i-cemu-sluzi/

Grafikon 1. Broj dnevno aktivnih komska Instagrama(u milijunima)

Number of daily active Instagram users from October 2016 to
September 2017 (in millions)

600
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Number of users in millions
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100

Oct '16 Jan '17 Apr '17 Sep '17

Sources Additional Information:
Instagram; TechCrunch Worldwide; Instagram; October 2016 to September 2017

Izvor: Statistahttps://www.statista.com/statistics/657823/numbledaily-activeinstagramusers{30.08.2020.)

HashtagRYL VH YL&H QH NRULVWH VDPR QD ,QVWDJUDPX YHIU
zapravo su jako korisni, jer putem hashtRgr D PRaHWH SURQDUL WRPQR RQR
XSLVLYDQMHP JQDND p ¥ L S-RRLYS DGO R % IDH. pUraf ERShia v 6] W KSARDAJ
nekoj temi, za podizanje svijesti 0 nekom problemu, posebno ako je hashtag objavljen od strane
QHNH SR]QDWH RVREH ,QVWDJUDP MH WLMHNRP JRGLQD XY
PRIXUQRVW GRSLVLYDQMD V Olja@ay fav. lIRstsdraht) fdrly Md) suGLMH O
ekvivalent Facebockvom statusu itd. Svaka nova promjena donijela je promjene u
NRPXQLNDFLML L VDPRP NRULaAWHQMX ,QVWDJUDPD DOL L

fotografija.
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https://www.statista.com/statistics/657823/number-of-daily-active-instagram-users/

Grafikon 2 1DMSRSXODUQLMH GUXAWYHQH PUHaH X VYLMHWX X VUSQMX
milijunima)
Most popular social networks worldwide as of July 2020, ranked by number of active

users (in millions)

Facebook 2603
YouTube®

WhatsApp

Facebook Messenger®
Weixin / WeChat
Instagram™*

TikTok

QQ

Sina Weibo

QZone

Reddit

Kuaishou

Snapchat™

Pinterest

Twitter*®

Number of active users in millions

Additional Information:
i

rious sources (Company data);  Worldwide: Various sources (Company data); DataReportal: as of July 16, 2020; social networks and messenger/chat app

Izvor: Statistahttps://www.statista.ao/statistics/272014/globalociatnetworksrankedby-numberof-users/
(30.08.2020.)

.DR a&4WR WDEOLFD SULND]XMH LDNR MH ,QVWDJUDP GRVHJ
JDFHERRN L 7ZLWWHU )DFHERRN MH QDMY HigmkaGiakX §awW Y H Q D
GbEbDaQMH JHQHUDFLMH XSRWUHEOMDYDMX X PDQMRM NRO
je profil i dalje aktivan.

Instagram aplikacija dizajnirana je tako da u samo nekoliko pokreta prstom svojim mobilnim
XUHYDMHP PR &HiWtHl fategvefifuldbjBviti khBWem Instagram profilu. Upravo na

, QVWDJUDPX QDMYHUL MH EURM SULMH VSRPHQXWLK ,Ql10>
SURPRFLMH VHEH SURL]JYRGD L XVOXJD NRMH NRULVWH LOI
sPDWUD SUDYLP SRVORP 3URILOL NRML LPDMX WLVXiUH SUD

usluge naplatiti, a s porastom broja pratitelja raste i cijena.
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https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/

'58479(1( 05(4( 785,67,y.( =$-('1,&( 272.$ a2/7(

.DGD VX REMDaQMHQL VYEIGVMHROMHSBWXRERLVRBNRIRE O]
UDGD VOLNDPD iiH VH SULND]DWL WUHQXWQR VWDQMH GUX
QDJODVLWL SR]JLWLYQH L QHIJDWLYQH DVSHNWH WH GDWL U
dobar primerY RYHQMD GUXAWYHQLK PUHAD WXULVWLPNH ]DMHG Q

