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1. UvOD

2G VYRMLK VDPLK SRpHWDND SD VYH GR GDQDV NR]JPHWLDp!
MDpX L YHUX A4HOMX DOL L SRWUHEX ]D XNUDaEDYDQMHP L
LQGXVWULML NRMD MH XQD]DG QHN Rd@@aNiRkdkiav@i r&a2wj;GRAaLY M
GMHORPLpPpQR ] DHQMOMWDNMXKILPEWURH QGRYLPD VYH LQWHQI]LY
SRWURaDpD UD]QLP PHGLFLQVNLP L IDUPDFHXWVNLP SRVW
NR]PHWLND DOL L EURMLP P DNBRWHWNR])PNMHVPLHN R B S .BREEVKIVRADU X N
YHOLNH QDSRUH L VUHGVWYD 8SUDYR L] RGUHYHQLK YUVW
pojam greenwashinga 2YDM VH PDUNHWLQ&NL IHQRPHQ GDQDV GRE
GUXaWYR WH SRVWDR WDPQD VWUDQD RQRJD @&WR EL WUH
LQWHUHYV ]D WDNR]YDQLP JHOHQLP NR]PHWLpPpNLP SURL]
marketingiRJOD&DYDQMH NRULVWH QD MHGDQ SRVYH SRJUH&DC
boljeg osvajanjg? UALAWD ]DUDGH L VWYDUDQMD MHGQH LVNULYO!
brendova te kompanija. No koliko su sa samim pojngoeenwashingaaista upoznati krajnji
NRULVQLFL NR]JPHWLPpNLK SURL]JYRGD WH NROLNR VH XLVW
MH]J]LND XYH]J]HQH ULMHpPL" (YLGHQWQR MH NDNR GDQDV OM.
L RGUALYLP SURL]YRGLPD RDWNR EMHEDWUHPAWLWR RNROLAD L
X aHOML RpXYDQMD YODVWLWDRL]RYDK QWNDDOWRBDG FDARRLMWH S
R WRPH NROLNR GREUR VYDNL SRWUR&Dp UD]XPLMH RQR pH
NR]PHWLpNH LQGXVWULMH

SUHGPHW L SUREOHP LVWUDALYDQMD

GreenwashingNDR SRMDP X KUYDWVNRP MH]LNX MR& XYLMHN Ql
DGHNYDWDQ SULMHYRG 1DLPH ULMHpPp MH R SRMPX NRMI
PDUNHWLQANRJ VSLQD SRPRUX NRMHJ VH QD YDUOMLY QD¢
promRYLUDQL SURL]JYRG SURL]YHGHQ QD HWLpDQ ]JHOHQL RG
(Delmas & Burbano, 2011reenwashingQLMH QHGDYQD SRMDYD QDLPH SF
prihvatio sredinom 198th godina kako bi opisao neopravdane i napuhane tvrdijdNoOR ORaANR M

SULKYDWOMLYRVWL L RGUALYRVWL VD MHGQLP MHGLQLP FL
'DQDV MH RYDM SRMDP VYHSULVXWDQ SUREOHP SRQDMYLAaH



WDNR]YDQLK JHOHQLK RGQRVQR SULURGQLK SURL]JYRGD N
LQGXVWULMH SRSXW WHNVWda@)jiti (RaHd ROMORPRELOVNH aDUNR
2VLP VYH YHUH SRWUDaQMH SRWUR&DpD ]D ]JHOHQLP SU
greenwashingV YHSULVXWDQ VX VQDaQL GUADY QLprSiRodnjE DML D
QHSRVWRMDQMH VXVWDYQH UHJXODWLYH LOL VWDQGDUGD
da segreenwashing kao svojevrsni oblik sive zone marketingggKYDOMXMXUL QDLY
SRWURADDPDRAVLILR L X V YodydvonXivw RAOYGNV YL MHW D

Jedna od industrija u kojoj jgreenwashingRVWDYLR VQDabDQ RWLVDN XSUD
industrija D QDMpH&a&UH VH PRaH SURQDUL X L]JUD]JLPD SRSXW S
ispitano”,"cruelty free"te "chemical free" =D SRMPRYH SRSXW SULURGQR RU
MR& XYLMHN QH SRVWRMH NRQNUHWQL SURSLVL L UHJXODF
NDGD MH NR]JPHWLpPNL SURL]JYRG WDNDY RGQRVQR X NRMI
proizvod mora biti prirdan, organskiiliek®@ RaNL GD EL VH WDN YRdArishRJDR GH
2019). 6 GUXJH VWUDQH SRMPRYL NRML R]QDpDYDMX GD MH
R]QDpDYD LNDNYX YDAQX LOL QX&Q®LYK] VWL WP L VRUPDFR
YRGD MH WDNRYyHU NHPLMVNL VSRM

.RIPHWLpPpND LQG XV W U LNVRIM HORLEDNOHIERD MW QWURR BWHEQY DAQR N
kako pURLJYRGQMX NR]PHW L Norbizvbda NKRitroht&V Ispelgd. Knekoliko
multinacionalnih korporacijaa redom to su/ 2UpDO 8QLOHYHU 3URFWHU * L
Estee Lader Companies te Shiseido Comp#Rydder, 2021).

Greenwashing H X NR]JPHWLpPpNRM LQGXVWULML SULVXWDQ SXWH]
NRMD REXKYDUD WUDGLFLRQDOQH L GLIJLWDOQH PDUNHWLC
UD]QLP RJODVLPD YLGHR VDGU&DMLPD IRWRAdMHAdvMDPD L V
NXSRYQR SRQDaADQMH 6DP QDJLY RYRJ NXSRYQRJ SRQDAaD
PRGHO GRQRAHQMD RGOXNH R NXSQML NRML ]DSRpLQMH S
QRYRQDVWDOH SRWUHEH ]D QHN3IPHNYRARHIWHIWINIL PREAHURL]YR (
Danas ulogu u ovom procesu imgreenwashing NDR PDUNHWLQANL DODW SRI
SRWUR&ADpPD RNUXaXMH VD SURPRWLYQLP L VSRQ]JRULUDQLF
otvara prostogreenwashingugGD GMHOXMH QD SRWHQFLMDOQH SRWURSZS

bazi.



1.2, VWUDALYDpND SLWDQMD

5DG VH NRULVWL LVWUDALYDpNLP SLWDQMLPD NRMLPD
greenwashinggX NR]JPHWLPpNRM LQGXVWULML DOL L RVWYDULWL
-HVX OL SRWUR&DpPL NR]JPHWLPNLK SURL]YRGD XSR]QDWL
3UHSR]QDMX OL SR WjkRriRaghingaNR ULBWNHHOWIHQ ANRM  NRP X
NR]JPHWLpNLK SURL]YRGD"
3HUFLSLUDMX OL SRW U R ad@dehwhsRif®dd Ve 4tidah Koja?R L] Y R G D
SWMHpH O lgréeRuathingskil SURPRFLML NR]JPHWLPNLK SURL]YRG

istih?

1.3.LOMHYL L VYUKD LVWUDALYDQMD

&LOMHYL LVWUDALYDQMD UDGD VX VOLMHGHIUL
'DWL SUHJOHG UHOHYDQWOQH J]OQDQVWYHQH L VWUXpQH OL
Pojasniti pojangreenwashinggX NR]J]PHWLPpNRM LQGXVWULML NUR] SULI
'"HILQLUDWL WHPHOMQH SRMPRYH X NRQWHNVWX NR]JPH\
WUALaWD
'"HILQLUDWL L DQDOL]JLUDWL SURFHVY RGDELUD L NXSQMH
,VWUDALWL SHUFHSFLMX NR U gr¢epasfndiRk MPOHPVRIVD NIIRK PSHWRILY |
industriji.
'RN MH VYUKD LVWUDALYDQMD SULND]DWL NROLNR VX S
greewashingaX NR]PHWLPpNRM LQGXVWULML UD]XPLMX OL awR X
XWMHpH QD QMLK NDR NXSFH SULWRP X]JHY&L X RE]JLU SRYN

1.4=QDQVWYHQH PHWRGH NRULAWHQH X LVWUDALYDQMX

8 VYUKX LJUDGH UDGD L]Y U &L Wpodditaka\izZHpriSiahhitNid6&kondebn® M H L T
L]YRUD 6HNXQGDUQL SRGDFL RGQRVQR WHRULMVNL GLR VD
OLWHUDWXUL UHOHYDQWQRM ]D GHILQLUDQMH L GXEOMX
QMHQRJ WUAYRWIS URWHYDARGRELUD L NXS Qkeehwashirga W Lp N L k
QMHJRYLK RELOMH&MD WH VDPLK SULPMHUD X SUDNVL .RU

sinteze i analize, metodakparacije deskriptivha metoda.



Primarni podaci odnosR LVWUDALY D pNL s& heRupdrab®valitdihgLidefbde
LVWUDALY D @#tdoe fekGsQRPAGEB NYDOLWDWLYQRJ REOLND LVWUD
izvor analize i interpretacijge LQWHUDNFLMD PHSXRNBLWOHQNKHDA

ove metode jest otkrivanje informacija i uvida na temelju pomno dizajniranih i strukturiranih
SLWDQMD ]DKYDOMXMXuL NRMLPD VH SRVWLAH VSHFLILpQD
jednosmjernim metodama poput anketiranjgilmjerice promatranja 6 N RN R %HQNRYLU
2009).0snovni cilj primjene fokus grupaavomeradu jest poticanje na dubinsku diskusiju
NRMRP VH aHOL LVWUDALWL SHUFHSFLMD ghé&waskiqgaED NR]P
VDPRM NR]PHWL MR LQW X DWNKBOWDIH ELWL SURYHGHQH
NRMLPD UH VH REXKYDWLWL WUL UD]JOLpLWD UDVSRQD aL®
proizvoda: od 18 do 29 godina, od 30 do 45 godina, od 46 do 65 gBdinlag uzorkovanja

AHQD GHWHWSRVWDYFL NDNR 3a8HQH YLAH L pHdUH NRULVWH 1
RG PXaNBWLNXSOMHQL SRGDWFL UH VH REUDGLWL SULNOD
SULND]D UH]XOWDWD LVWUDALYDQMD 7HPHOMHP SULNXSO
GDOMQMD LVWUDALYDQMD

1.5Struktura rada

3UYR WHRULMVNR SRJODYOMH UDGD EDYL VH WHRUHWYVNFE
QMHQLK RELOMHAMD NDR L RELOMH&MD VDPRJ WUAaLaWD VD
LQGXVWULML 3RJODYOMH XMHGQR RE U DgoslpdjilQgodina.D QL M H
7UHUH SRJODYOMH UDGD REUDYyXMH SURFHVY GRQR&aAHQMD RC
VXVWDYQR GLMHOL QD SHW UD]OLpLWLK ID]D SRpHY&L RG V
zatim potrazi za informacijama o istome kako dir& temelju upravo tih informacija mogle

YUHGQRYDWL SRVWRMHUH L GRVWXSQH DOWHUQDWLYH 3K
odluku o kupniji te poslieNXSRYQR SRQDADQMH SRWUR&DpPD YHWYUWR
SRJODYOMH N QuMi}pe@i® savhblg pBimgréenwashingpaWH QMHJRYLK RELO
1DJODVDN MH VWDYOMHQ XSUDYR QD VDgreRnj&sbnp&a@MH SRY
PDUNHWLQANRJ DODWD GDQDaAQMLFH 'UXJL GLR SRJODYO
N R]P HW L p Nete laQalzXriv pirdjera samageenwashinga navedenoj industriji, kao

ORaAHJ L JRWRYR QHHWLpPpNRJ SULBMWRDSRDONMWO/ME AVMRA DS E
PHWRGRORJLMX NRULAWHQX X LVWUDALYDQMX WH UH VH SL
UD]JOLpLWLK IRNXYV JUXSD 1DSRVOMHWNX LVWDNQXWL 0H
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WRNRP VYRJD UDGD 3RVOMHGQMH SRJODYOMH LPD ]D FL(
PLWDYRJ LVWUDALYDQMD QD WHPHOMX REUDGH DQDOL]H W



2%,/-(a-$ .2=0(7,y.( ,1'8675,-(

.RIPHWLPpND LQGXVWULMD QHUDVNLGLYR MH SRYH]DQD VD \
VYRMROWNGYWDYOMD aHOMX L SRWUHEX ]D XNUDAGDYDQMHP
WLMHOD NRUL&AWHQMHP |]D WR SULPMHUHQLK SULSUDYDND
LIQLPQR MDND L UDVWXUD LQGXVWULMD REXKY\DLW XBMHFL
IDUPDFHXWVNH L NHPLMVNH LQGXVWULMH NRMH VX PHYyXVR
NR]JPHWLpPpND LQGXVWULMD GRALYOMDYD QDMYHUL SURFYDV
5D]J]ORJ RYRJ QDJORJ VNRND L QDSUGWMNDNYHAR X FRIRHAM. R DS
NDR SRVOMHGLFD GYD VYMHWVND UDWD GHILQLUDQMHP
GUXaWYHQLP QRUPDPD DOL L LGHDOLPD OMHSRWH WH VDP
industrija na globalnoj razini nosi prihode odlpE OLaQR PLOLMDUGL GRODUD
kao jedna od industrija koje su se u proteklim godinama pokazale kao otporna uslijed globalnih

JRVSRGDUVNLK NUL]D L WXUE XOH QW¢KIrisé&y & CompaRy2Z2RQR PV N LI
U narednim podpoglavlimaGHILQLUDWL U0H VH RVQRYQL SRMPRYL NRI
NR]JPHWLpPpNX LQGXVWULMX L]YyuaLWL 0H VH GHWDOMQD DQTC
YRGHULK SRGX]JHUD L LJUDpD L]D]JLYDpD L SURL]JYRYDpD 3R
i JUDJLWRP SURPMHQMLYLP L DNWXDOQLP WUHQGRYLPD X NF

'"HILQLUDQMH RVQRYQLK SRMPRYD YH]DQLK ]D NR]JPHWLE

.RULAWHQMH NR]JPHWLpPNLK SULSUDYDND VHAH GDOHNR X S
SRSXW (JLSUuDQD *UND WH 5LPOMDQD NRML VX SUYL SULP
UXNRWYRULQH L SURL]JYRGH ALYRWL QMDD Q VL @ MR®RU aBF
higijene, ali i isticanja vlastitog identiteta, statusa ili simbola (Kumar, 2005). Od tih, gotovo
GDQDV VNURPQLK SRpHWDND UD]YLOD VH PDVRYQD LQGXV\
i razvoj, a posljednjih nekoliko godn@8 ULKRGLPD UX&aL VYH UHNRUGH L]X]H
JRGLQH NRMD MH NR]JPHWLPpNX LQGXVWULMX XVSRULOD QD
JRGLQH RSRUDYLOD L GRVHJOD QDMYHUL L]YRU SULKRC
narednim godQDPD 3HWUX]]L .RIPHWLpPND LQGXVWULMD VI
VPDWUD IDVFLQDQWQLP SRGUXpMHP JOREDOQH SRWURAaAQM



NUDWNLP YUHPHQVNLP LOQWHUYDOLPD GRJDYyDMX GUDVWLpC

i ekonomske transformacije.

.DGD VH JRYRUL R NR]PHWLpPpNRM LQGXVWULML QDMpH&UH >
dekorativhe kozmetikeeg. make up PHYyXWLP RYD NDWHJRULMD pLQL VY
VYMHWVNRJ WUaLaAWD .R]JPHWLPND LQGXVWULMD PRaH VH S
QDMYHUX YDAQRVW LPD NDW H ERgskiMdrebotiid darg, koosimOLFD L
QDMYHUHJ JRGLAQMHJ SULKRGD XMHGQR pLQL JRWMRYR SRO

6OMHGHUD NDWHJRNRMD #MWHR/SR Q MIHRIQDORMHIRGLAQMLF
GUXJR PMHVWR X NDWHJRUL]DFLML GRN VH GHNRUDWLY
REXKYDuUDMXUuUL VDPRJ WUA&ALaAWD L SULKRGD 2¥D NDWHFH
NDWHJRULMH ]JERJ VoiZRddd] alViphidnelnp Q&Y Vel ke Sakb dekorativna
NR]PHWLND PRaAH SRGLMHOLWL QD SRGORJX L @&PLQNX ]D
VMHQLOD L SURL]JYRGH ]D NDSNH RpL WH -Eateforipy RGH ]|C
dekorativne kozmetid QDMYHUH SULKRGH GRQRVH XSUDYR SURL]YR
se na potonjem mjestu nalaze proizvodi za n@ktemar, 2005:1263.272).Posljednje dvije
VDPRVWDOQH NDWHJRULMH XQXWDU NR]JPHWLpPpNH LQGXVW
RVREQX KLJLMHQX 6PDWUD VH NDNR RYLK SHW NDWHJRUL
VYRMRP NRPSOHPHQWDUQRAUX D®YH SRWOHEMW RHXMD G RS
S R W U(Runtap P005:1263272).