J)DFHERRN VWUDQLFD 7= aROWD
60LND J)DFHERRN VWUDQLFD 7= aROWD

0 Q, Pretrazi Facebook @ @ ﬁ @ ’ Rosana + @ .o -

.
R

&
N
gbé‘;v Visit Solta
P rre) @visitsolta - Turisti¢ki informativni centar B Pogledajte videozapis

:
3 youtube.com

Pocetna Info Fotografije  Vise v 1l Oznaéili ste sa “svida mi se" @ Poruka Q

Informacije Pogledajte sve Q Kreiraj objavu
C

|&d Fotografija/videozapis @ Prijavise g Oznacite prijatelje

° Soltanskih Zrtava 14 21430
Grohnte

Izvor: https://web.facebook.comaitsolta/?ref=page internal& rdc=1& rdr

$NR X )DFHERRN SUHWUDALYDQMH XSLaAHWH 3WXULVWLpPND
SULND]DW UH YDP VH VWUDQLFD 9LVLW aROWD" 6OLND SUL

PRAHWH YLGMHRRIN RY\DUPODAHFD VH SUHGVWDYOMD NDR 7XUL)\
nekoliko fotografija i gumbova koji vode na poveznice.
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https://web.facebook.com/visitsolta/?ref=page_internal&_rdc=1&_rdr

60LND ,QIRUPDFLMH QD )DFHERRN VWUDQLFL 7= aROWD

ﬁ Y Pretrai Facebx A O B8 .° @ rosana + @ e

Sulta) v B3 Pogledajte videozapis 1l Oznatill ste sa “svida mi se ©Pouka Q -

Izvor: https://web.facebook.com/visitsolta/about/?ref=page internal

$NR NOLNQHWH QD JXPE 3, QIR GRELW UH WH QHNH RVQR"
SURpLWDWH RYDM WHNVW YLGMHW U0H WH GD MH X SDU UH
konobe, proizvodnja maslinovog ulja, vina ili meda, sve se to nalazina¥de/ YUHPHQD YR a
WUDMHNWRP RG 6SOLWD OHYXWLP QLVX VSRPHQXWD VYD PI
JRGLQDPD UDGH L GMHOXMX QD RWRNX D L L]YDQ QMHJD
koiji se nalaze na otoku.
1IDNRQ NUDWNRJ)D¥WERPRNYDWWMDQLFH RSDAHQD MH QH UHC
J)DFHERRN VWUDQLFL -HGLQR aWR VH REMDYOMXMH VX IRWI
SD VH RVRED ]|DGXAaHQD |]D GUXaWYHQH PUHAH WXhLVWLpN'I
objauviti.

.DR aWR MH YHUO UHpHQR )DFHERRN GDMH SULOLNX OMXGLP
LV QMLPD NRPXQLFLUDMX VYDNRGQHYQR 8 RYRM JRGLQL
LGHDODQ DODW ]D NRPXQLNDFLMXQRIMG DY QWYWLIVRADL b YXIDG |.D Wit
aROWH WR QLMH LVNRULVWLOD 8 GRED NDUDQWHQH WHN
VWUDQLFX L DAXUQRVW MH SULVXWQD VDPR X GRED OMHWQ
QD RWRNX WLMHNRM [EPIUIIDNMDNBOIPNDNR GMHFD SXWXMX X
SULND]DOL &WR UDGH UHVWRUDQL L NDILUL WLMHNRP ]JLPI
SULSUHPDMX |D OMHWQX VH]IRQX" 1L] MH PRIJXUQRVWL NRMF}
samojepdWUHEQR YUHPHQD L YROMH )DFHERRN VWUDQLFD VH
NRMX AaHOLWH VWYRULWL QH PRaAH VH VWYRULWL X MHGDQ
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https://web.facebook.com/visitsolta/about/?ref=page_internal

awR QLMH PDOL EURM DOL |]DaWR W D/NH ERUR HIURH 3 FOWMDUI® W N
mogu biti njihovi gosti?

Facebook kao i svaka druga platforma zahtijeva svakodnevno objavljivanje i interakciju sa
VYRMRP SXEOLNRP .RPXQLNDFLMD VH PRaH RGYLMDWL SXW
Nije dovolino sanR GLMHOLWL IRWRJUDILMH GUXJLK OMXGL YHU
]IDLQWHUHVLUDWL SRWHQFLMDOQH WXULVWH 'DNOH SRWUI
WNR YROL IRWRJUDILMX LOL VH VDPL |]DSRVOs$h@ramd W X UL\
IRWRJUDILMD L YLGHD NDNR EL SULND]DOL DXWRKWRQRVW
GMHOXMX QD RWRNX SULND]DWL UDG RVQRYQH AaNROH L YL
JLPVNLK PMHVHFL SULN D h® dtoku dtd. Y2820/godiGeDpGkaKalaOjeMbit it &t
GUXaWYHQLK PHGLMD X NUL]QLP VLWXDFLMDPD SDQGHPLM
DOL L VYDNRGQHYQRP ALYRWX OMXGL 7LMHNRP LVWUDAL
XWYUYyHQR MH G DWHHQW LOGAHNER\PPY NQUDRUHAH XRSUH QLVX NR!
]JDAWR" '"UXAWYHQH VX PUHAH ELOH LGHDOQD SULOLND GD
QDMEROMHP VYLMHWOX WLMHNRP SDQGHPLMH GD VH SULN
bilodD MH VLWXDFLMD SRG NRQWURORP )DFHERRN MH WDGD
NRMRM EL VH NRPXQLFLUDOR V SRWHQFLMDOQLP WXULVWL
kraju na samom otoku.

'DNOH UMHAHQMH MH YHUD DNWLRRFRQRVWYQEXGGRSEWYDIQUBP F
SRWHQFLMDOQLK WXULVWD 7DNRYHU 7= RWRND aROWH VH «
RWRND RVLP VRYH NDR ALYRWLQMH pLMH MH RYDM RWRN ¢
QD GUXaWYHQIRPWIMHE@EP MH VWYRULWL EUHQG RWRND awil
VXQFD MHU WR QXGL FLMHOD 'DOPDFLMD 3RWUHEDQ MH E
LIDEHUX NDR VYRMX WXULVWLpPpNX GHVWLQDFLMX
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7ZLWWHU SURILO 7= aROWD

Slika3.7ZLWWHU SURILO 7= aROWD

4 < o UEREEE - Search filters
©] Home Top Latest People Photos Videos People
From anyone Q
H Explore people you follow Q
No results for "visit solta"
3 ] PP Location
[ Notifications u may have mistyped you
m's Anywhere 9
5 Messages Near you (@]
[1 Bookmarks Jvanced se
B Lists Trends for you
[s] 3 L
& Profile e
More
ssic - Trending
“ o
01K Tw

Croatia

Messi
trablorixx
@trablorixx

~ S
Messages

Izvor: https://twitter.com/search?q=visit%20%C5%Alolta&src=typed query&f=user

.DR a4WR VH PRAH YLGMHWL QD VRLFEZLWW WbV VDIMHN®Q]LDANHH G G
u republici Hrvatskoj nije toliko popularan i ne broji velik broj korisnika, ali zasigurno je mjesto

QD NRMHP VH L]JJUDGQMRP |DMHGQLFH PR&H GRSULMHWL C
PRIXUQRVW GRSLUNQMDSR]|GRWLXMRIVRED EUDQGRYD GUX
,]JJUDYLYDQMHP VYRMH |IDMHGQLFH QD 7ZLWWHUX ]DVLJIXUQ
RWRN aROWX LIDEUDWL NDR VYRMX WXULVWLpPpNX GHVWLQD|
'‘DNOH ]D SRpHWDN 7= RW RsiopT&ifReOprd il i tWulplatiobniQues U @bXi. W L
WH VH L WDPR SUHGVWDYLWL VYRMRM SXEOLFL 7ZLWWHU
dopiranje do potencijalnih turista, ali svakako je platforma na kojoj se dopire do poznatih osoba
kojima TwtWHU SUHGVWDYOMD PMHVWR QD NRMHP X VDPR SDU
SRGUAaANX LOL RWNULYDMX QRYD PMHVWD LOL WDOHQWH 61
RVREH NRMD UH PRAGD ELWL YD&a WXULVWijeNddna3 BemdoROMD S L

postavljaju poznate osobe.
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, QVWDJUDP SURILO 7= aROWD