.RIPHWLPND LQGXVWULMD VYRMH SURL]YRGH XMHGQR GLMH
pLML VH HOHPHQWL RGUHYXMX FLMHQRP GLVWULEXFLMVN|
RGUHYHQRJ EUHQGD QD WUALAWX NR]PHWLSI®H O\NCR R M QL pNH-
LQGXVWULMH WH VH RGQRVL QD RQH NR]J]PHWLpPNH SURL]JYR(
FMHQRYQR SULVWXSDpQL GRN QD SUHPLMX SUHRVWDMH
QHRYLVQR R NDWHJRULML L YUMWIR]PHIHIPAND SRERAK Y B GBI
povezane sa limitiranim kolekcijama i visokim trendovima koje karakterizira bogatstvo i
OXNVX] aRSDFLXN 2RWREEBEQR MH WDNRYHU LVWDNQXWL I
NDUDNWHULVWLND NR]JPHWLDN kazvofa & XSWHMDL M HY D P Q K1 HNFRR P IH\
proizvoda D ULMHp MH R 6MHGLQMHQLP $PHULPNLP 'UaDYDPD
VUHGLaAWH VDPH LQGXVWULMH GRN VH )UDQFXVND V GUXJ

izvoz kozmetike u svijetu, prema podaa iz 2022. godine Francuska je ostvarila izvoz
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kozmetike u vrijednosti od 10,8 milijardi dolaréhg Observatory of Economic Complexity
SRVOMHGQMLK JRGLQD LQGXVWULMX MH RELOMHALOR

$]LMD RVRELWR V QDJODYVNR P(KQrbar, PGD3X1268 P72) XJAravD u$ PHU L N |

QDGROD]J]HUHP SRJODYOMX REUDYyXMX VH L DQDOL]JLUDMX F

karakteristike.

2ELOMHAMD WUALAWD NR]JPHWLpPNH LQGXVWULMH

8 UDJ]GREOMX RG JRGLQH GR GDQDV WUAL&AWH NR]JPHW
SURVMHNX UDVOR JRGLAQMH GRN MH VDPD VWRSD UDV\
WUALAWH MH GR VDGD X SUDNVL SRNDRIOBRDWIR REQIR WS &
otpora u nepovoljnim ekonomskim uvjetimaa RSDFL X N a R E RaGdetaljniju i
SUHFL]QLMX DQDOL]X wUuaLawD X RYRP UDGX SURPDWUDW!|
WRpPpQLMH SHULRG RG GRL SURMHNRGMHEXGRRLK WUH
JRGLQH 1D WDM QDpLQ GRELWL UH VH MDVQLMD VOLND YHC
X SDQGHPLMVNRM JRGLQL RSRUDYDN WH VYD RVWDOD RE
(Oberlo, 2024). U 2018JRGLQL YHOLpPpLQD WUALAWD NR]PHWLpPpNH L
LIQRVLOD MH PLOLMDUGH GRODUD GRN GDQDV aHVW JF
dolara. Ovaj rast nije bio konstantan s obzirom na pandemiju COVIDYLUXVD JERJ pHJ
iQGXVWULMD ELOMHAL SDG RG WH SULKRGH RG PLOL
JUDILNRQD PRAaH VH MDVQR LApLWDWL NDNR VH RSRUDYDN

JRGLQH NR]JPHWLpPND LQGXVWU LeMiZnGR MH&1ED GilgavdiD G U H N
GRODUD QDNRQ pHJD ELOMHAL NRQVWDQWDQ UDVW VYDNH
UDVW ]DGUADWL L X QDUHGQLP JRGLQDPD GR JRGLQH
3,25% u 2025. godini, 3,63% u 2026. godini (Obg?024).



SOLND 9HOLpPpLQD JOREDOQRJ WUALAWD NR]JPHWLpPpNH LQGXVWUL

Global Beauty Industry Market Size (2018-2028)
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Izvor: How much is the beautgdustry worth? https://www.oberlo.com/statistics/hemuchis-the-
beautyindustryworth (30.01.2024p

SUHPD |JHPOMRSLVQRM DQDOL]L WUAL&WH NR]JPHWLPNH LQ
UHJLMD 6MHYHUQD $PHULND NRMD REXKYDUD 6MHGLQMHC
Azijsko-3DFLILpND UHJLMD REXKYDUD ,QGLM KXostataQa¢ijskdd SDQ Ol
SDFLILPNRJ SRGUXpMD (XURSD NRMD REXKYDUD )UDQFXV
,2WDOLMX &SDQMROVNX 1L]R]JHPVNX WH RVWDWDN (XURSH
Saudijsku Arabiju, Ujedinjene Arapske Emirate te ostatékBVNRJ LVWRND L $IULNH
-XaQD $PHULND REXKYDUD %UD]JLO $UJHQWLQGRlobal RVWDW
Marketing Estimates 6MHYHUQD $PHULND JOREDOQD MH JHPOMF
XGLR X WUaLawx WH MH 4aDUL&AQL FHQWDU ]D SURGDMX YU
XSRUDED NR]JPHWLPpNLK SURL]JYRGD L QMLKRYD SUKePMHQD \
GHILQLUD SRWUDAQMX |D RGUHYHQLP SURL]YRGLPD QD JOR
VYH VH Y L& ekspdhahBijalhom rastu azijs®@DFLILpNH UHJLMH L JHPOMDP
Koreje, Japana i Singapu(&lobal Marketing Estimates, 20242 YH |HPOMH LPDMX VC
NR]PHWLpNX LQGXVWULMX NRMD VH WHPHOML QD LQRYDFL
DVRUWLPDQLPD SURL]YRGD 7DNR MH SULPMHULFH -XaqQb
OMHSRWX L QMHJX NRaH OLROQ@GLIUWHP N LMHWHDp BB RU]RHLA (
PRIXUQRVWL ]D SURL]JYRYyDpH X NRQWHNVWXustigai&@VvVWDYO
SRYHUDQMHP VDPH PHYyXQDURGQH WUJRYLQH VWUDQL EUH
azijsko SDFLILPNH UHJLMH a@WR QDSRVOMHWNX GRYRGL GR L
VWUXpQMDND XSUDYR EL RYD UHJLMD MWW H[ENDHD D QSGXNVAY RN
E X G X U(@BbaMIarketing Estimates, 2024).


https://www.oberlo.com/statistics/how-much-is-the-beauty-industry-worth
https://www.oberlo.com/statistics/how-much-is-the-beauty-industry-worth

Slika 2: Trendovi azijskat SDFLILPNRJ WUALAWD NRJ}R6GR® gduded LQGXVWULMH

APAC Beauty and Personal Care
Products Market

Market Size in USD Billion Base Year For Estimation 2023
CAGR

Study Period 2019-2029

Market Size (2024) USD 218.55 Billion
UsD302.82B Market Size (2029) USD 302.82 Billion

- CAGR (20242029 674%
USD218.558

Market Concentration Low

’ Major Players e 2
L5 Ry

05
5o
Unilower:

@ LOREAL
2024 2029 !

*Disclaimer: Major Players sorted in no particular order
jor Intelligence A CN

JHISEIDO

Beiersdorf

Izvor: Asia Pacific Beauty Devices Market Sjadordor Intelligence
https://www.mordorintelligence.com/indusirgports/asiaacific-beautyandpersonalcareproducts
marketindustry(31.01.2024.)

3UHGY L yDmEIE {M X JRGLQX SRSDIKMIXpNDNRHE LMD LRVR/INDR
prihode od 218,5 milijardi dolara, a do kraja 2029. godine prognoze su potpuno preuzimanje

JODYLQH WUALAWD L SURMHNFLMH SULKRGD XQDMYRHVIM. XK®RJ
LPDMX WUAaLaAQL OHDGHUL / 2UpDO 8QLOHYHU 3URFWHU *
kategorija proizvoda, procjenjuje se kako bi kategorija osobne higijene mogla znatno porasti s

obzirom da azijsko.SDFLILpNDOWHHAIMBREIHUIDQMH SRWUDAQMH ]D S
JHORYL |]D WXaAaLUDQMH VUHGVW Whrdd® IrGcHigenQel 204k INl X WH S
SUHPD VDGD&aQMLP LVWUDALYDQMLPD PR&H VH ]DNOMXDpI
NR]PHWLpNH LQGXVWULMH L GDOMH XVPMHUHQR SUHPD ND\
XGLR X WU&LAWX ]DKYDuUD pDN p2WPIA).NR]PHWLPNH LQG

1MHJD NR&H L OLFD GHILQLUD VH NDR WHKQLND NRMD VH NI
QD OLFX L WLMHOX SULPMHQRP N RijfoHstv20p4.L.OCals/Ritd Y RG D L
QMHJH NR&H pRYMHNRYRJ QDMYH({iHJ RUJDQD XNOMXpXM
SURL]YRGD NRML SURGLUX X NR&QX EDULMHUX %DNHU 3D
SRVWRMH EURMQH SRGMHOH QURUIYPGPLWH INRW HIRWRMHE |
NRIPHWLPNRM LQGXVWUL M L sRIBi ka@ybHa,SIR6dieM Hati op@veS HW V|
NDWHJRULMH VD -SWDL\V8BEDWMMDRLPDSRBEHPD %ULWDQVNRP YL
JODYQD XORJD SURPLFDQMH L MDpDQMH XVSMH&QH LQRYI
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https://www.mordorintelligence.com/industry-reports/asia-pacific-beauty-and-personal-care-products-market-industry
https://www.mordorintelligence.com/industry-reports/asia-pacific-beauty-and-personal-care-products-market-industry

LQGXVWULMD GHILQLUDQD MH VOMHGHULP Mébg. pesoNalD WHJIR U
care and maintenance) X O M H(8rigDggiddrdal enhancemerné® usluge(eng. services)

2[IRUG (FRQRPLFV 8 NDWHJRULMX RVREQH -QMHJH L
NDWHJRULMH JGUDYOMH L QMHJD ]XEL NRVD RVREQD KLJL
QMHJD QRNWLMX L XNODQMDQMH GODDPQND RID YN.R&Li D3 U+ ©D
upravo ova kategorija zauzima prvo mjesto kddidd ULMHp R RVWYDUHQMX SULKF
u Velikoj Britaniji ova kategorija dosegnula je prihod od 10.440,000 funti u 2018. godini). Na
GUXJRP PMHVWX QDOD]L VH NDWHJRULMD X-kaMdgbGe&DYD QML
NR]PHWLND A&PLQDD/YILPMEGRIRYRGLPD |]D XNODQMDQMH &P
RVWDOH ERMH XUHYDML ]D XOMHSAaDYDQMH NR&H XUHYDWN
parfemi (sa ostvarenih 8.740,000 funti prihoda u 2018. godinHi D L SRVOMHGQMD NI
kateJRULMD XVOXJD NRMD VH RGQRVQL QD KROLVWLpPpNH WU
I[ULJHUVNH L XVOXJH XOMHSaDYDQMD NRVH VD RVWYDUHQL
2018. godini{Oxford Econimics, 2024).

2 WRPH NROLNR MH XLVWLQX NRJPHWLpPND LQGXVWULMD LV
JRYRUH L SRGDFL R SURVMHpPQRM JRGLAQMRM SRWURAQM
NR]JPHWLNX JRGLAQMH SRWURAL SULEOL&AQRAWR YAHRQDRD G
GRODUD JRGLAZQMH &WR $PHULNX pLQL JHPOMRP NRMD ELO
(Exploding Topics 1D DJLMVNRP NRQWLQHQWX QDMYHIX SR\
.LQD ]DWLP -DSDQ 8 -X3aQRM ifR Brall, ik SeUrNERropi [rtseeR ] D X |

YUKX QDOD]H 1MHPDpND 8MHGLQMHQR .UDOMHYVWYR WH )
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60OLND SRWURAQMD X NR]JPHWLpPpNRMzha 2p&2Xgothhu LML SUHPD JHPON

Izvor: :KDWYTV WUHQGLQJ LQ Zpgid]htEkt/ DWW AIpEX A nQddveEbsmetics |
[industrystatistics|(01.02.2024.)

8 YLGX PDUHNWLQJD L GUXaWYHQLK PHGLMD NR]JPHWLPNL
SURPRFLMX GLJLWDOQL PDUNHWLQJ L GUXGaWYHQH PHGLMF
SRSXW ,QVWDJUDPD L <RX7XED yHWLUL R Ga8rndwWojd&iULV QLN
R SURL]JYRGLPD XSUDYR SXWHP RYLK PHGLMD &4WR MH XYF
LQIOXHQFH PDUNHWLJD yDN SRWURAaDpD NRULVWL VH
NR]JPHWLpPNLP SURL]YRGLPD NRML LK ]DNR FBIMNR WIRG/ WHR MD G

influencera kako bi dobili infomacije, ali i dojam o proizvadixploding Topics, 2024).

,DNR YUOR SRSXODUDQ L MHGQRVWDYDQ QDpPLQ SULNXSOM
SRWHQFLMDOQL NXSFL LWHNDNR VYMHVQL pLQMHQLFH GD V
WH GD LK NUHDWRUL GLJLWDOQRJ VIxGib éeRldgd) stogh @d OXHQF
]DpXyXMH SRGDWDN NDNR MH SRWURADpPD LIMDYLOR NDN
SURPLpH GRN MH LIMDYLOR NDNR QLVX VLJXUQL GD OL
poticajni razlog za kupnju, dok je 15% patgalnih kupaca odgovorilo negativho, odnosno

NDNR VH QH EL RGOXpLOL QD NXSRYLQX NR]JPHWLpPpNRJ SUF
preporuke i recenzijéExploding Topics, 2024).

S3RUHG GLIJLWDOQRJ PDUNHWLQJD NR]JPHWLPND LQGXVWULN

je u pitanju prodaja i distribucija proizvoda, 46% kupaca izjavilo je kako preferiraju vidjeti
12



NR]PHWLpPpNL SURL]YRG XaLYR SULMH QHJROL VH RGOXpH
DVLVWHQFLMX SURGDYDpPpD QD OLFX PMHVWD 2YDM SRVWI
prijelomni trenutak za to bila je pandemija COVID virusa koja je uvelike promijéa proces

kupnje, ali i proces informiranja o samim proizvodir(ixploding Topics, 2024)Prije
SDQHGPLMVNLK JRGLQD SRVWRWDN NXSQMH X GURJHULM
prodavaonicama iznosio je oko 84%, taj se broj gotovo prepolovio nakdermpge te na taj

QDpLQ QH VDPR SURPLMHQLR SRQD&DQMH SRWUR&ADpPD YH
QDVWXSD QD WUALAWX XVPMHUXMXiuL VYH VYRMH QDSRUH Q
R NXSRYLQL NR]P HYEXpoNihg<ndpidsR20P¥)R G D

HUYDWVNR WUALAWH NR]JPHWLpPpNH LQGXVWULMH X ]DGQMLE
Primjerice u razdoblju od 2012. do 2015. godine ukupan prihod porastao je za 10.5 milijuna

eura(HGK, 2024). 'DQDV QDMYHUH S Uatel§drija bsoBrié Wegs BRIGMLE QWM D VWR' S
UDVWD ]D UDJ]GREOMH RG GR JRGLQH SUHPD SURM
VYH YHUX SRSXODUQRVW RQOLQH NXSRYLQH NR]JPHWLpPNLK
NUDMD WHNXUuH JRGLQH RQOLQHHLNXBRE INXD REXKY D4D M
XMHGQR L NDUDNWHUL]JLUD VYH YHUD SRWUDAaQMD ]D RUJDC

9RGHUD SRGX]HuUD X NR]JPHWLpPpNRM LQGXVWULML

.RIPHWLpPpND LQGXVWULMD YHU JRGLQDPD ELOMHAL VWDELC
RVWYDUHQMX SULKRGD 1R SRVWDYOMD VH SLWDQMH WNR
GRPLQLUDMX RYDNR YHOLNJUHPD BRYODMHGCY M EPAWRHPpDORYF
LI YMHauX QD SUYRP PMHVWX SUHPD RVWYDUHQLP SULKRGL
VH XSUDYR / 2UpDO VD RVWYDUHQLK PLOLMDUGL GRODL
Unilever sa ostvarenih 261 milijardi dolara @ LKRGD WUHUH PMHVWR |]DX]LPD
PLOLMDUGH GRODUD SULKRGD GRN VH QD pHWYUWRP L
prihodima u iznosu od 14,4 milijarde dolara i Shiseido sa 8,19 milijardi dolara prihodd (. @O
2022).