60OLND ,QVWDJUDP SURILO 7= aROWD
Instagram T NP OB
P visitsolta  HEZEN B8 -
§D—&/ Broj objava: 128 Pratitelja: 2,523 Pratim 1,136
e et A e Solta Island Tourist Board
@ Love Solta? Miss Solta? Visiting the island? Show us with Your photos!

—Use #visitsolta and share Your pics with us!
¥ Central Dalmatia, Croatia
www.visitsolta.com

Prate adada85, ines_pkalebic, ivankakolmanic

i OBJAVE

Izvor: https://www.instagram.com/visitsolta/

.DR @&4WR VH PRAaH YBGERHWL7QVIWNUpDMH |IDMHGQLFH RWRND
RG GYLMH WLVXiH SUDWLWHOMD &dWR MH X XVSRUHGEL V
LVWUDALWH SURILO YLGMHW UH WH GD -XH NRWDYRQ RYW MM
[HWL QHJR JLPL ,QVWDJUDP ]IDKWMHYD SXQR YHUX DNWLYQI
ljudi, zahtjeva svakodnevno objavljivanje i neprestano interakciju s ljudima.

,QVWDJUDP UDGL SR SULQFLSX DOJRULWPD L kil EL XSL
QHSUHVWDQR REMDYOMLYDQMH L GLMHOMHQMH IRWRJUDIL
.DGD X ]JLPVNLP PMHVHFLPD SUHVWDQHWH REMDYOMLYDWL
JXEL JOHGDQRVW L YMHURMDWQRWWGDUDH X HXQH N RR H] B
SULQFLSX DOJRULWPD YD&d SURILO QH GRELYD SUHJOHGH R
SRWHQFLMDOQLK WXULVWD 3ULQFLS DOJRULWPD LPD WRpC
broj ljudi nalazina svojiming DJUDP SURILOLPD L SR WRPH VH RGUHVyXM
WUHEDOD REMDYLWL 'DNDNR ELOR EL LGHDOQR NDGD EL \
RVREH DOL GDQDV VH L WR QDSODUXMH D DNR NDR MHGQL
WDNYR QHAWR LOL MHGQRVWDYQR QH aHOLWH QLNDNYH G
SUHRVWDMH VYDNRGQHYQL DQJDAPDQ RNR GUXadWYHQLK PU
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'UXAWYHQH PUHaH WXULVWLpNH |IDMHGQLFH RWRND /R&L

8VSRUHGEH UDGL X]HW (iH VH GAUXEAMYRWW R NPDJ HRA AL O/M D LNRMLL
samo 20DN NLORPHWDUD NYDGUDWQLK YHiUL RG RWRND aROW}
'UX&WYHQH PUH&H 7= RWRND /R4LQMD ELWQR VH UD]JOLNXM
samo da se razlikuju u broju [ullRMLPD VH WH VWUDQLFH VYLYyDMX YHi
VWUDQLFD 7= RWRND A4ROWH MDNR MH MHGQRVWDYQD VDG!
ZHE VWUDQLFD 7= RWRND /RELQMD L]JJOHGRP MH SULYOD]|
apsolutno sveL QIRUPDFLMH yDN L GRJDYyDMH NRML VOLMHGH WH
RGUHYHQRP JRGLAQMHP GREX

1DGDOMH ,QVWDJUDP SURILO 7= RWRND /R4LQMD SRG LPHQ
L VHGDP SXWD YL3H REMDYORHQY W DR WRB SR MID L7 2 [RGAHON
X VWDOQRM LQWHUDNFLML VD VYRMLP MDYQRVWLPD L]YMH:
DOL L GLMHOMHQMHP WXVLK IR WoRekdjpDZad jdan maiUnstdgrakmii L S UL
profil igraju veliku uUORJX ORA&H VH UHUL NDNR ,QVWDJUDP SURILO
NRMD MH NRPSHWHQWQD |]D YRYHQMH LVWH WH LPDMX MD)
YRYyHQMD LVWRJ L VDPR MH SLWDQMH YUHPHQD GD RYDM S

time i potencijalnih turista.

60OLND , QVWDJUDP SURILO 7= /RALQM

Izvor: !https://vwvw.instaqram.com/visitlosirl\j/
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awR VH WLpH 7ZLWWHU SURILOD 7= RWRNYV/SRRULRYGEDBDQQ HR PR
SURYHVWL DOL LVWUDALYDQMHP MH XWYUYHQR GD VH LSD
se odvijaju na otoku imaju Twitter profile.

1DGDOMH )DFHERRN SURILO 7= RWRND /RaAaLQMD VH RSHW
onog Facebodl SURILOD 7= RWRND aROWH D L EURML GXSOR YLat
SURILOD 7= RWRND /RALQMD QH VWRML SXQR LQIRUPDFLMD
ZHE VWUDQLFX QD NRMRM MH PRJXUH SURQ Dkako g¥rbj SRWUH
SUDWLWHOMD RYLK VWUDQLFD VDYU&HQ SULPMHU UH]X
,VWUDALYDQMHP )DFHERRN SURILOD 7= RWRND /RaALQMD
pratiteljima putem videozapisa i fotografija te dijeljenjem prikladnih poiez

60LND J)DFHERRN SURILO 7= /RALQM

Izvor https://vwvw.facebook.com/visitlosihj

8VSRUHGERP GUX&WYHQLK PUHAD 7= RWRND AaROWH L 7= RV
VDPR X EURMX SUDWLWHOMD LVWLK YHU L NROLpLQL DQJDA&
X YRYHQMX GUX&WYHQLK PUH&D MHU WiHa ¥dmiN Rm&RIBLUH GF
SRWHQFLMDOQLK WXULVWD 'D VH ]JDNOMXpLWL GD 7= RWF
VWUDWHJILMH L XSUDYR ]JDWR VX WROLNR XVSMH&AQLML X YF
V GUXJH VWUDQH 7= RWROND &RIDWRP QHEERXROBIQLMAHG SRV
VWUDWHILMD RVWDMH X VMHQL 7= RWRND /RELQMD
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SULPMHQD GUXaWYHQLK PUHAaD QD WXUL]DP

6YMHGRFL VPR XWMHFDMD GUX&AWYHQLK PUH&aD QD VYDNR
SURPMHQD NRMH MHERIUXEWWRKGRBAOLYMHQRORAEUX VH PRaH |
utjecale i na turizam u cjelini.

SOHYyXVREQRP NRPELQDFLMRP L QDGRJUDGQMRP VSRPHQXW
RSUHQLWR WXULVWLpNL L GHVWLQDFLMVNL PDUNuWLQJ G
UHODWLYQR PDOD ILQDQFLMVND VUHGVWYD ]JQDQMH L QH
AIDQRYD?3® ALQIOXHQFHUD: L ADPEDVDGRUD? ¥ QDMELWQLMt}
.DR @&4WR VH PR&H YLGMHWL GUXaWYHQH PdjyAdjadhicPda3X VDPR
LVWDNQH L EXGH RGDEUDQD NDR WXULVWLpPpND GHVWLQDFL
QD VDMPRYLPD WXUL]PD RJODVL X QRYLQDPD LOL QD UDG
'UXAWYHQH PUHA&H VX VDGWDHLOLXRMMD\S LWOIDQMHX MHHU A HOILL 3 Q
SBULNXSOMDQMHP SRYUDWQLK LQIRUPDFLMD L PLAOMHQMD
SURL]JYRGX GUXaAWYHQH PUH&H RPRJXUXMX DQDOL]X 1D R
XQDSULMHGLWL R®YBPHIQALSIR QWG XODWYXJID WH RRWNODQMD
7LMHNRP FLMHORJ VYRJ ERUDYND WXULVWL REMDYOMXMX |
VH UDGL R SR]JLWLYQLP LOL QHIJDWLYQLP NRPHQWDULPD V
uslugaunaprijedila i popravila.