OXOWLQDFLRQDOQD NRPSDQLMD / 2UpDO RVQRYDQD MH
.RPSDQLMX MH RVQRYDR P QRDIHLQ HJ B RHSXAN®I® piMik 5 ¢iyEdd
NRMH MH / 2UpDO SURL]JYHR L IRUPXOLUDR SRG 6FKXHOOHU!
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XOMD ]D VXQpDQMH WH '23 OLQLMD SURL]JYRGD NRMD MH R
/| 2UpDO 8 GbQDaQMH YULMHPH [/ 2UpDO VH EDYL IRUI
NRIJPHWLpPpNLK SURL]J]YRGD 6HJPHQWL NUR] NRIMVHHG MW O XMH
JODYQH NDWHJRULMH SURIHVLRQDOQL SURL]JYRGL SURL]Y
aktivna kozmetika odnosno derrdR]PHWLND [/ 2UpDO 6HIJPHQW
SURL]J]YRGD SURL]JYRGL L QXGL SUdi4R GftizerEkiN samBIRM L V
L VSHFLMDOL]JLUDQLP VWLOLVWLPpNLP SURGDYDRQLFDPD
SURL]YRGD NDR L VYDNX GUXJX QH XOD]H VDPR SURL]YRGL
EUHQGRYL L NRPSDQ L MisvojiRdddinad\pbkldvaniastekao MkiRAcRom. Tako
primjerice u segmentu profesionalnih proizvoda koji se odnose na specijalizirane proizvode za
NRVX / 2UpDO SRWSLVXMH VOMHGHUH EUHQGRYH [ 2UpDC
Redken, Matrix i Pure®@ RJ\ 6 HJPHQW SURL]JYRGD @aLURNH SRWURAaQ
OMHSRWX L QMHJX ]D @4HQH L PXdaNDUFH NRML VH SURGDM
WUALAWD 2YDM VHIJPHQW SURL]YRGD SRWSLVXMX VOLMHGH
Maybelline New York, Mixa, 3CE Stylenada, Essie, Dark and Lovely, Niely i MG Cosmetics

/| 2UpDO 8 VHIPHQWX OXNVX]QLK SURL]JYRGD / 2UpDO SURGTE
NRAH L XOMHSAaDYDQMH QD ]D WR RGDEUDQLP PDORSURG
SDUIXPHULMH VSHFLMDOL]JLUDQH WUJRYLQH ]D NR]JPHWLN X
WH RQOLQH NDQDOH L ,QWHUQHW WUJRYLQX 2YDM VHJPHQ
NRMH / 2UpDO NDR NRPSDQLMD ]DMHGQ LP R EAPMH LD LA R UlpH
Giorgo Armani, Yves Saint Laurent, Biotherm, HR (Helena Rubinstein), Shu Uemura, IT
Cosmetics, Urban Decay, Ralph Lauren, Mugler, Viktor Rolf, Valentino, Cacharel, Azzaro,
Diesel, Yuesai, Atelier Cologne Paris, Maison MargieladBy Youth to the People, Takami,
&DULWD 3DULV L $¢VRS 3RVOMHGQML VHJPHQW X / 2UpDOR
]D QMHJX NR&@H NRML VH SURGDMX X OMHNDUQDPD L VSHFI
]IDMHGQLpPpNL QKDoZrhelika, aBBEXRRDUD VOLMHGHUH EUHQGRYH /D
Laboratoires, CeraVe, SkinCeuticals i SkinBetter Sciente2UpDO [/ 2UpDO GDQDV
SRVOXMH X SUHNR ]JHPDOMD GLOMHP VYLMHWD D VYRMH
Amerika, Europa, @verna Azija, Latinska Amerika i SAPMENA $$ UHJLMD -XaQD $]I
Pacifik, Sjeverna Afrika, SUW DKDUVND $IULND .RPSDQLMD QDMYHUF
VHIPHQWX QMHJH NRaH OLFD L WLMHOD SUHNR SULKRG
uspjeghe H 6MHYHUQD $]LMD RG XNXSQRJ SRVORYDQMD / 2U
/| 2UpDO ]DSRAOMDYD SULEOLAaQR ]JDSRVOHQLND VD YL
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XNXSQRJ EURMD ]DSRVOHQLK bLQH aHQH GRN PHQDG3A
YHULQVNL aHQHJpDO Cilj ovog kratkog pregleda jest prikazati dominaciju

/| 2UpDOD NDR QDMYHUH JOREDOQH PXOWLQDFLRQDOQH NR]
REXKYDUUD UD]J]OLpLWD NR]J]PHWLPpND EUHQGD NDR L pLQME
preuzimanju vodstvaQD WUA3L&AWX NR]JPHWLpNH LQGXVWULMH SRVW
OMHSRWH NDR L EXGXULK WUHQGRYD X VDPRM LQGXVWULM

OHYXQDURGQD PXOWLQDFLRQDOQD NRPSDQLMD 8QLOHYHU
.UDOMHYVWY X RG AngriuBIQhankeés)durdgeRsY GebrilErhic®amuel van den

Bergh LDNR MH SXW VYDNRJ RG QMLK X VDPLP SRpHFLPD E
GRODVNRP VYMHWVNRJ UDWD DOL L WDGDaQMLP VWDQMHP
UD]J]OLPpLWLK SRVORYDQMD L SDOHW HUSI&rE IComRaBYD p INVRIM M N H
VYUKD NDNR ]D VHEH ND&aX XPRLELWV YDARGEYHYQ YR W DXREL
(Unilever 8QLOHYHU MH SURL]JYRYyDp L GREDYOMDp URE
SURL]YRGD PRJX VH SRGLMHOLWL X \geHbaindJd3diha pjeds,L K NDW
NXUDQVWYR KUDQD WH VODGROHG NDR |DVHEQD SHWD NDYV
SRNULYD REUDGLWL UH VH SUYD GYD VHJPHQWD 6YL SUR
trgovinama, malim obiteljskim trgovinama i online trggdv® D QD PDOR 6D VMHGL
Londonu, Unilever ima posime operacije dillem svijeta od Amerike, Europe do Azije,

Pacifika te Afrike i Bliskog istokaGlobalData, 2024). Segment proizvoda ljepotesilbeinga
REXKYDUD EUHQGRYH NDR aWR VX 'RYH 9DVHOLQH (TXLOL
Olly, Onnit, SmartyPants i Sunsilk (Unilever, 2024). Dok drugi segment, osobna njega,
REXKYDUD VOLMHGHUH EUHQGRYH $[WnileReY, B024)RadiegX R\ /X |
]JDAWR VH 'RYH VSRPLQMH X RED VHIJPHQWD MHVW WDM aw
KLIJILMHQX QD NR]JPHWLPNRP WUALdAWX WR VX GYLMH ]DVHE
VDPRJ WUALaAWD RYLK SURL]YRGD 2VWDOL VHJPHQWL QH SL
MH R SUHKUDPEHQLP SURL]YRGLPD L SthRiehihRoBHotida ]D N X i
VDPLK VHIPHQDWD QDMYHUH SULKRGH RVWYDUXMH VHJPH
eura u 2022. godini), dok se na drugom mjestu nalazi upravo segment osobne njege (13,6
milijardi eura u 2022. godini) koji skupa sa ljepotomdibeingom QRVL JRGLAQMH SULK
pbDN PLOLMDUGL GRODUD pLQHUL QD WDM QDpPLQ IJRW
(Unilever, 2024).
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(VWpH /DRBUHUpND MH PXOWLQDFLRQDOQD NRPSDQLMD RVQ
VWUDQH a8HQH NRMD MH RG UDQLK SRpHWDND ELOD YL]JLRQTEL
YRGH PX&aNDUFL 5LMHp MH R -RVHSKLQH (VW KnkebongHQW ]HU
(VWpH /(BXWHH /DXGHU28RP(YIMMPHNW ELOD VDPR RVQLYDpPLFD
L LQRYDWRULFD SRGX]JHWQLFD L RQR QDMYDAaQLMH &HQD
RPRJXULOR GD UD]XPLMH SRWHBEHWHUSR W R aDH (2 HORHMIH S
Danas(VWpH /pPDOGHRD WUHUH PMHVWR QD OMHVWYLFL QDMGR
VD RVWYDUHQLP JRGLAQMLP SULKRGLP DEx¢loding Fogids R G
.RPSDQLMD VH EDYL SURL]YRGQMRP WH SURGDMRP S
PLULVLPD WH SURL]JYRGLPD ]D NRVX D XMHGQR L XSUDYO!
JOREDOQRM UD]JLQL X JRWRYR JHPDOMD GleOdyjei® VYLMH!
pHWLUL JODYQH NDWHJRULMH D X WLP NDWHJYPWUN QR B LKD
LPHQD X NR]JPHWLWRM L/Q & & YANZORARBISsRojMastiti brend pod istim
imenom, (VWpH /DPDBIHRWHU RNXSOMD QL] GUXJLK EUHQGRYD NR
godina, a to su: Aerin Beauty, Aramis, Aveda, Bobbi Brown, Bumble and Bumble, Clinique,
Darphin Paris, Dr. Jart+, Frederic Malle, Glam Glow, JO Malone, Kilian Paris, LA MER, Lab
Series, Ld.abo, MAC, Niod, Origins, Smashbox, The Ordinary, Tom Ford Beauty i Too Faced
(VWpH /IDXGHU &RPWODEH /Hoikgamidlsvoje poslovanje dijeli na tri regije:
$]LMD L 3DFLILN (XURSD WH %OLVNL ,VWRN $IULND L $PHU
OMXGL GLOMHP VYLMHWD RG pHJD PpLQH aHQH D X VDPF
GMHOX SRVORYDQMD RPMHMHBH NDAXHRDNR LP MH QDMYH
QDMLQNOX]LYQLMD L QDMUD]QRYUVQLMD WYUWND ]D OMHS
programima i ciljevima koji uvelike pridonose njegovanju kulture pripadnosti i naprétW¥an p H
Lauder Compay, 2024).

SURFWHU *DPEOH SR]QDWL SRG VNUDUHQLP QD]JLYRP 3 *
GREDUD @aLURNH SRWURAQMH GLOMHP VYLMHWD 3 * SRVO
(XURSH %OLVNRJ LVWRND $IULNH L $PHULN 6 U4D YWMHMHKALRE W
X 6MHGLQMHQLP $P HGhaRAtR 2024) CKYDFamju su 1837. godine osnovali

:LOOLDP 3URFWHU L -DPHV *DPEOH 3RpHY&AL VD LJUDGRP
NRPSDQLMD GDQDV ELOMHAL QL] UD]JOLPLWEK ISURILFDR]®DAF
PX4NDUFH pHWNLFD ]D ]XEH]DS®YW@MHD $RE KXy BV HBIK\W IHQSG & H
bLAUHQMH SRYUAELQD & \RWR/AV B RIUNDIHHD MXKDSIDRL]J]YRGD 3 * WD

16



VHIPHQW SURL]YRGD SRG QD]JLYRP GMHpMD QMHJD WH VH
SHOHQD L KODpLFD PDUDPLFD SDSLPEP@RVLIGEMUIXPZAL.ND L RV
.RPSDQLMD VYRMH EUHQGRYH L SURL]JYRGH GLMHOL X GHYV
WNDQLQD L RGMHUH RELWHOMVND QMHJD SURL]JYRGL |C
XOMHS agoosdigM@MHID NRVH NXUDQVWYR GHQWDOQD QMHJELC
WH QMHJD NRAH 8 NRQWHN YV WdoVINKEé Ppotpéljlp R&G SLQEKXVWULM
Secret, Safeguard, Old Spice, Olay, Native, Ivory, Gillette, Scope, Oral B, Fixodent, Crest,
Aussie, Head & Shoulders, Herbal Essences, My Black is beautiful, Pantene, Braun, Joy +
Glee, Gillette Venus, A/S, Always, Alwa Discreet, Tampax, This is L. i Ju$trocter &

Gamble, 2024) 3SURFWHU *DPEOH VYRMH SURL]JYRGH SURGDMX N
X GURJHULMDPD L VSHFLMDOL]JLUDQLP SURGDYDRQLFDPD
putem online kanala i inteetskih trgovina. Sa ostvarenim prihodima od 14,4 milijarde dolara
JRGLAQMH 3 * GRPLQLUDMX WUALAWHP NR]JPHWLPNH LQGX
OMHVWYLFL QDMEROMLK QR QMLKRYD QDMYHUD ]DUDGD L >
tesegfHQW X SURL]YRGD ]D pLAUHQMH L RGUADYDQMH WNDQLQC
QMLKRYRP YODVQLAWYX 3DPSHUV NRML SULSDGD VHJPHAQ
QDMXVSMHEQLMH VX 6MHGLQMHQH $PHULpPNH 'ddaédfatiH QD NR
Europa koja ostvaruje 21% od ukupne zarade same komparogter & Gamble, 2024)
6KLVHLGR MDSDQVND MH PXOWLQDFLRQDOQD NR]JPHWLpPND
7TRNLMX X -DSDQX R GurinObuURDKQHargShisgidy ZDPA). Shiseido spada u
MHGQH RG QDMGXJRYMHpPQLMLK NR]JPHWLPNLK NRPSDQLM]
ILQDQFLMVNLP L]YMHAWDMLPD QDOD]L VH QD SHWRP PMI
JRGLAQMLP SULKRGLPD NRML EXp&ngHopics2024)OkoMatlj&je GROD L
VYRM UDG ]DSRpHOD RWYDUDQMHP SU YHLEZD godibapniihey O M H N D
SUYL NR]JPHWLpPNL SURL]YRG ELOD MH SDVWD ]D ]XEH aWR I
formulirana i1 plasirana kao gotovi proizvod osobne higijene u Japanu. Shiseidov prvi
NR]JPHWLpPNL SURL]YRG ]D X9 MHSPDYDQOIHFH GR 8 JYXDHLYORPM(
VH SURL]YRGQMD RGU&DOD VYH GR GDQDV WH VSDGD X
NR]PHWLpNH LQGXVWULMH L IRUPXODFLNKEKpIRIWRTOpEKR GD |D C
2024) Danas, Shiseido stoji iza qpfelja proizvoda za njegu tijela, proizvoda za njegu i
REOLNRYDQMH NRVH SURL]JYRGD ]D XOMHS&ADYDQMH SRSXW
ostalih mirisa. Proizvodi se prodaju u drogerijama, specijaliziranim prodavaonicama za
XOMHSaADYDDMH SDVWHXPHQLMDPD NR]JPHWLPNLP WUJRYLQD
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internetske trgovineGlobal ' D W D 6KLVHLGR VYRMH WUALaAWH GLMt}
MH XMHGQR L VDPR LVKRGLaAWH NRPSDQLMH ]DWLP .LQD $]
Bliski istok i Afrika). Brendovi koji se nalaze unutar kompanije dijele se na dva segmenta;
preVWLAQL L SUHPLXP EUHQGRYL 8] VDP 6KLVHLGR NRML M
RYDM VHJPHQW XOD]H MRa L VOLMHGHUL EUHQGRYL X YOD\
SHDX %HDXWp ‘'UXQN (OHSKDE3&Y Isseyl Niyakd, NARS) QabddisQ p H
5RGULJXH] 6HUJH /XWHQV 7KH *LQ]D 7RU\ %XUFK %HDXW)
Anessa, Aqualabel, Aupres, Dprogram, Elixir, Gracy, Haku, Intergate, Majolica Majorca,
Maquillage, Prior, Revital, Sidekick i UraraSliiseidgo 2024). Shiseido kao globalna
NR]PHWLpND NRPSDQLMD ]DSRaOMDYD RWSULOLNH 1D
SUHNR UD]J]OLpLWLK QDFLRQDOQRVWL SRVWRWDN aHQD
QDMYHUH WUALAWH ]D Uma@U%NR ZathDJagal (R2@Risgioy 2024).

SUHPD L]QHVHQLP SRGDFLPD MDVQR VH PR&H |[DNOMXpLWL
UD]LQL LJUDJLWR GREUR RGROLMHYD L]D]JRYX YUHPHQD NR(
LGHMDPD V FLOMHP VYH YHUH LQNOX]LY QriraVWrhelje arReV W XS Q|
LQGXVWULMH GUAL SHW QDMYHULK NRPSDQLMD VYLMHWD

formulaciji novih proizvoda uistinu neupitan.

7TUHQGRYL X NR]JPHWLpPpNRM LQGXVWULML

U ovom popdSRJODYOMX FLOM MH SULND]DWL L RSLVDWL VDGD
industriji koja je, prema svim dosad opisanim segmentima, u uzlaznoj putanji te se procjenjuje
NDNR EL GR JRGLQH PRJOD RVWY D grihdda s8& stdbiEnOrh 4 Q R
VWRSRP UDVWD RG JRGLAQMH . R]JPHWLPNX LQGXVWULMX
NRaH OLFD L WLMHOD QMHJD NRVH GHNRUDWLYQD NR]JP
(McKinsey & Company, 2024).

3UHPD GRVDGD&AQMLP SURFMHQDPD L WUHQGRYLPD VPDWU
RVWDOLK PLULVD WH GHNRUDWLYQH NR]JPHWLNH L &PLQNH
QDUHGQLK QHNROLNR JRGLQD GRN UH RVaBilQuHpoSdjL ND]DQF
(McKinsey & Company, 2024)5D]ORJ RYDNYH SURPMHQH DOL L SRUDV\

kozmetike i parfema jest trend takozvane "premiumizacije". Premiumizacija se odnosi na
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SRYHUDQX NXSQMX L SRWURaAQMX SUHPLXP NR]JPHWLpPpNLK S
parfemaMcKinsey & Company, 2024) 2QD WDNRYHU R]QDpDY Dr&SitkhOD DN S
PDUNH L EUHQGRYH JERJ PRIJXUQRVWL YHUH SRWUR&AQMH |
RVREQLP SULPDQMLPD RGQRVQR YHULP EXGAHWRP NRML UH
LPDWL QD UDVSRODJDQMX ]D RYX YB&FQI L QWRMNRIAND LLLLN-RXM
LQGXVWULML MHVW LQWHUQHWVND W UdaRkdjd €2 Dd POBBQIOLQH N

XpHWYHURVWUXpPpLOD 3RWUHEQR MH LVWDNQXWL NDNR
RNROQRVWL PHYyXWLP RQR @&WR VH SULPMHUXMH MHVW QD
nakon tih istih okolnosti te njen konstatitnUDVW L GDQDV 3URFMHQMXMH VH |
LQWHUQHWVND WUJRYLQD ELWL QDMEU&aH UDVWXUL SURGDNM
RG 8 NRQWHNVWX WUALAWD NR]JPHWLpNH LQGXVWULMH
Azia L 6MHYHUQD $PHULND NRMH U0H XVSMKMcRifkeyS& HX]HW L
Company, 2024)

Jedan od trendovdd RML VH QDPHUH X NR]JPHWLpPNRM LQGXVWULML
proizvodi (eng. clean products)2GUALYRVW NDR WUHQG RGQRVL VH QD |
NR]JPHWLpPpNLK SURL]YRGD L DPEDOD&H NRML LPDMX PLQLF
RGUALYLK L HNRORANL SULKYDWOMLYLK PDWHULMDOD N
PLQLPDOLMWILDPNLQRLYDWLYQD SDNLUDQMD L DPEDODAaH RC
materijala te biorazgradive i kompostabilne opcije (NIQ, 2023)DGDOMH RGUALYRVW
REXKYDuUD L VYH SURL]YRGH EH] QHNRJ RGUHVYHQRJ VDV
GD XSUDYR RYDNYD VNXSLQD SURL]JYRGD ]DX]JLPD VYH Y
parfumerija, ljekarni i ostalih specijalizraniB URGDYDRQLFD ]D NR]JPHWLpPNH S
VH WDM WUHQG QDVWDYLWL X EXGXUQRVWL VYH YHURP aHCc
NRMH ]DSRpLQMX L]JUD]RP EH] QDJOD&A&DYDMX RGVXWQRYV
sastojaka u proi¥ RGLPD WH VH QD WDM QDpLQ SRWURADpPLPD aHQC
proizvod bolji, zdraviji, sigurniji, prirodniji za njifNIQ, 2023). 6PDWUD VH NDNR UH X
WUALAWH RYDNYLK SURL]JYRGD GRVHJQXWL SULKRGH RG JF
(MarketResearch, 2024).