3RYyHQMH VDGUADMD L NRPXQLNDFLMH QD GUXaAWYHQLP Pl
SODQLUDQ L NRQWUROLUDQ WH VWDYOMHQ X UXNH VWUX
PUHADPD SURL]OD]H L] MDVSORVEE D Q@ GYEMRNERK FRONMHY B RV
PHWRGDPD NRMH QDRNR OHAHUQLMX L QHIRUPDOQLMX NRP;
GLQDPLNX REMDYD NRML VH ED]JLUD QD MDVQR LJUDYHQR
XQDSUMHYHQMX XVSMHAQRVWL ’

Ako YHU IDSRVOHQL X WXULVWLpPpNRM |IDMHGQLFL QLVX VWUXFE
XVOXJD VYRMH WXULVWLpNH |IDMHGQLFH RQGD MH SRWUHE
NDNR WUHED OHYyXWLP SRWUHEQR NeHzapdy W DbkalnihL FLO M
LIQDMPOMLYDpLPD UHVWRUDQLPD NDILULPD SURL]JYRYDDL

provoditi onu najbolju za svih.

29'58379(1( 05(&4( +UYDWVND W X UhtpsV/wp Dz hDiHR/GoS tvRD
[dogadanija/edukacije/edukaci@14/drustvenenrezg, (30.08.2020.)

30 | bid.

31 |bid.
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5. =$./-8y8$.

2WRN aROWD LPD YHOLN SRWHQFLMDO QD wuaLaww MHU MH
L LIODVNH X QRUQH NOXERYH YHUO RSXawDQMH L PLU 3UD
QDGPD&ALWL EURM GROD]DND L QRUHQMD REOLAaQMLK RWF
XUEDQL]JLUDQH LQIUDVWUXNWXUH LGHD @Q Dza\dhe kjpsudl. VW Lp N
RGPRU aHOH SURYHVWL RSXaAWDMXuUL VH L XSR]QDYDMXUL N
8SUDYR VX GUXdWYHQH PUHAH PMHVWR QD NRMHP VH 7= R
WXULVWLPpND GHVWLQDFLMD L SULMnMtiu putdvanjalBlixmalgidddMLP D N
6SOLWD NDR JUDGD V ERJDWRP SRYLMHVWL VDPR MH MREZ
LVNRULVWLWL 2WRN LPD QHLVNRULAWHQH SRWHQFLMDOH
SRJLFLRQLUDQMD QD W3 RANWRN D8 MRS RWMWHVAE R\WPRWIL VH SRYUAalL
razlikuje tetk u 20DN NLORPHWDUD NYDGUDWQLK XYLYyDMX VH UD]C
EHQFKPDUNLQJRP PRJXUH MH QDXpLWL L LVNRULVWLWL GU>
7= RWRNBDUHR®OWHDYLWL L EUHQGLUDWL NDR RWRN PLUD L W
‘D VH IDNOMXpLWL GD VX GUXaWYHQL PHGLML LWHNDNR XW]
GDQEDV LPDMX SULVWXS LQIRUPDFLMDPD L] SUYH UXNH L

SROD]LAQXC RVRPAKXQOMX RGOXNH R VYRMRM WXULVWLpPpNRM GF
VX SRVWDOL RQR d8WR GDQDV SURGDMH QHNL WXULVWLpPNL
GD VWUXpQMDFL RGQRVD V MDYQRAaUX R luXkbrictiHake thxrieeWw Y H Q H
VDPH QH EL |DVMHQLOH LOL XPDQMLOH QMLKRYX YDaQRVW

DOL GD VH IDNOMXpLWL GD UH MHGQD WXULVWLpPpND GHVWL
iste ne koriste. Stvaranjem zajednidd KGL QD GUXAWYHQLP PUHADPD RWYD!
VXUDGQMH 'UXdaWYHQH PUHAH VX WX RQH VX GDQDV L VXW
SRWHQFLMDOL WR UH VH ODN&H SULKYDWLWL L SULODJRGL
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6354(7$.