'XJRYMHpPQRVW NR&H MH WUHQG NRML VYH YLdH SRVWDMH E
QD VYH YHUL LQWHUHV SRWUR&DpPD ]|D PODYLP L]JJOHGRP L
SULVXWDQ PRAGD YLA4H QHJR ELOR NREDpPEBRJLWNDIGH MH Q\
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SRGXSUW =ERJ pHJD GDQDV SRVWRMH EURMQD LVWUDALYL
visokoj razini Cosmetic Bussines, 6 GUXJH VWUDQH SRWURADpPL WUD&
VDVWRMFLPD NRML VX JQDQVWYHQR SRWNUHSOMHQL WH N
SLWDQMX GXJRYMHpPQRVW NRAaH L YMHpQD PODGRVW
GXJRYMHpPpQRVNMNRPUBDYWRRPHOH VH SURFMHQMXMH NDNR UH
RG JRWRYR WH NDNR RWYDUD pL\WDWD @RMRI K RGRGE X p @ HF
pod nazivom derm&ozmetika (MarketResearch, 2024)Dermokozmetika grana je
GHUPDWRORJLMH NRMD NRULVWL NR]JPHWLPpNH SURL]JYRGH
SULPMHQMXMH VH ]D RGUADYDQMH HVWHWVNRJ L]JJOHGD
'"HUPRNR]JPHWLPNL SURL]YRGL PRJXOULHNDRUGRWDWDN DBRW
OLMHpHQMX D QDMpH&auH VH NRULVWH ]D IRWR]DaAWLWX N
EROHVWL NDR a4WR VX DNOQMW LWRWD SWR ULWR )L MVWVHHHRGHUPQL
5DYLMVNDMD %HUDUGHVFD '"HUPRNR]JHPWLND GDQDV
i jedinijepod VHIPHQW LQGXVWULMH NRML MH X SDQGHPLMVNR Y
aprocjenjue ssNDNR UH GR RYDM JOREDOQL WUHQG RVWYDUL
QD VYMHWVNRP WU &L aWwalieN R3riRet Résdaidid024 G X VW UL MH

.RIPHWLpPpND LQGXVWULMD L]JUDJLWR MH ]JDQLPOMLYR SRGUX
GLQDPLpQR WUaL&A&WH L SURPMHQMLYL WUHQGRYL NRML JD
/| 2UpDO 8QLOHYHU LOL (VWpH /DXGHUa WddistHj& GsMdrife PD QM L
XVSMHKH NRML VH ELOMH&H X VWRWLQDPD PLOLMDUGL GRC
XPX SRWUHEH L a&HOMH NUDMQMLK NXSDFD L SRWURA&DpPD
velika svjetska industrija ima svoje sive zoneSULPNHHUHS®RR&EIHAQRJ SRVORYDQ
UH VH YR¥ RULWL X PDWLPpQRP SRJODYOMX UDGD
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3(72)%$=1, 6(.9(1&,-$/1, 02'(/ '212&a(1-$ 2'/8.( 2
.831-, .2=0(7,y.,+ 352,=92"'%$

SRQD&ADQMH SRWUR&DPD RGXYLMHN MH ELR JRUXUL PDUNHMW
UMHAHQMD LVSLWXMXuL WUAL&A&WH SRWUHEH &4HOMH L SUH
WH RGIJRYRUD QD SLWDQMD JDaAWR L RNIDNG X¥XMXSRWXBRIYRLLQ &
SURL]YRGD LOL XVOXJH RPRJXuUDYD VDPLP SRGX]JHULPD GD
SURELOL L |DGUabDOL QD WUALAWX RGUHYHQH LQGXVWULMH
na koji kupci donose odluke o kupnji kPHWLpNLK SURL]YRGD SRWUHEQR
XVPMHULWL SDaQMX QD VDPR SRQDaADQMH SRWURADpPD NDR
koji kupac ili grupa kupaca odabire, kupuje ili odbacuje ideje o nekom proizvodu ili usluzi s

ciiem zadovoliena WDVWLWLK SRWUHED L aHOMD 1DLPH SRQDA&aD(
SURFHVD GRQRaAHQMD RGOXNH X NRMHP VH SURFMHQMXM
GREULPD L XVOXJDPD &KDQG 1HNL DXWRUL MORALWL
SUDWL OMXGH NDR LQGLYLGXH LOL JUXSQR X SURFHVX G
RGEDFLYDQMD DOL L GRQR&ZHQMD RGOXND R SURL]JYRGLPD
aWwR VX GUXaWYHQD RGIJRYRUQRVW LORFHW BRQRBEHIRWUR G
NXSQML VDVWRML VH RG SHW WHPHOMQLK ID]JD NRMH SRWU
VSR]QDMD SRWUHEH WUDAHQMH LQIRUPDFLMD SURFHV LQI
poslie NXSRYQR SRQD&DQMW k BRAHHQL & L i-129] U H

6OLND 3HWRID]QL VHNYHQFLMDOQL SURFHV GRQRAHQMD RGOX

,]JYRU 2VYLMHAWHQRVW SRWUHEH SRWUDJD |D LQIRUPDFLMDPD
poslje tNXSRYQR SRQDabQMH REUDGD DXWRULFH L

https://thebeerbenchers.wordpress.com/2015/08/31/bagnigiorprocesy(13.02.2024.)

2YDM PRGHO QD]JLYD VH SHWRID]QLP VHNYHQFLMDOQLP P
SURL]YRGD 3UROD]L JD VYDNL SRWUR&Dp QR YDAQR MH LV
ID]ID QDLPH SRWUR&DpPpL L SRWHQFLMDOQL tNaXeészAalsvakii PRUD |
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kupnju proizvoda ili usluge (Qazzafi, 2019). Primjerice, ako kupac kupuje svoj regularni bijeli
NUXK LOL SDVWX ]D ]XEH NRMH NRQ]JXPLUD JRWRYR VYDNL
MH QLAaD QHJR NDGD EL VH UHFLPR UD®SiIlIOkRuZRodNparsEe@d L SRV Y
JGMH EL XNOMXpHQRVW X VDPR SURFHV ELOD JQDWQR YLal
NRQ]XPLUDMX pHVWR SHWRID]QL VHNYHQFLMDOQL SURFH
SUHVNRpPHQH IDJH VX LQIRUPDWDR Q@ M HOWH YX)\WGR) RRGONWHS Q M W
QLVX GLR VYDNLGD&QMH LOL XpHVWDOH SRWUHEH NRML SR
SRWURADpHY PHQWDOQL VNORS NXSDHKRQ&zR CMP)L WUR] VYI
QDUHGQLP SRWSRJODYOMLPD REUDGLWL UH VH VYDND RG
NXSQML NR]PHWLpPpNLK SURL]JYRGD

SUHSR]QDYDQMH SRWUHEH YH]DQH ]D NR]JPHWLpPNH SURL

3UYD L SRpHWQD ID]D X VDPRP SURFHVX GRQRaAHQMD RGOXN
jest prepoznavanje potrebe zaistiBUHY LAL O ' REHQVL U -129).Taj se proces
GRJDYD QD VOLMHGHUL QDpLQ SRWUR&EDp X RYRM ID]L SUH:?
PX VH PRAH NDR WDNYD SRMDYLWL X ELOR NRMH YULMHPH
QH]DGRYROMHQLP a8HOMDPD LOALEPWWUHEDN [3 R 8 R aMHh PVIVMH.
u dnevnom boravku i gleda televizijski programQL SULPMHULFH GRN aHWD SDL
vozi javnim prijevozom lnagineHul 2024). S druge strane spoznaja potrebe za proizvodom
GRJDYD VH L JERJ HNVWHUQLK VWLPXODQVD SRSXW PDUN
NR]JPHWLpPpNLK SURL]JYRGD NRMLPD MH SRWUR&Dp L]JORAHQ
izlaganjem proizvodu u pdavaonicama poput drogerija, ljekarni, parfumerija ili
VSHFLMDOL]JLUDQLK WUJRYLQD ]D SURGDMX NR]JPHWLpPNLK
obavio kupnju jednog proizvagl ali je istovremeno spletom okolnosti primijetio na polici neki
GUXJL NR]JPHWLpPNL SURL]YRG aWR MH GRYHOR GR UDyYyDQMD
QH UDyD VH VDPR L] |IDGRYROMHQMD SRWUHED LOL &aHOM
nezaRYROMVWYD QHODJRGH L OQagxéfil)Zn¥oRR WIHHPH MH RRU LQVH |
VWLPXODQVLPD GRN V GUXJH VWUDQH GMHOXMX HNVWHUC
QDYHVWL SRWURADpD GD VH XSXVWL X SURFHiWh NXSQMI
L]JODJDQMHP RJODVLPD L SURFNRWMLY GRPEMQYE U a BLREX

-HGDQ RG UD]JORJD ]JERJ NRMHJ VH SRWURaDp WDNRYyHU XSX
L NXSRYQRJ SRQD&ADQMD MHVW QH]J]DGRYROMVWYR SUHWK
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neispravnosfimagineHub, 2024) I DLPH DNR SRWUR&Dp NXSL KLGUDWDQW
WRNRP NRULAWHQMD LVWH NDNR V QMRP QLMH ]DGRYROMI
GUXJDpLMH KLGUDWDQWQH NUHPH ]D OLFH V NRMRP U0UH SR
SRWURRIPLYWL VYRMX ERPLFX VHUXPD ]D OLFH UDYD VH SF
MHU MH SRVWRMHUL SURL]JYRG SRWUR&HQ 8 ID]JL VSR]QDMH
SRWUHEX LOL 8HOMX MNYHSRWAHRSRW.UGEQR DLV AlHRDMWIX NR M H
LPDMX L RGUHYHQH RJUDQLpDYDMXUH IDNWRUH SRSXW RV
LIGYRMLWL VWRJD MH QX Q&iretug, 2024 .\BN R FEQ DY R E RGO RR 3
SRWURADpL PRUDMX QDNRQ VSR]QDMH SRWUHEH LOL aHO
GUXJX ID]X SURFHVD D WR MH LQIRUPLUDQMH RGQRVQR V
RGOQRVQR SRWUHELWLP NR]JPHWLPNLP SURL]JYRGLPD

SRWUDJD |]D LQIRUPDFLMDPD R NR]JPHWLPpNRP SURL]YRG?

SURFHV WUDAHQMD LQIRUPDFLMD L VDPRJ LQIRUPLUDQMD
SUHWUDALYDQMHP YODVWLWH PHPRULMH V FLOMHP VSR]QD
informacije o proizvodu 3UHYLaLU +2RE@H@LG -129). ,QWHUQR SUHWUDAa!
RGQRVL VH QD RQR @aWR SRMHGLQDF YHU LPD SRKUDQMHQF
LVNXVWDYD VD SURL]YRGRP OHYyXWLP pHVWR VDPH LQWHU
GRJDYyD HNVWHUQR SUHWUD®ILN D GBWH WOU D §WHQ@]M I/ HRW LR/Y.RE
SVLKROR&NH XNOMXpHQRVWL VDPRJ SRWURADpPD X pLWDY
GRKYDUD LQIRUPDFLMH L] RNROLQH SRSXW PDVRYQLK PHGI
NRMH NRQWUROLUWVONOMB BUNHNMOLRSEINQ MHVNDR aWR VX UHFLF
Runarsdottir, 2024).

SURFHV LQIRUPLUDQMD VDVWRMIUNWLERGUWH2REAHSHFLILPQD H
1. A,]]YRUD LQIRUPDFLMD

2.6 WUDWHJLMH WUDaHQMD

3.2SVHJD WUDAHQMD 3

,JYRUL LQIRUPDFLMD VH PRJX SRGLMHOLWL XPGYINWHNYER &N
izvore 3UHYLALO +2RBH@WLUO -129) ODUNHWLQANL L]YRUL RGQRYV
SRSXW RJODaDYDQMD XUHYHQMD LQWHULMHUD L L]JORJD
izvora danas, jest Internet. S druge strandPlBUNHWLQANL L]YRUL VX RVREQL
WDNYL LPDNDQMHNIWHVGLESOLWHWD 6WUDWHIJLMH WUDAHQMI
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NRML SRWURAaDp SULNXSOMD LQIRUPDFLMH WDNRYHU RYH \
SUL VDPRP SUHWUDALYDQMX LQIRUPDFLMD 3RVOMHGQML
rizika, vrstu kupovne situacije te stupanj zainteresiranosti @od¢pD |D RGUHYHQL SUF
6WXSDQM UL]JLND LPD PRUO ]DXVWDYLWL SURFHV LQIRUPLUD
YDAQR GD VH VYHGH QD SULKYDWOMLYX UD]JLQX 1DpLQ QC
PDUNHWLQANLK VWUDWHNDLMMRPE ROWRESIVRM NRPEARXKPpHQRVYV
RGUHYyXMH NROLpLQX HQHUJLMH L YULMHPH NRMH UH SRMH
XSRYQD XNOMXPpHQRVW XYLMHN MH YH]DQD |]D VWXSDQM U]
za samog pojediec 3SUHYLALU £+ ROH@/ LI -129)

9DAQR MH LVWDNQXWL &WR YLdH ]QDQMD SRWURADp LPD F
WUHEDWL PDQMH YUHPHQD L XNOMXpHQRVWL X SURFHVX W
aAWR MH |[DQLPDQMH SRMHGLQFD ]D QHNL RYRHRNM LYINAHSYIRH A
X SUHWUDALYDQMX LQIRUPDFLMD ]D LVWLP $NR SDN SRWI
VSRVREQRVW GRQRaAHQMD RGOXNH R NXSQML SRWURA&ALWL
SURL]J]YRGX QDVSUDP RQRJ SRR ddastitDoduRIM IKuBHiR. \RErIegS X M H V
WRPX MHVW a&WR QDSRVOMHWNX VYDNL NXSDF a8HOL ELWL
NXSDF LPDR SR]JLWLYQR LVNXVWYR VD QHNLP RG SURL]YRC
YUHPHQD QD WUD&HRQWMHRPQ IRWPHH\Y. MDUBAHQMD LQIRUPDFI
NDUDNWHULVWLNDPD QHNRJ NR]J]PHWLpPpNRJ SURL]JYRGD WR
VDPRM IXQNFLRQDOQRVWL FLMHQL L]JJOHGX L HVWHWLFL
RQRJD aAWRSBIUXJISRWXURaDpL PLVOH R VDPRP SURL]JYRGX
SUHWUDA&XMH VH SXWHP ,QWHUQHWD NRML MH SRVWDR OD!
SRWHQFLMDOQLK NXSDFD WH VH PRaH UHUL NDNR MH RYL
G R Q R@&tluRe u kupnj(Hagander & Runarsdottir, 2024).

UHGQRYDQMH DOWHUQDWLYD NRG NR]JPHWLpPNLK SURL]

7UHUD ID]D SURFHVD RGOXpLYDQMD R NXSQML MHVW YUHC
SDAOMLYR SURXpDYD PRIJXUH DOWHUQDWLYH L |DPMHQH &H
SULNXSL GRYROMQR LQIRUPDFLMD R SURDNRGR W R D5 05 S
XSXaWD VH X SURQDODaHQMH QDMEROMLK RSFLMD L SRQXC
FLMHQH NYDOLWHWH NROLPLQH VDVWDYD GRGDQLK YULI
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proizvoda (Hagander & Runarsiio®024). 3B URFHV VH RGYLMD QD QDpLQ GD V
jednog po jednog proizvod RMH SR W U R 3 Blig podeSirrahiiopK @IMHaAMD SURL]Y
VD aHOMHQLP RELOMH&MLPD SRWURADpPD 'D EL RYDM SUR
UHIHUHQWQH WRpNH SUHNR NRMLK XVSRUHYXMH UD]JOLpPpLWE
standardi. U procesu vrednovanja alternativa raplike dva pravila: kompenzacijsko pravilo
RGOXpLY-DIRRBHQQMHFLMV NiRarfaUBYHY RARG @ FHEIMH@VL U -

129). RPSHQ]JDFLMVNR SUDYLOR RGOXpLYDQMD JODVL A «SRW
PDQMH YULMHGQD RELOMHAMD V YLA&H-kRoupeazariskop@ulé® D QD L'
RGOXpLYDQMD JODVL A « SRMHGLQD VH RVQRritihilo RELOMH
NRMLP GUXJLP RELOMH&MHP .RG WRJ VH RGOXpLYDQMD
YHI]LYDQMD OHNVLNRIWHDY V§IBIHHIDAH. @ R « 3-129). Sam proces
vrednovanja aWHUQDWLYD NRG NR]JPHWLPNRJ SURL]JYRGD XYHO
SRWURADpPD RGQRVQR NRADULFL SURL]JYRGD DOL L aLYRWC
NDR L VYRP YODVWLWRP RVREQRP XNXVX 1DLPH QD wuUaLa
NRQNXUHQWQLK SURL]JYRGD ]JERJ pHJD SRWUR&Dp PRAH LVW

i zanimljive alternative.

2GOXND R NXSQML NR]JPHWLpPpNLK SURL]JYRGD

1DNRQ 4WR MH ]DYU&ALOD IDID SURFMHQH DOWHUQDWLYD S
HYDOXDFLMH RGDELUH NRML SURL]JYRG a@HOL NXSLWL D NR
SRWURAaDp SURQDYH UMHAHQMH ]D VYARMI ldv@idvd, NRML
RGQRVQR NDGD SURQDYH QDMEROMX DOWHUQDWLYX ]D ]DGI|
SRWURA&Dp VH PRUD VXRpLWL VD QL]RP SLWDQMD L RGOXND
JD NXSLWL &aWR UH WHODYQARVNXNSISMIM X GMR WNARGD WH NDNR
GLVWULEXFLMD NR]JPHWLpPNLK SURL]JYRGD PRAaH LUL SXWH]
LIUDYQRP SURGDMRP SXWHP IL]JLPNLK SURGDYDRQLFD VDI
VOXAaEHQH ZHE WQGUDANMHQLRNDQDO GLVWULEXFLMH REXKYI
JGMH MH PRJXuUH LPDWL MHGQRJ LOL YLAH SRVUHGQLND XQ
veleprodaje SUHYLALUO =z REHQVL U -129).No proces kupnje nije uvijek isti niti

jedQROLPDQ SRQHNDG VH RQ XRSiH QL QH GRJRGL MHU S|
SURL]YRG QLWL GRYROMQR GREUH DOWHUQDWLYH SRQHNLEL
]D LJODVNRP L] NXiH LOL &HOMRP GD VH XUDGRIG WQHENR D
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pojedinci kupnju percipiraju kao zabaydagander & Runarsdottir, 2024)ladalje, proces

NXSQMH PRaH SRWUDMDWL VYHJD GHVHWDN PLQXWD D PR:
SURL]YRGD FLMHQL SURL]JYRGD WDNR SULPMHULFH RGOD]
MHGQDNR VORAHQ SURFHV N Xraddridvdg SePufaradiCepidiinstatefNaX SR Y L
NRAH JGMH SUYL SURL]JYRG L]JLVNXMH YLd4H SRWUHEX ]D KLJ
QDMpHAEUH LJLVNXMH AHORYXDI@LP ADBROGARRMNRIABGMHSRGUD]
FMHQRYQL UDQJ ]J]ERJ pHND MH XNOMXpHQRVW SRWURADpL
SRWHQFLMDOQL NXSDF QH 48HOL X NRQDpPQLFL ]DYU&ALWL V
UXNDPD 3URFHV NSCGDROHUPRAHGEHWRPLPQR SODQLUDQ L QI
NXSQMH ULMHp MH R LPSXO]JLYQRM NXSQML SURIgWMRGD GR
RGQRVQR IL]JLPNL SUHOD]DN SW&aijdeR&GRANXsSYoRIDI0ONN. AW Y R N X S

3.5.Poslie NXSRYQR SRQDEDQMH YH]DQR ]D NR]JPHWLPNH SURL]

8 SRVOMHGQMRM ID]JL SURFHVD GRQRAHQMD RKumMMEH R NXS
SRQDabQMH SRWURaDpD 2QR awWR VH GRJDYD QDNRQ VDI
SDPUHQMH L NDVQLMH SRGX]JHWH DNFLMH .X9&xEvdanPD VYRN
LVKRG ]JERJ pHJD GROD]L GR YUHGQRYDQMD GRELYHQH YUL
SURL]YRG XSDNLUDQ VDVWDYOMHQ NROLNR MH SUDNWLpPD
proizvod potrajati, kako ga najbolje iskoristiti, kakve X3 XWH ]|D SULPMHQX LOL NRLU
OL LVWH SULOR aH(@dganter & RRralsd®Rtiz 20MFam proizvod i iskustvo
QMHIJRYRMRUGLRWRIGL SRWUR&DpD GR WRJD GD MH |]DGRYRO|
WDNR]YDQL QHVNODG L]PHYyX RQRJD 4WR SRWURA&ADp RpHNX
se govori 0 spoznajnoj disonanci. Spoznajna disonanca dovodi do dvakagstiyga stnja:
NXSDF NRML MX RVMHUD &aHOL L]JEMHUL VLWXDFLMH NRMH
nelagopdeL QHUDYQRWHAaH NRMH NXSDF RVMHIBJHWRMiIK YHJEWI
+'RaAHQ -129). 6 GUXJH VWUDQH NDGD L]JPHYyX RpHNLYDQRJ
WDGD MH ULMHp R NRQVRQDQFL VWDQMX LOL GRALYOMDMX
8 SRVOLMHNXSRYQR SRQ D a vdadvo m3uEhABDM Dodvidénd. WD N R]
usSPHQD SUHSRUXND L A Via\kthjDjeg HarisikB | Xj&gPud Eaddddfjdivo, ali i
SRWUHEX VYDNRJ pRYMHND GD obiel ¥ prifa@ivié] LRddoybiP SRG L |
Dnevnik :20 MH SRX]GDQD LQIRUPDFLMD NRMD VH WHPHOI
QbMpHaUH RELWHOML L SULMDWHOMLPD L]JUD]JL VYRMH PLA&
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Potrebno je istaknuti kako WOM nerkamercijalnu vrijednost u kontekstu osobnog intares

JERJ pHJD VH VYH oslaradt X SROIWWUR TP MHID X]JLPDMXuUL JD NI
informacija(Poslovni Dnevnik, 2024)1 D VOLpDQ QDpLQ SURPDWUDMX VH L
QDMpHaUH SLdA4H L REMDYOMXMKSRYQRY RS R QUUADEHWIX NRNB
SULND]DR LOL RFLMHQLR NDUDNWHULVWLNH NR]JPHWLpPpNRJ
jeoevaluacijiliNULWLFL SURL]YRGD NRDP SRPPIHDNGKED B U RIY]lYR &
QDpLQ QD NRML GMHOXMH QD NRAL WHNVWXUX XpLQDN

DPEDODaxX L]JGUAOMLYRVW ERMX QLMDQVX PLULV REOL
NR]PHWLpPpNRJ SURL]JYRGD
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*5((1:$6+,1* 8 .2=0(7,y.2- ,1'8675,-,

8 RYRP SRIJODYOMX GHILQLUDWL U HreémvaghiddXH QRII@H WIRMR W
industri, WDNRYHU L]YU&ALWL UH VH NUDWDN SRYLMHVQL SUHJC
brzina kojom segreenwashing D]YLMD .DNR EL VH XR grédtwasHihga) LUDR S
NRIJPHWLpPpNRM LQGXVWULML SRWUHEQR MH NUHQXWL RG VD
]QDpH ]D SRWHQFLMDOQH NXSFH L SRWUR&DpH WH NRMX Wi

4.1. Definiranje greenwashinga

Pojamgreenwashingg OXaEHQR SRVWRML RG JRGLQH NDGD JD |
XSRWULMHELR QMHJRY YODVWLWL WYRUDF ELRORJ L DNW
SUDNVX KRWHOVNH LQGXVWULMH 5LMHPp MH R SUDNVL W
uporabo  KRWHOVNLK UXpQLND :HVWHUYHOG MH WDGD SULP
SRVORYDQMD MHGQRVWDYQR QH SUROD]L MHU KRWHO LVWHF
SROLWLNX SUHPD RVWDOLP DVSHNWLPD VYRJDe8RVORYD
‘HVWHUYHOG MDVQR XYLGLR NDNR MH VDPR ULMHp R KRWI
RGUADYDQMX KRWHOVNLK UXpQLND WH GD VH LVWL QDVWR
SRVORYDQMD ,DNR MH VDP SRMDP mayxevba=hisgd DNDHD \J RMANRRALY F
XYLMHN QHPD MHGQX MHGLQVWYHQX RSUH SULKYDUHQX GH
RYDM SRMDP QDVWRML SREOLaAH REMDVQLWL 5D]JORJ WRPX
PLAOMHQ ML gr&enwashidptIR XpDYDWL NROHNWLYQR X NRQWHNVWV\
HNRQRPLMH LOL VH RYD WURVWUXND OLQLMD RGUALYRVW
samostaln¢Seele & Gatti, 2015: 23252).

Oxford English Dictionary (2024) tako primjerice daje dvije definicijgreenwashingkoje

NDaX N DpideRwashing’6 WYDUDQMH LOL a8LUHQMH QHXWHPHOMHC
R N R OlLdazegreenwashingomastoji: Zavarati (javnost) ili suprotstaviti se (zabrinutosti
MDYQRVWL LOL PHGLMD @bb &@KePprBityote MW Gr¥edpddQ(R0E4) RV
pak pojamgreenwashingaGHILQLUDQNPRPPQMLYDQMD SRWURADpPD X
SUDNVDPD WY UW Nedndstiha pidizie iR G9Nigd> S8 posebnim naglaskom da

VDP pLQ PRUD ELWL QDPMHUDQ &WR LPSOLFLUD VDPX QDPI
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GreenwashingMH JRWRYR XGCODIWDHOM pLQDAQLK LOL SRJUHAQLK |
prednostimaR G U H {prpiMotla XVOXJIJD LOL VDPH SUDNVH yYyHVWR VH
SRQDADQMD NRMH VH LJUD VXVWDYRP SURILWLUD QD GREU
NDNR EL VH L]D NXOLVD QDVWDYLR SURFHV |DJDYHQMD a
Ujedinjeni Naodi (2024) navode kakgreenwashingGDQDV SUHGVWDYOMD VYH Y
ERUEL SURWLY NOLPDWVNLK SURPMH ¢kBkdbilde atVodilaMizij&® NROL &
GD RGUHYHQR SRVORYDQMH WYUWND LOL NRUSRUDFLMD p
rade.GreenwashingSURPLpH ODaQD UMHAHQMD ]D NOLPDWVNX NUL
LPDMX RGIJRGLWL LOL RGYODpPpLWL MDYQRYV ¢geth@athiRgadNUHW Q
X SUDNVL VH PDQLIHVWLUD QD QHNROLNR UD]OLpLWLK QDbPp
VH UDGL QD VPDQMHQMX HPLVLMD ]DJDYyHQMX UHFLNODaAaL
sveden naninimum ili na nulu, dok u stvarnoj praksi ne postoji plan, a stoga ni provedba istoga

za bilo koji od navedenih ciljeva. Nadalje, izjave, strategije, ciljevi ili misije koje su hamjerno
QHMDVQH L QHVSHFLILPQH NDGD MH UMMHPUR ISRRGRY DIRM X
PDWHULMDOLPD SRGULMHWOX VLURYLQD VDVWDYX L DPED
REPDQMXMXULK R]JQDND SRSXW cldad'OHOQR R G WALR' R SR MUF
nemaju standardne definicije, NS UHJXOLUDQH RG VWUDQH QDGOHAaQLK
SRIJUHAQR SURWXPDpLWL .RQVWDQWQR QDJODaADYDQMH MF
L QDPMHUQR |]DQHPDUXMX VYL RVWDOL XWMHFDML KRWHC
LVNOMXPEYROQDDUIHMX UXPQLND 7TYUGQMH NDNR VH L]JEMLE
SUDNVH NRMH VX |[DSUDYR X SRWSXQRVWL LUHOHYDQWQH
JRWRYR QDMpH&aUH SULPLMHQMHQLK SUDNVL NRRMQLFLUDC
SURL]JYRGD SULWRP X SRWSXQRVWL L QDPMHUQR VNULYDM>
SULPMHULFH RGMHYQL SUHGPHW SRSXW KDOMLQH NRMD
PDWHULMDOD LOL ERpLFD a@aDPSRQD ]pasiié;Hbdt¥mMdrjerholL JU D y H (
VDNULYaAL pLQMHQLFH NDR aWR MH YLVRND NROLpPLQD HPL
LIYRUH SLWNH YRGH X WYRUQLFDPD X NRMLPD VH WL LV
GHKXPDQL]JLUDMX{iH ORA4L XMMGIQHYQDEH WDSRUIDY¥DQYVD M XNF
SRVWURMHQMLPD |DSRVOHQD NDNR EL VH QDSRVOMHWNX G
(United Nations, 2024).
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8 RVWDWNX SRJODYOMD L]YU&GLWL uH gideSmrRhnyaM\HQULHSVH J O
SULND]DWL QD N@géenwaghihgWRU QDWWLQNDR DODW X PDUNHWL
QDJODVNRP QD VDPX NR]J]PHWLPNX LQGXVWULMX X FMHOLQL

4.1.1. Povijest greenwashinga

.DNR MH YHUO SUHWKR G Q RrdemM\&<bihbar&atWwRo je/rbldrli Sofav Kol se
IRUPLUDR SULMH VYHJD pHWUGHVHWDN JRGLQD WH VH NI
VSHFLILPpQD UD]JGREOMD 1R NDNR EL VH EROMH SURXpPpLOD
brzinu kojom se razvijao i razvia@QDV VDJOHGDWL UH VH QHNL RG QC
V O X p brékehWaghinga

Jedan od prvih primjergreenwashingaVHaH X H JRGLQH SULMH QHJIRC
GHILQLUDQ X GDQDV SR]I|QDWRP REOLNX D WektMdghgusslH R QL
Electric Corporation KYDOHUOL VH VLIXUQR&UX L pLVWRURP QXNHOD
1969. glasio je"Nuklearne elektrane su dobri susjedi. BezmiNveX 8UHGQL VX pLVWL L
1DLPH VDPD UHNODPD SULND]JLYDOD MH QXNOHDUQX HOH!
MHJHUD SRWSXQR |JDQHPDUXMXUL WH VYMHYV @RkleahlghRULUD M
pokreta 1960ih godina. Nuklearna end LMD NDR WDNYD PRAGD VLJIXUQLI
HQHUJLMH L GDOMH QH PRAaH |]JDQHPDULWL VYRM XWMHFD
GRJDYDMD WHBtingiode REledtitit CorporatioR HY X S LgrRe@nwidgHingdThe

Guardian, 2024).

1980ih godina naftna tvrtka Chevron izdala je seriju televizijskih i tiskanih oglasa kako bi svim
VLODPD XYMHULOD MDYQRVW X HNRORANH SUHGQRVWL WYL
NDNR A4WLWH GLYOMH ALYRWLQMMD QRWH RWMHOIRVIW DQOLD @ VXU
+DUYDUGVNRP VYHXpLOL&A&WX VYH GRN MX DNWLYLVWL L F
greenwashingagX SUDYR ]J]ERJ VYRMH SUDNVH SUHXVPMHULYDQMD
SULNULOL YUOR XSLVRQIO RXBRQRBANNRWIHRRDGELMHS .DVQLMH |
ub]OLpLWLP VWXGLMDPD R UDILQHULMDPD QDIWH SURJOD
Santa Monica zaljevu u 2021. godini te korporacijom koja namjerno komuinicikdW LpH RGU ALY
L HNRORANH DWULEXWDS YIODRRV DWHBRSMEXIRREQMH QDP MH L
aktivnostikoje stoje iza takve prakg€lient Earth, 2024).
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-HGDQ RG QDMY HgredawadhiRgARDYFRIQVWWODO MHUD 1HVWOH MH
RJODV NRML VWRML )ODALUDQD YRGD MH HNROR&ANL QDM
SULWRP QDPMHUQR L VYMHVQR |DQHPDUXMXuUL SRGDWDN C
SODVWLPpQLK ERRELNDXWE LM UHFMN aWR EL ]QDpLOR GD WD
SURL]YRG QD VYLMHWX JDYUAL X IRUPL PLOLMXQD WRQD
zemaljske kugléClient Earth, 2024).

9DAQR MH LVWDNQXWL NDNR MgteehhshingRaoRpGjart) BgtavR JD ]D &'
HNVSORGLUDR QD JOREDOQRM UD]JLQL XSUDYR RVYLMHAaW
GHYHGHVHWLK JRGLQD SUR&ZORJ VWROMHUD .RUSRUDFLMH
LVWUDALYDQMD SUHPD NRMLPD MXWIRNDHKO@EL MDD HNKSREAN
WYUWNH GRVWDYH ]JDLVWD XWMHpX QD YHULQX RGOXND X
]JDLQWHUHVLUDQRVW ]D RNRO lgike®RhindgtN R B LMM HQIIMADIOPR MV W Q.
X4DR NDR WHUPLQ X 2[IRUG V NITh&JGuariah] 2024) ¥ IDHVALR'.D @M PL

JRGLQH SRND]DOD VX NDNR MH JOREDOQLK SRWURA
HNRORA&ANL RGUALY SURL]YRG GRN MH NRG JHQHUDFLM
RVWDYOMDMXuL JOREDOQLP WYUWNDPIDp LLQ XN RARSIXUW Q RIN\VCLF
manipuliranja(The Guardian, 2024).