'UXAWYHQH PUH&AH SRVWDOH VX VYDNRGQHYQLFD NRULVW
SRpHWDND NRPHUFLMDOL]DFLMH LQWHUQHWD SD GR GDQD
OMXGVNRJ ALYRWD 7XULVWLPNH ]D MEGSQLIFGIL N X R ¥ NSRRUSIX/ONDL
PUHaAH X VYRMX NRULVW ,DNR LPDMX L QHIJDWLYQH VWUDC
]JDMHGQLFL PRAH GRQLMHWL SXQR YL3dH SR]JLWLYQLK SURPI
RGUHYHQX WXULVWLPPMXXWCGHMWWQRPRLK>XS RRQRED MDNR VH WH
GHVWLQDFLMD D GUX&WYHQH PUH&H SUXADMX SULOLNX GD
VH NDR GHVWLQDFLMD NRMD SUXabD XSUDYR RQR aWR YDa&L
PMHVWR |D VWYDUDQMH VXUDGQML V YHULP NRPSDQLMDPD
WUHED LVNRULVWLWL 'UXAWYHQH PUHaH VX SRWSXQR EH
RVOQRYQR ]QDQMH D L GDQDV VX GRVWXSQHup@QBhaPRELOQ
SRMHGQRVWDYOMHQD L VSUHPQD ]D XSRWUHEX 3QD OLFX P
WXULVWL SUL RGDELUX VYRMH WXULVWLpNH GHVWLQDFLMH
tamo nalaze informacije i iskustva drugih turista.nfi@ve postavljaju poznate osobe ali ne

VDPR JOXPFL SMHYDpL L VSRUWDAL YHUO L LQIOXHQFHUL p
GUXAWYHQH PUHAH 6YDND WXULVWLpPpND ]DMHGQLFD PDQN
iskoristiti u svoju korist, jer &WH VX SRVWDOH GLR OMXGL L QMLKRYLK
QHRSDAHQH L WR MH YLGOMLYR X EURMX WXULVWD RVWYDL

.OMXpQH PHEBHKML L WXUL]DP GUX&WYHQL PHGLML GUXaWwWYl!
AaROWD )DFHERdSayrani ZLWWHU
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SUMMARY

Title: Social media in the function of communication tools on the example of the tourist

board of the island of Solta

Social networks have become part of everyday life, they are used by members of all generations.
From the verypeginnings of the commercialization of the Internet until today, its use has spread
to all spheres of human life. Tourist boards as well as popular brands have the opportunity to
use social networks to their advantage. Although they also have negatsjeseicial networks

can bring a lot more positive changes to a small tourist community in the form of increasing
interest in a particular tourist destination. In the sea of tourist offers, it is very difficult to stand
out as a tourist destination, and sbcietworks provide an opportunity to create a community

of people right there and stand out as a destination that provides exactly what your followers
are looking for. In addition, social networks are a place to create cooperation with larger
companies, dreign and domestic, so such potential should be used. Social networks are
completely free and only basic knowledge is required to run them, and even today they are
available on mobile devices and their use is simplified and ready for use "on the spes. Ti
have changed and modern tourists, when choosing their tourist destination, explore it on social
networks because that is where the information and experiences of other tourists can be found.
Trends are set by celebrities not only actors, singers atedest but also influencers whose job

is to bring their private lives to social media. Every tourist community, small or large, can and
must use social networks to their advantage, because they have become a part of people and
their lives, otherwise theyogunnoticed and this is evident in the number of realized visits and

overnight stays.

Keywords PHGLD DQG WRXULVP VRFLDO PHGLD VRFLDO QHWZ

Facebook, Twitter, Instagram
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