1R LDNR VH SRYLMHVW SRQDYOMD NRQNU HveepRashidgap D MH P
"HVWLQJKRXVH YUDWLR VWDULP QDYLNDPD X VYRMRM WD
RVLIJXUDYD pL&uL JUDN VWYDUD UDGQD PMHVWD L RGUAI
VSRPLQMXiUL QHGRVWDWNH X GL]DMQX WODAWYDLMDOL IR WHD X @/D
WH LVSXaWDQMH UDGLRDNWLYQRJ PDWHULMDOD X SRG]HP¢
SRpHWND SULpH NRMH M HmisijaNt&rith Buega@vile otk ODij¢/iRdsikaD N R
NDPSDQMH WDNR]YDQRJ pLVWRThéGDaidan) 28 OHHXMWNEFP PO M H
relativno kratkoj povijestgreenwashinggGRJRGLOL VX VH L VOXpDMHYL GRE
za svoje zloglasno djelovanje naposljetku odgovarali pred zakonom poput svjetski poznatog
VOXpDMD L] JRGLQH X NRMHP MH SURL]JYRYyDp DXWRPR
kasnije i priznao kk YQMX |]D LQVWDOLUDQMH VRIWYHUD pLMD MH
potroaDpH R HPLVLMDPD GL]HOVNLK YR]JLOD %%& 1HZV
'LHVHO X VHEL MH QRVLOD HSLWHWH SRSXW QLVNH HPLY
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VWDQGDUGL HPLVLMD LWG ,VWUDJRP MH XWYUYyHQR NDNR

PLOLMXQD SURL]YHGHQLK DXWRPRELOD ]JERJ pHJD MH 9
PLOLMDUGH GRODUD X JOREDPD ND|QDMDNDR]|DIMWUWR&ERRIY]
otkupa tih istih neispravnih automobil@ifcularise 2024).

*RWRYR MH QHPRJXUH QDYHVWL L RSL§dezRWAsHhyW LSMUH [P MH U |
REJLURP GD MH VDP SRMDP SULVXWDQ X JRWRYRP VYLP VYI
DXWRPRELOVNH QDIWQH HOHNWURQLPNH SD VYH GR SUHE
AWR MH VYLMHVW R RNROL&X L ]Da@mano R MkerkEsdidgwW UD Q H
NRML VH GDQDV QD]JLYD PUDpPpQRP VWUDQRP RGUALYRVWL
povijesnom pregledu, zgreenwashinge gotovo uvijek moguwezati neka od najpoznatijin

LPHQD VYMHWVNLK LQGXVWULMD NDR &aWR VXCARONVZDJ

OF'RQDOGV 8QLOHYHU /[ 2UpDO .HXULJ + 0 %3 $PD]RQ
drugi.

4.1.2. Razvoj greenwashinga

Kada se govori o razvojgreenwashinga D SRpHWDN MH SRWUHEQR LVWDN
SRVOMHGQMLP LVWUDALYDQMLPD GRELYHQL SRGDFL SRS
SUHWMHUDQR LOL ODAQR X (XURSL VWXGLMH SRND]XMX NI
RNROLAD LVSUD$QRWOMMHAIIRQRO8 JRWRYR VOXpDMHYD SR
svoje "zelene" tvrdnje konkretnim dokazima (Flynn, 2024). Procjenjuje se kako na
VMHYHUQRDPHULPNRP NRQWLQHQWX e u§BeBwaphirigitiokOL RUJD
MH JOREDOQL SURVMHN RVWDWND V YdgredriviAsinga0 DX ]WOMDF H Q R
kada se govori o razvojgreenwashinganije dovoljno samo pregledati statistiku koja daje
LQIRUPDFLMH NYDQWLWDWLYQH SULURGH YHU MH SRWUHE
RYDM SRMDP XNRULMHQLR X GDQDaQMH GU y@&iwa’hingR XMHG
PRAH SRGLMHOLWL X pHWLUL NDWHJRULM HdrorRvod,\p@desR WRPH
simbol ili strukturu(Flynn, 2024) 'DQDV MH PRJXUH GHILQLUDWL pDN VHGI
greenwashingaali i njegovihsedam grijeha (Jones, 2019).

SRGX]JHUH LOL RUJDQL]preizviedd NDWRL NEDOXINDX \LORMHHNRORA&ANL S
svoje konkurencije. Kod takozvangrocesa ULMHp MH R LJMDYDPD LOL WYUGC(
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SRGX]J]HUH LOL RUJDQL]DFLMD SULPMHQMXMH SURFHVH NRM
SRILWLYDQ XpLQDN QD RNROL& 9UOR pHVWR ULMHp MH R
SURFHVD LOL EDUHP RQRJD aWRLIFDRW DMQYR KPR BRG] H (i
organizacijiaPRaH WYUGLWL GOi RMHA KXW GIDV/RABHEPERIIINN QRJ GMHO
NRMH VD VWDMDRGILAW M HPHMUXKP QNDYINDU § IL MRHpWNHHU IRMD IORCELR S U
greenwashingkoji ima za cilj preusmjeritiSR]RUQRVW VD GHVWUXNWLYQLMH
one koje su zapravo daleko manje. Naposljetttykture NRMH VH QDMpHAaudH SULN
HNRORANL SULKYDWOMLYH SRSXW WUAaLaAWD XJOMLND D M
2024).

.DGD MH ULM HjieeRva¥HihgaA/GIDRYXDYV VH UD]OLN X Mdje peDhbg HGDP
promatrati i kao zasebne kategorije (Jones, 2019783prema: Lyon & Montgomery, 2015:
223249):

0 Selektivno razotkrivanje, QDMpHAauH MH S yRéhjwBskiDy& koj¥) & W D
otkrivaju pozitivni atributi nekog poslovanja dok se negativni atributi povezani sa
XSUDYR SR]JLWLYQLPD QDPMHUQR GU&H L]YDQ MDYQLK ¢

o0 lIsprazne "zelene" tvrdnje i politike RGQRVH VH QD SRGX]JHUD LOL RUJI
REHUDQMD LOL VH REYH]XMX |D QH&AWR aWR QDSRVOMH

o0 Sumnjivi certifikati, naljepnice i etikete NRMLPD QDMpH&UH XSUDYOMDM
]JERJ WRJD PRJX ELWL ]DYDUDY DigedidshingdMHGQR VX L WU

o .RRSHUDWLYQH VXUDGQMH L SDUWQHUVWYD LWPHYX QH
NRMLPD QHSURILWQH RUJDQL]DFLMH VXUDyXMX VD SRG
njihova nastojanja.

0 Peta po redu vrstgreenwashinggu QHXpPLQNRYLWL MDYQL GHEURYRO!
se odnose na dobrovoljne programe sponzorirane od strane vlade koji mogu dovesti do
PDOR LOL XRSUH QH GRYHVWL GR LNDNYLK SREROMAaDQ

o Zatim, | DYDUDYDMXUL GL KdjirkdJRomparpeDill @¢&riizdcije provode

JHOHQX UHWRULNX NDNR EL VH SRND]DR SURVYMHI

o0 Te naposljetku, sedma vrstpeenwashinga ][DYDUDYDMX UL YHojeXd€2OL L VC
odnose na zelene fotografije, slike ili logo koji daje indikacije kako je organizacija ili
SRGX]JHUOH JHOHQR SURVYLMHUHQR LOL GD LPD (o
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Lyon i Montgomery(2015: 223249) LVWLpX NDNR QDYHGHQLK VHGDP YUV
SRWSXQD NODVLILNDFLMD WH NDNR XQXWDU DNDGHPVNH Ol
L SURYHGHQLK LVWUDALYDQMD SUHPD NRMLPD EL RYD SRG
razvojgreenwashingppgGRYHR MH XMHGQR L GR GHILQLUDQMD QMHJR
PbODQNX REMDYOMHQRP JRGLQH RG VWUDQH 7THUUD&KRL
L HNROR&GNLP VDYMHWRYDQMHP \EDLQgiéemaRNMQdRjesE HILQLUL

VNULYHQD WUJRYLQD L]JRVWDQDN GRND]D QHRGUHVYHQR\
JULMHK ODALUDQMD WH QDSRVOMHEBNX ODAQH R]QDNH -R

o Grijeh skrivene trgovine predstavlja skup pozitivnih atributa dok se istovremeno
]ODpDMQLML QHIJDWLYQL XWMHFDML V QDPMHURP ]JDQH|
o Grijeh izostanka dokazaodnosi se na dane tvrdnje kod kojih izostaje bilo kakav oblik
GRND]D NRML LK NDR WDNYH PRaH SRGUADWL LOL SRW]I
o *ULMHK QHRGREWHYYIRMWELURNR GHILQLUDQH LOL SUHF
WDNYH JXEH VYRMH |JQDpHQMH WH LK JERJ WRJD SRWUF
o0 Grijeh irelevantnostt RGQRVL VH QD LVWLQLWH WYUGQMH NRMH
SRWURaDpD WH RQ RG QMLK NDR NUDMQML NRULVQLN
o Grijeh manjeg od dva zla VX WYUGQMH NRMH PRJX VDGUADYDWL
LVWRYUHPHQR RGYUDUDMX SR]JRUQRVW RG A&LUHJ NI
destruktivnih procesa, prakse ili same industrije proizvodnje tog istog proizvoda u
cjelini.
*ULMHK OWAHLQDSMRVWR RGQRVX QD GDYDQMH X SRWSX
*ULMHK ODaQREXRMDILNDDNRULAWHQMH HNRORANLK R]QDI
LOL SURYMHUHQR VD WUHUH VWUDQH GRN LK ]DSUDYI
RUJDQL]DFLMD LOL SRWMHpPpX L] XSLWQLK L]YRUD 7HUU

o

o

ORAH VH SULPLMHWLWL NERdhRastirga\VsdreeDvPsteglddnmastiriga
SUHNODSDMX SR EURMX REMH SRGMHOH UD]JOLNXMX VHGDP
u korelaciji. Tako primjerice selektivnho razotkrivanje odgovara grijehu skrivene trgovine,
isprazne "zelene" tvrdnje i politike odgovaraju grijehu izostaiokaza, a sumnjivi certifikati,
QDOMHSQLFH L HWLNHWH RGJIRMeHRMMMX JULMHKX ODAaQLK R]
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*UHHQZDVKLQJ NDR PDUNHWLQAaANL DODW GDQDaQMLFH

SUREOHPL |D&AWLWH SULURGH L RNROL&D VYH VX SRSXOD
kupcima, tema su rasprava u akademskim krugovima kao i u samom industrijskom sektoru.
6YH MH YHUD ]JDEULQXWRVW JERJ JOREDOQRJ |EERARSOMHQM
RQH SURL]JYRGH L XVOXJH NRML VX HNROR&GNL SULKYDWOI
WUaLAWH XVYDMDMX HNROR&ANH SUDNVH NRMH XWMHpX QI
njegovu prodaju i marketing pod oznakom "zelenog" proizvodaigB&alain, 2013).

2YDNYD YUVWD RJOD&ADYDQMD QDMpH&a&UH QDYRGL HNRORAE
WDUJHWLUDMX XSUDYR RQL SRWURA&aADpL NRML QDJLQMX L
SRMPRYLPD SRSXW JHOHQRJ PDUNHWLQJD HNR®BRANRJ P
SRVORYDQMD L PDUNHWLQJD ,]JQLPQR MH YDA&QR LVWDN
greenwashing WH VH pHVWR JORXSRUDEOMXMX LOL [IDPMHQMXMX
poslovanje: "koncept je poslovanja u kojem gospodarski subjekti u svojeaigel integriraju

EULIJX R GUXaWwWYX L RNROLaAxX %LWL GUXaWwWYHQR RGJRYRUD
WUHED L LQYHVWLUDWL X OMXGVNL NDSLWDO L RNROLa«
Kotler & Lee, 2019). Ostvarenje profita ili dobrilogovnih rezultata nije mjerilo uspjeha
SRGX]J]HUD LOL RUJDQL]DFLMH YHUO VH X] RVWYDUHQMH SR
SRGX]JHUD QD HNRQRPVNL GUXaWYHQL L RNROL&aAQL DVSHN\
koje za cilj imaju minimaliziratiDJDYyHQMH RNROL&AD XODJDQMH X HGXND
zaposlenike kao i izgradnju zdravih i dobrih odnosa sa zaposlenicima, pozitivan utjecaj na
ORNDOQX |DMHGQLFX DOL L RVWDOH GLRQLNH VDPR VX QtFt
Y H 0 gduktivnost i konkurentnost7 RO XaLu 'XPDQpPpLUO) %RJIJGDQ

'UXJL SRMDP NRML VH QDab O R ViikepwhshiRedt zbléhLodRoskoNV DY O M
HNRORANL PDUNHWLQJ NRML VH GHILQLUD NDR REOLN G
XVOXJH L VYH PDUNHWLQANH DNWLYQRVWL SODQLUDMX L L
XWMHFDM NRML PRJX LPDVWNQDDRNRYLEA L FBAKNAOULMR X
$PHULPNRP ODUNHWLQANRP 8GUXAHQMX $0$ JHOHQL
L]IXpDYDQMH SRJLWLYQLK L QHJDWLW@RKWDVSHNPR QYHDp LPAI
iscrpljivanje energije i iscrpljivanje renergetskih resursa.” Zeleni marketing ima dva cilja;
UD]YRM SURL]JYRGD NRML |]DGRYROMDYDMX SRWUHEH SR
SUDNWLPpQRaAUX WH HNROR&ANRBLPUXKWDHFODMIHYR &UDX RNRDQ
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VWYDUDQMHP LPLGAD YLVRNH NYDOLWHWH SULWRP X]LPD
VDPRJ SURL]JYRGD L QMHJRYH SURL]JYRGQMH +DP )RUMDQ
PDUNHWLQJ pLQH LQVWUXPHQWL PDUNHWL@@®XRSBH PUNMB pSR
SURL]YRGQML RQLK SURL]JYRGD L XVOXJD NRML VX HNRORAN
NRMD VH PRA4H UHFLNOLUDWL SRYUDWQD DPEDODAD LOL PI
EH] RE]JLUD QD VSUHPQRVWHSRWUWRMEDPHD | QDHIRDREQM HS ¥R
JHOHQH J]QDpDMNH QH EL WUHEDOH ELWL WHPHOM ]D RG
NRPXQLNDFLMD NRMD VH RGQRVL QD QH GRSXaWDQMH RE
RELOMHAMD T RININRGRPDQpPLU Zdedinmamik€ing se ujedno temelji

na 3R formulileng. reduce, reuse, recycleNRMD VH VDVWRML RG WUL RVQRYC(C
SULGRQLMHWL ]DaAWLWL L RpXYDQMX RNROLAD VPDQMHQF
prirodnihn rev XUVD |D XPMHWQR SURL]JYHGHQH VPDQMHQMH S
SURFHVLPD 3RQRYQD XSRWUHED DPEDODA&H LOL QHNLK GL
5HFLNOLUDQMH DPEDODa&aH SRWURAHQLK SURL]JYRGD WH R
7ROX&aLU 'XPDQpLU %RJIGDQ

SUREOHP QDVWDMH X WUHQXWNX NDGD HNRORANH PDUNHW
YDUOMLYH %URMQL ]DAWLWQLFL RNROL&AD L VWUXpQMDFL
RUJDQL]DFLMD UD]JQLP PDUNHWLQANLPNROR®WNIPRDSLAIN PHY ¥
GRN MH VWYDUQD VOLND J]QDWQR GUXJDpLMD 3UHPD LVWUI
RUJDQL]DFLMH 7THUUD&KLRFH L] JRGLQH XWYUVYHQR Mkt
proizvoda, samo jedan ne pokazuje nekakav ofpldenwashinggAji & Sutikno, 2015).

SRWUHEQR MH QDJODVLWL NDNR VH UDGL R LVWUDALYDQMX
RYRJ UDGD VPDWUD NDNR EL GDQDaQML SRGDFL SULND]DOLI

Ideja greenwashinga QDaDYRWVWQR MH SRYH]DQD VD ]JHOHQLP R
PDUNHWLQJRP pLMD MH JODYQD |DGDUD QDJOD&DYDQMH |
X]LPD X RE]JLU SLWDQMD L SUREOHPH |DAWLWH RNROLAD L
strategija poslovanjakll D MDPpL GD SRGX]JHUH SULPMHQMXMH SRVOR
VX HNROR&GNL SULKYDWOMLYLML LOL GD pDN GRSULQRVH
ODUFLQLDN 8 GDQD&QMH YULMHPHHOHOQRIPE URWN 6 RIG K
AHOMH RVYDMDQMD WUALaAWD PHYXWLP XPMHVWR UD]JYRM
greenwashingp-NDNR EL SRVWLJOL EROML XpLQDN SRVORYDQMD
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MDpL PDUNHWLQJ SURL]YRGD pLPH VH QDSRVOMHWNX NUD N
ODAQLK QHMDVQLK LOL SUD]QLK RGJR{VRIDiMakQIm24).YH Y L3l
GreenwashingNDR PDUNHWLQANL DODW YUVWD MH VSLQD X NRM
RGQRVL V MDYQR&iUX NRULVWH QD SRJUH&DQ QDpLQ L V QD

te ciljem stvaranja ideje o "zelenom" proizvodu ili usluzi koja to zapravo nije.

*UHHQZDVKLQJ X NR]JPHWLpPpNRM LQGXVWULML

*UHHQZDVKLQJ VH X NR]JPHWLpPNRM LQGXVWULML SUYHQVYV
SURL]YRGD VDVWDYX SURL]JYRGD NDR L DPEDOD&L .DR L X
L QDPMHUQRP REPDQMLYDQMX ]DWDA&ANDY DD MX ONDHY O D D
]JDUDGH LOL EROMHJ XVSMHKD SRVORYDQMD .DXU +DUSHH
GDQDV YL&H RVYLMHAWHQL WH LPDMX VYH YHUH AHOMH L
SURL]YRGLPD VLWXDFLMD QRUWUAW &WSKR WH UPLAMHQ MO LM Bl GH
JRGLQH NR]JPHWLpPND LQGXVWULMD QD JOREDOQRM UD]JLQL

(British Beauty Council 1D JRGLAQMRM UD]JLQL VYMHWVND SRS
]JDIJDYyHQD MH VD WLVXUD WRQD NUH Pétehbe MddeNafio@aM H NR M D
Geographic 6DPR X 9HOLNRM %ULWDQLML X JRGLQX GDQD

NR]JPHWLpPpNLK PDUDPLFD L PLOLMDUGL SDPXpQLK awbDsSLu
MHGQDNX NROLpLQX NHPLMVNL aWHWQLK @mishBeslulyR L HPL
Council, 2024).1DGDOMH MHGQRM RELPQRM SODVWLPQRM NXWLM
JRGLQD GD VH X SRWSXQRVWL UD]JUDGL 1R MHGDQ RG
GRAOR SULOYRRRIDEWDGHWWUDALYDQMD MHVW XSUDYR WD
VYH aWR MH GRYROMQR GD EL SRGX]HUH PRJOR WYUGLWL
organski(British Beauty Council, 2024)* RWRYR MH WHAaNR J]DPLVOLWL QHND
QD JOREDOQRM UD]JLQL R RGUALYRVWL L SULURGQRP SRG
2VRELWR MHU ]D UD]JOLNX RG GUXJLK LQGXVWULMD X NR]F
definiranihstand UGD SR SLWDQMX ]DawLW HlogUfaw& GpfaviRdk®R OLaD ¢
QHGRVWDFL RP Rgréemwadhihgall UHOHMIRYR ]DJDYHQMH pLWDYH |
VWYDUDQMH SUHSUHND ]D QDVWDQDN ELOR N[@BN$HL K SR]JLV
Beauty Council, 2024).1R ELWQR MH LVWDNQXWL NDNR MH SRpHW
parlament RQLR QRYL SURSLYV R |DEUDQL ]DYDUD YDIMHKL WM H QR R
GLUHNWLYL NRMRP VH SRQDMYLAH &HOH ]DEAWLWLWL VDP
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SRWURADpLPD SULOLNRP GRQRAHQMD RGOXND R NXSQML
GRVDGDaQML QDpLQ R]QDpDYDQMD SURL]YRGD WH VH VWI
SRSXW JHOHQR HNRORANL E ukBlikoxdkve drGakey isu NOL
zaista potkrepljene konkretnim dokazima. Naime od 2025. godine, kada bi ovaj propis trebao
VWXSLWL QD VQDJX X (8 GRSXaWHQH UH ELWL VDPR RQH R
ili oznake koje se temelje na certifikatimh VNORSX VOXAaEHQLK SURJUDPD (.
2024).

'DQDV VH SDN MRa XYLMHN WHUPLQL NDR aWR VX SULURG
"crulety-free", "zeleno" ili'clean" NRULVWH VH RG VWUDQH SRGX]JHUD L NR
YHUL LQWHUHY L AHOMX PHyYyX SRWURADpLPD ]|D PDQMH aw|l
OHYyXWLP RYDNYLK MH RJQDND GDQDVY QDSUHWHN WH MH QM
nejasnodeEQLUDQR *ODYQL NULYDF X RYRP VOXpDMX MHVW XS
QHRGUALYLPWLKOMHYRMDLLQH]DVLWQRM aHOML ]D NRQ]XPHU
X LQGXVW U L M(Britsshl BeGUD\\Z durfeiR 2084).

.UuDQWwW QDYRGL NDNR VX QHNH RG QDMpHAaUH NRULaAWHF
NR]PHWLpNRM LQGXVWULML VOMHGHUOH

x KLSRDOHUJHQR X UHDOQRVWL R]QDND GD MH SURL]Y
LIRVWDQDN SDUIHPD DONRKROD PLULVD L RVWDOLK
PLOQMHQLFX GD LK |DGDQL SURL]JYRG X VYRP VDVWDYX L
proizvoda.

x GHUPDWRORANL WHVWLUDQR RYD R]J]QDND QDMpHAauUH ]t
patch WHVWRP ULMHp MH R DSOLFLUDQMX PDOH NROLPLCQC
NDNR EL VH XYLGMHOR KRUH OL GRiUL GR UHDNFLMH NR
LVSLWDQ QD WHPHOMX VYRJD VDVWDYD PHYyX GHUPDWR
preSRUXpXMX

X SULURGQR SUHPD $PHULpPNRM DJHQFLML ]D KUDQX L Ol
QL GHILQLFLMD R WRPH @a&WR MH |]DSUDYR SULURGDQ SU
RYDM SRMDP PRaH ]QDpLWL a4WR JRG SRGX]JHUH ]D QN
greenwashinggP RaH ]QDpLWL JRWRYR ELOR aWR

x RUIJDQVNL SRMDP R]QDpDYD SULVXWQRVW RUJDQVNL]I
SURL]YRGD PHYXWLP GR GDQDV QLMH MDVQR UHJXOLU

postotak takvih materijala da bi se proizvod zaista mogao smatrati organskim.
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X cltkan MHGDQ RG QDMpHaUH NRULaAWHQLK SRMPRYD X N
HQJOHVND L Q Bi¢gan pdjaholati U K&zZRim varijantama koje se u hrvatskom
jezikukoristeu svom izvornom engleskom oblikeieanproizvodi,clean beauty, clean
makeup, clean skincare WG 2YR MH MRa MHGDQ RG SRMPRYD NR
ELOR NDNYR |]QDpHQMH MHU ]D VDP SRMDP NRQNUHWQ
definicija ili tvrdnja koja bi ga jasno odredila.
chemical tfreH SRMDP VH RGQRVL QD L]JRVWDQDN NHPLND
proizvoda, te je gotovo apsurdan s obzirom da se svaka kemikalija definira kao: vrsta
VSRMD LOL WYDUL SR pHPX MH L VDPD YRGD NDR VSRM
NRIPHWLpINRRGEN K X WYDUL L VSRMHYL VWRJD MH QHP
XRSUH SRVWRML D GD X QMHPX QHPD NHPLNDOLMD F
SURL]YRG X VXawLQL MHVW
x ERWD @hgpbbRnical R]QDpDYD GD MH RGUHYHQL NR]JPHWLpI
QHNRP YUVWRP ELOMNH LOL MH QDVWDR L] ELOMDND
QDVWDQND ELR HNRORANL LOL RGUALY 1DGDOMH EURI
pogodne i korisne za jlulSRQHNDG PRJX ELWL L WRNVLpQH WH N
PDOH NROLPLQH X QLVNRP SRVWRWNX PRJX LPDWL EHQ
VH NDR WDNYH NRULVWH X NR]JPHWLpPpNRM LQGXVWULML
cruelty free X SUDYLOX R]QDpDYD NDNR RGUHYHQL NR]PHW
ALYRWLQMDPD OHYXWLP WD LVWD R]QDND QH YULMHGI
LOL WYDUL NRMH VDpLQMDYDMX W Dcktiel§/Ureela)ifdne *RWRY
]ODpL NDNR QMHJRYH ]DVHEQH NRPSRQHQWH NRMH JD
WHVWLUDQH QD aLYRWLQMDPD 1DGDOMH VYL NR]JPHWL
LOL L]JYR]H X .LQX PRUDMX SUHPD NLQudtMjarhd&?# RGUHGE
IDNOMXpNX EUHQGRYL NRML QD VYRP PDWLPpQRP WU:
deklariraju se ka@ruelty free X VOXpDMX L]JYR]D VYRMLK SURL]YRC
PRUDMX SUHWKRGQR REDYLWL WHVWLUDQMD QD 4ALYRW
X vegan MHGDQ RG QDMVWURALK SRMPRYD XSUDYR MH |
SURL]YRGD NRMD X SUDYLOX R]JQDpDYD NDNR SURL]J
ALYRWLQMDPD WH GD XMHGQR X VYRP VDVWDYX QH VD
SRGULMHWOD M8 LNQRGIRHWWU hMR QDM pH a gastojakkojseY RUL R
dobiva iz jetre morskih pasa, a koristi se u proizvodim@2d H J Xal &fidksidans),
JXDQLQX QDMpHAUH VH PRAH SURQDUL X A&PLQNL SRSX\

x

X
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ERMDPD ]D NRaX WH ODNRYLPD ]|D QRNWH PDWHULMDO
YUVWL SURWHLQD NRMD GROD]L L] ViliHayeBadtojakrRivV W L M X
ERUEL SURWLY VWDUHQMD NR&H L VPDQMHQMX ERUD
RYDFD WH VH SULNXSOMD L] RYpPMH YXQH QDMpHAauUH V
EDO]DPLPD L VMDMLOLPD ]D XVQH 8] QD¥YHGHRAGL@QMIS
YRVDN PHG NDUPLQ WH JOLFHULQ ALY RPem@astdb RI SRG
u trenutku kada kompanije navode svoje proizvode kao veganske, a u postupku
SURL]YRGQMH NRUL&ZWHQMX VLURYLQD WH SULPMHQL |
VWRMH 3RWUR&DpPL pHVWR QH PRJX SURQ Mditja2RWNUH S
LOL LIMDYH VOLpQH SULURGH pDN L SXWHP GLUHNWQR.
HNRORANL R]JQDND NRMD R]QDpDYD SURL]JYRGH NRML |
]JDAWLWH RNROL&AD WLMHNRP VYRJ ALYRWQRJ FLNOXVD
proizvodnje OLQLVWDUVWYR JRV SR G D2024) FroblemRe&Sjavialy RJ UD
WUHQXWNX NDGD WUA&L aRvi@ CSNRD/RADD QH U]DMLRIHID & WHRN R H
isthsameGHNODULUDQD 3URL]YRYyDpL VDPL VHEL GRGMHO
oblik oznaka nije provjeren od nezavisnih strana te §ReX]GDQ L pHVWR QHW
RepuEOLFL +tUYDWVNRM SRVWRMH GYLMH R]QDNH NRMH VM
atosu:3ULMDWH-OQD RINRDDLARL ]QDN |JDAWLWHORNBQLADNLL
]QDN ]DAWLWH RNROLGAED (X WRDIWNHY RQIRME S RGDUVW YD |
2024).
zeleno: R Q D p Dprdix@iaH | H O H QQIPM fpHdiazbimijevaQDPMHUX L AHOM)
brigom o planeti Zemlji PHYyXWLP RYD L]J]QLPQR UD&ALUHQD R]QL
NRULAWHQMHP LVWH GROD]L GR QHWRPQH NDWHJRUL]D
GbQEDaQMH YULMHPH VYH YLd4H QDJLQMX XSUDYR RQLP !
JHOHQR WDENRROREINIHDRGIRYRUQRVWL L RVYLMHaEWE
JHOHQR L]JQLPQR MH @&LURN SRMDP WH VH NDR WDNEC
NRQNUHWQRJ ]QDpHQMD LOL RGUHYHQRJ REOLND SURI
ALYRWQD FLNOXVD =HOHQD +UYDWVND

8SLWQH L QHMDVQH WYUGQMH R RGUALYRVWL SURL]YRGD
DNR VH X]PH X RE]JLU SRGDWDN NDNR GDQDV JRWRYR VY
NR]JPHWLpPpNLK SURL]YRGD SULOLNRP QMHJRYD DDINAWDL B Q &
WH pHVWR VNXSOMH SURGDMX WDNR]YDQL RUJDQVNL

40



RYDNYD YUVWD SRVORYDQMD GXJRURpPQR GRYRGL GR VW
QDSUHWNX L SRWNRSDYDQMD NUHGLELOLWHWD pLWDYH LQ
WU&LAWX L]JPHYX SRQXGH L SRWUDA&AQMH Wiln/éwdkmans DUHQW
]D PRIXUQRVW QDSUHWND L SRSUDYND &WHWH X NR]JPHWLD
RWYRUHQLK LVNUHQLK L MDVQLK SRUXND R SRGX]JHUX QN
QDSRVOMHWNX L VDPLP NR]PHWH p®IR PX'8 8 RV WIIRGQ R D QAVRO B ]
LIPHYyX SRWURADPD L EUHQGRYD D XSUDYR VX WR HOHPHC
SRpLYDWL

SULPMHUL JUHHQZDVKLQJD X NR]JPHWLpPpNRM LQGXVWULM

.R]IPHWLpPND LQGXVWULMD SRVOMH G @rékhwashiRgsakgeka&EiURML V"
RSWX&EL ]D QHHWLpPNR SRVORY D Q MeutéhiRldiR ilNobm&MjiR HOML QT
LIMDYD PLVLMD FLOMHYD LOL VWUDWHJLMD SRVORYDQMD
V O X p DréeraghingaX NR]JPHWLPNRM LQGXVWULML

%RQGL 6DQGV L WXAaED SRSXODUQL DXVWUDOVNL EUHQG S
6DQGYV VH X VYLEQMX JRGLQH VXRpLR VD L]YMHAWDML
VYRMLK NUHPD |De&f Xipp"GGWHRINDPRGD aWR MH GRYHOR GR ¢
6MHGLQMHQLP $PHULPNLP 'UAaDYDPD JGMH VH L]PHYX RVW
njihovi proizvodi. Naime Bondi Sands je svoju kampanju "prijatelja koralja i koraljnih grebena"
temeljio na izjavama kakoMLKRY L S UR L] Ydksbenz2QrHi okiihGkshioba spoja
SRIQDWLMD NDR RQHpLAULYDPpL NRUDOMQLK JUHEHQD L YF
SURL]YRGL ]DLVWD QLVX VDGUADYDOL VSRPHQXWH VSRMHY
VXQpDQMH QDOD]H GUXJL a@agbendq bossBlat,ukiddlatl oktakRerd W RV X
VYL MHGQDNR SUREOHPDWLpPQL ]D NRUDOMH L NRUDOMQH J
pLWDYH NDPSDQMH DOL RGYHR %RQGL PpPDODMHGEQ XpNR MH WSK
POGQHVHQRM 2N UXMIDRIPQMX@X K $ P H [ekdrmbL KalifochgiDBOBdi X V
6DQGYV VX RSWXAHQL ]D NSBURR R RXDD DY DAL WNKRIRIGE KV X Q FD
X 60XpDM MH RWY RIbrahQ. BoRdsS&HQ (S RIRC.,-24-0796:IJSW (N.D.

Cal. Apr. 29, 2022)Primjer Bondi SandgreenwashingNDPSDQMH EDFLR MH VYLMH\
VOLPpQH NRPSDQLMEdgeweD RdpsQrial CaRIRWIH. VX VH WDNRYHU QD¢
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RSWXA4EL XSUDYR ]JERJ SURYRYyHQMD VOLpPQH SUDNVH SRVOI

eco friendlykampanja (Premium Beauty News, 2024).

The Body Shop i bojkot: britanski brend za kozmetiku i parfeme The Body Shop, 2006. godine
susreo se sa nizom kritika, te naposljetku masovnim bojkotom zbog odluke o prodaji samog
EUHQGD NR]PHWLpPpNRP GLYX / 2UpDO 1DLPHOpokndt BalR G\ 6 KR
cruety free EUHQG VD VQDAQLP NDPSDQMDPD NRMH SURPLpX ]D:
X WR LPH 6 GUXJH VWUDQH NR]PHWLDp Nioliti® téstiragjy pDO RV
NR]JPHWLpPpNLK VDVWR Mpdj Bvaj@ D patphBsauptMDi@IRika koje se
UD]JOLNXMX X JRWRYR VYLP VWDYNDPD HWLPpQRJ SRVORYDQ
6KRSD RG VWUDQH SRWUR&DpPpD 8 JRGLQL / 2UpDO SURC
NR]PHWLpNRM WYUWNL SREZDQEDI]LDVRRVLDIWWD |BRRWDYD aLY
NDNR UH RYDM RWNXS YUDWLWL EUHQG QDWUDJ QD QHNI
RVYLMHAWHQRVWL L HWLpQRJ SRVORYDQMD 1R 1DWXUD Q
izjavama o problematicW HVWLUDQMD NR]PHWLpPNLK SURL]JYRGD QD a
ELOD YROMQD VXUDyLYDWL VD SULVWD&aDPD ERMMNMRWD VYH

polLWLNX WHVWLUDQMD QD AaLYRWLQMDPD ]JERJ VYH YHUOHJ
prostoru i medijima (Carlile, 2024).

/| 2UpDO L NRULAZWHQMH UHFLNOLUDQH SODVWLNH NR]PHW
NULWLND UDGL |DYDUDYDQMD L REPDQMLYDQMD VYRMLK !
UHFLNOLUDQH SODVWLNH NDR DPEDODA&H izJdve ViefaRid il SURL]
QHXWHPHOMHQH L]YMHAWDML VX SRND]DOL GD VX XMHGQF
LJUDYyHQD RG UHFLNOLUDQH SODVWLNH RGQRVQL VH QD ER
SURL]YRGD &WR X VXaWLQL ]Q HFL NGDL QR ERIMUDRED O 3R}
/| 2UpDORYLP QDYRGLPD 7YUGQMH SRSXW YLa&H RGUALYR

WH QHXWHPHOMHQLPD ]D XVSRUHGEX V REJLURP GD SRWUF

pLPH X RGQRVX QDREWRMHHQMDL WNRRWMBEUWRL]YRG EROML LOL Y
(Greenwash, 2024).

8QLOHYHU L SODVWLpPpQL SDUDGRNV 8QLOHYHURY NR]JPHWI
VDSXQD ]D SUDQMH UXNX X YéfiR STRXUWD@M W/ SMUH\PRD] YWERQVLLKP D
NXSQMX L XSRUDEX QHUD]JUDGLYH LOL GMHORPLPQR UD].
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SBRWUR&aDp QH PRUD VYDNL SXW L]QRYD NXSLWL SODVWL]pC
dovoljno kupitirefil SDNLUDQMH X NRMHP PHYyXWLP OHAL LURQLMD
pokazala kako je Doveefil SODVWLpQD DPEDOD&D WH&H UD]JUDGLYD
VDPRJ MHGQRNUDWQRJ NUXWRJ r8fid C5\DW L iy@RM B DRIR. R DXQUM M )
GYLMH XSRWUHEH SULMH RGODJDQMD VDPH SODVWLpPQH DF
QMLKRYD L]YRUQRJ MHGOQRN (Grév@ash)2@DVWLPQRJI SDNLUDQ

BURFWHU *DPEOH L VOXpDM ®fill D WWR ]LNHDWQ PNIOBIAY 3VH Q [Ba
PHWL X QL]X VOXpDMHYD SODVWLpPpQH DPEDODaH SDNLUDQ
VLURYLQDPD X DPEDODA&L VYRMLK SURL]JYRGD 8 VYRMRM N
DPEDODAaH RG SODVWRMQLKHERFDNX RWSD G NADPD GLOMHP
RVYLMHAWHQRVW QD QDpLQ GD SULNXSOMD VWDUX SODVYV
LVWRYUHPHQR SURL]YRGH istikuLu @rig®nMihijafaHpBoQuRdaUNIIME X S OD
NDPSDQMD pLAUHQMD SODab RGQRVLOD VH LVNOMXpLYR QC
GRN 3 * X VYRP YODVQLaAWYX L SURL]JYRGQML QXGL QL] GUX
SDNLUDQMLPD NRMMI¥VXRNR®RAQDD BDIMHRGH WH LVWRYUHPH
PpLAUHQMH 3 * SR]L YdpeenWdsKidga FRXINNRWMHJ VH 3 * QDADR QD P}t
jest njihovorefill pakiranje za proizvode brendova Head & Shoulders, Herbal Essences, Aussie

i Pantene.laR MH ULMHp R DOXPLQLMVNRP SDNLUDQMX NRMH |]D
OHAaL X WDHIRBPOONQLWD QMLPD NRML VH NXSXMX NDNR EL VH I
YUHPHQD QD YULMHPH PRJOD Q ReSIK®DL MLLUDDRAL YURBG/RIR) DO M K XF
SODVWLNH NRMD VH QH PR@H UHFLNOLUDWL MHUreiLMH ULM
SDNLUDQMD RPRIJXUXMH VYHJD GYD SXQMHQMD SULMH QHJR
VODE LVNRUDN X VPDQMHQ M ¥XeGrdgnvwaagh -F Q2D MHGQRNUDWQH

L'Occitane i lijena kampanjaefil-az TUDQFXVND NR]JPHWLPND NXUD [/ 2FF
NDPSDQMD R MHGQRNUDWQRM SODVWLFL VDPR MH MR& MHC(
VODERP SRNX4DMX GRSULQRVD VPDQMHQMX MHGERNUDWQ!
SDNLUDQMH NRMH EL WUHEDOR ]JDPLMHQLWL NXSQMX MHGQ!
RG MHGQRJ SXQMHQMD DPE DelilD]dD-5 UBDAVR 1B E D ENDUND MW Q DI LSKOR
NDPSDQMD OLMHQD WUDS\DWYOVD SIRGBUHENWD WROND MO DVWLD
GMHORPLpPpQR UD]IIDGPEDORAMLKRYDYHQD MH RG PHNDQH ¢
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WDNYD QH PRaH XRSUH UHFLNOLUDWL pLPH MH RYD NDPSEL
SLWDQMX VPDQMHQMD RWSDGD UHFLNODAH SODVWLNH L R

Lilly Lashes i"cruelty free* WUHSWDML DPHULPND NR]JPHWLPND WYUWI
/ILOO\ /DVKHV pLML VH SURL]JYRGL PRJX SURQDUL X 0ODQ
SURGDYDRQLFDPD SRSXW 6HSKRUH WH LOQWHUQHWVNRP C
RJODAaDY D QM DnihvtiepaMdakkaxkre\iyHf\e proizvoda. Nakon pokrenute istrage
XWYUYyHQR MH NDNR VH RYDM SURL]JYRG |]D XOMHSAaQDYDQMt&
GROD]L VD IDUPL NU]JQD QD NRMLPD VH Q6HEXXWHEHQR SRV WX3HE
jepodnHVHQD RG VWUDQH ELY3ZBJISIRWGIRDPQRI SDIRRISUB GV W
partnerstvaW H WHaL P L (BupdriQiouiE® OHe State Of Californz024).

'DQDVY MH SRWUR&DpX JRWRYR QHPRJXUH SRVMHWLWL SUR
RNUXAHQ HQRUPQRP NROLPLQRP R]JQDND NRMH GHNODULUI
HNRORA&NH RGUALYH ELRUD]JJUD®L YH G L Q Dr FWIDKQ \RN €
dolaziizsameGHNODULUDQMD LOL SDN NXSRYLQRP XSLWQLK FHU'
SUHWUDALYDWL EHVSXUD ,QWHUQHWD NDNR EL SURQDA&DR !
sameSUR]JYDQR REHUDY D Mristike @i dastatd fdizvodB. (ZBkbindkal regulativa
pHVWR QRVL SUDYLOD NRMD VH +UYDWVNRM DOL L QD UD
GRQLMHWL ]DNRQH YHUO MH SRWUHEQR SUDWLWL GD OL VH
stranedalivVH ][ DLVWD SRawWXMX 3RWUHEQR MH L MDVQR GHILQL
QD VYH RQH NRML VH ]DNRQD L UHJXODWLYD QH SULGUAD
]DXVWDY lgvéenvaashihlgdyMiIHSRYUDW LWL SRYMHUHQMH SRWURADD
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(03,5,-6.2 ,675$4,9%1-( 3(5&(3&,-( .25,61,.%
.2=0(7,y.,+PROIZVODA O GREENWASHINGU

'RVDGDAQMD SRJODYOMD UDGD ARENKNOMWLUBR]DOMHM DR\
greenwashinganjegovoj povijesti, razvoju te primjeni i dubokoj ukorijenjenoxti GDQDaQMH

SRWURADpNBUGUREWBYRR]PHWLPpNH LQGXVWULMH WH QDpl
NR]PHWLpNLK SURL]YRGD RGYLMD NRG SRMHGLQFD 2YR

LVWUDALYDQMD SXWHP IRNXV JUXSD NDNR EL VH L]JYU&LOC
proizvoda ogreenwashingu6DPR SRJODYOMH SRGLMHOMH®@Ra,MH QD |
UH]XOWDWH SURYHGHQRJ LVWUDALYDQMD WH SRWHQFLMD

OHWRGRORJLMD LVWUDALYDQMD

=D SURYHGEX LVWUDALYDQMD NRMLP VH A@&HOL LVSLWDWL S
greenwashingw samom raduNRUL&AWHQD MH PHWRGD IRNXV JUXSD 5L
LQWHUYMXD X NRMHP GROD]L GR LQWHUDNFLMH LJPHYyX PR
JUXSH P HyMetoRdMQdRus grupa nastoje se otkriti informacije i dobiti dubinski uvid o
SUREOHPX IHQRPHQX LOL SRMDYL NRMD VH LVWUDA&XMH QL
SLWDQMD NRMLPD VH &H O Lraké}e/uNutar kvakesl fbkisg IgrQpa. Neibrid, QD L Q\V
FLOM IRNXV JUXSH MHVW LVWUDALWL VWDYRYH LVSLWDQLN
REMDVQLWL |1QDpHQMD YMHURYDQMD LOL SDN NXOWXUX NF
Zarazliku od kvantitativnih metodakMLPD VH REXKYDUD YHUL EURM LVSLW
R PHWRGL DQNHWLUDQMD JGMH VH GRELYD IUHNYHQFLMD
RSUHGLMHOLOL NRG VDPLK IRNXV JUXSD FLGMaRekojRWNULV
temi, problemu, pojavi ili fenomenskoko& % HQNRY LU

SUHGQRVWL PHWRGH IRNXV JUXSH OH&H XSUDYR X PRJXUQ
PHWRGD VH QDMpH&UH SULPMHQMXMH XSUDYR X UD]JOLpLV
GRPHQL RGQRVD VD MDYQR&a&UX WH SROLWLFL ayitiNeXV JUXS
QHSURILWQLK RUJDQL]DFLMD NRMH QDVWRMHK@dE&ELWL XYL
1994).8 GDQD&aQMH YULMHPH JRWRYR VYL PHWRGRORANL XGa
NYDOLWDWLYQH PHWRGH LVWUDALY D énd ele@adthbxtiiFokvsR M QD
JUXSH GDMX RGJRYRU QD SLWDQMH ]J]DaAawWR ]D UD]JOLNX RG
SLWDQMHP NROLNR 8SUDYR |]JDWR IRNXV JUXSD RPRJXUXMHE
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RQRPH aWR Y3Koko @VWIHXANXRMNL 4, DNR MH IRNXV JUXSH PRJXUH
JRWRYR VYLP VOXpDMHYLPD X NRMLPD VH NRULVWH L NYDQ
vVDPD PHWRGD LPD VYRMD RJUDQLPpHQMD L RGUHYHQH QHG
kako ispitanici koji sudjeluju fokus grupama nisu reprezentativni uzorak za ciljanu populaciju
NDGD MH ULMHp R QHNRPH LVWUDALY D QEbIREGIIESQR SUHC(
1990) 1DGDOMH VDPD LQWHUSUHWDFLMD UH]XOWDWD XMHGQ
s duge strane pak postoji i rizik od dominacije jednog ili dva sudionika koji mogu svoje
PLAOMHQMH QDPHWQ X {CharRaz\WL898) NL)R DROIXW RIIU WRP X IRNXV .
GDOMH QDMSRJRGQLMD PHWRGD LVWUDALYDQMD NDGD VH G
NODVLPpQLK PHWRGD

Osnovni cilj primjene fokus grupa u ovome radu jest poticanje na dubinsku diskusiju kojom

VH aHOL LVWUDALWL SHUFHSFLMD NR dreah@dskilbgaNsarhBjH W L p N L
NR]JPHWLpPpNRM LQGXVWULML 5D]JORJ X]JRUNRYDQMD aHQD O
NRULVWH NR]JPHWLpPpNH SURL]JYRGH QD GQHYQRM ED]JL RG PX
SURYHGHQH WUL IRNXV JUXSH NRM®RQWDX aR K RKW@HI HGQRHE LW !
od 18 do 29 godina, od 30 do 45 godinate od 46 dJ®RGLQD 5D]J]ORJ RYDNYD JUX
X UD]OLPpLWHPRURIBURNLP RELOMHAMLPD WH SRWUHEDPD
SULPMHQL NR]JPHWLpPNLK SURL]JYRGD X]HY&L X RE]JLU NDNR
PLMHQMDQMX &HQHEREODRIKE ALYGRRWQHIRGLQH SRVHAaX YLA&aH
XOMHSAaDYDQMH GRN aHQH X GREL RG GR JRGLQH LPD
NRAH OLFD GRN UHFLPR 3aHQH BWage N RFPGIWQLD NILR H QLY
(Kunst, 2017). Proved QLP LVWUDALYDQMHP QDVWRMDOD VH L]YU&
NR]PHWLpPNLK gBedivadhim@@BMN RSQR MH X LVWUDALYDQMX VXGM
SRGLMHOMHQLK X WUL IRNXV JUXSH VKRGQR AaLYRWQRM G
ALYRWQH GREL RG GR JRGLQD VDVWRMDOD RG VXGLR
od 30 do 45 godinasa®&MDOD RG VXGLRQLFD GRN VH SRVOMHGQMD
RG GR JRGLQD VDVWRMDOD RG VX GLR@lidaHade=D SRW
SURYHGHQH MH UD]JJRYRUH VQLPDOD X] SULYROX LVSLWDQL
NDNR EL VH QD @&4WR EROML QDpLQ PRJOD L]YUALWL REUDGX
GRELYHQL SULOLNRP SWRYHNG®EBH ADWYWODARWRE®PD SRGDW
NDQGLGDWNLQMD WH MH SULMH SRpHWND SURYHGEH VYDN
R DQRQLPQRP LVWUDALYDQMX 8QXWDU VYDNH RG IRNXV Jl
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3ULORJ NRML VH VDVWRMDR RG GHAMHW D@ VAP WNLIXKN RL BMD
SRWDNQXOD UDVSUDYD L PHYXVREQL UD]JJRYRU PHYyX NDQG
LVWUDALYDpPNLK SLWDQMD FLOM ELRDGREDMNDRTGLMIYQM I PLN
X -HVX OL SRWUR&DpPL NR]JPHWLpPNLK SURL]YRGD XSR]QDW
Xx 3UHSR]QDMX OL SRWreR@Bmnga X REPDAWHYMBAENRM NRP X
NR]JPHWLpNLK SURL]YRGD"
X 3HUFLSLUDMX OL SRW U R adpdehwhsRih@de Webdtidan iojar?R L] Y R G D
X 8WMHpH O LgréeRvhsHngs QURPRFLML NR]JPHWLpPNLK SURL]Y
kupnji istih?
,VWUD &k pDQddHX UD]J]GREOMX L]JPHYyX OLSQMD JRGLQH «
NRULAWHQMH Pordiie S® Y WEGRIRPIH 1D WDM QDpLQ VYDNL RG WU
VX VH X GRIJRYRUHQR YULMHPH L GDQ 5D]OrRnEmeGMELUD PL
MHVW QHPRJXUQRVW NRULAWHQMD |DMHGQLPNRJ MDYQRJ
YUHPHQVNH RUJDQL]DFLMH VYDNH RG NDQGLGDWNLQMD ]D
8 QDVWDYNX SRJODYOMD VOLMHGL SULND] UH]XOWDWD LVVW
]D FLOM LPD XWYUGLWL MHVX OL GRELYHQL RGJRYRUL QD W
tih odgovora. Posljednje pegabglavlje rada odnosni napLND] RGUHYHQLK RJUDQLDp]
MH DXWRULFD QDLAaOD SULOLNRP SURYHGEH VDPRJ LVWUD

5H]XOWDWL LVWUDALYDQMD

5H]XOWDWL LVWUDAaLYDQMD ELWL UH REUDYHQL UHGRVOLN
SRpHYAL RG IRNXV JUXSH V QDMPODYLP VXGLRQLFDPD GR
ispitanice starije od 46 godina.

FOKUS GRUPA I.

.ROLNR pHVWR SRVHAHWH ]D NR]JPHWLpPpNLP SURL]JYRGLPD X
VYUKH LK QDMpH&auUH NRULVWLWH"

*RWRYR VYLK SHW VXGLRQLFD , IRNXV JUXSH GDOH VX RG.
SRVH&X QD GQHYQRM ED]L PLQLPDOQR GYD SXWD QDMpHAL
NRAH OLFD L WLMHOD X MXWDUQMLP L 30iddkakd@aldr®RiviD W L P D
NR]JPHWLNX NRULVWH WDNRJHU QD GQHYQRM ED]JL LVNOM)

profesionalnog izgleda na radnom mjestu.
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Jedna od sudionica navodi: aWR VH WLpH SUHSDUDWLYQH NR]JPHWLNH
proizvode za liceskincare RSUHQLWR QMHJD L XMXWUR L QDYHpHU C
SLOLQJH LOL QHNH SURL]JYRGH ]D NRVX $ @aWR VH WLPpH GHI
GDQ ]DWR @8WR LGHP QD SRVDR«

'UXJD VXGLRQRFPHWLAHX NRULVWLP VYDNL GDQ QDMpHAGH |
APLQNX L DMINDRIDUH «

2VWDWDN VXGLRQLFD QH SRVH&H ]D GHNRUDWLYQRP NR]PH
YODVWLWRM &8HOML L SRWUHEL GYD GR WUL SXWD WMHGQR
PMHVHFLPD MDNR ELWQD ]DAWLWD NR&H RG VXQFD

Sudionica navodi: NRULVWLP GHNRUDWLYQX NR]JPHWLNX SR SDU S:
]D QMHJX OLFD WR VYDNL GDQ ]QDpL XMXWUR L QDYHpHU L
QDQRVLP 63)«

Peta sudionica navelaje: NR]PHWLNX ]D OLFH L WLMHOR NRULVWLP VY

za kosu dva do tri puta tjedrio.

.ROLNR pHVWR RGOD]LWH X NXSRYLQX NR]JPHWLpPNLK SURL]
QDMpHAUH NXSXMHWH L NRULVWLWH"

8 UD]JJRYRUX R SRWURADpPNLP QDYLNDPD L NXSQML NR]PH
NXSRYLQX NR]JPHWLpPpNLK SURL]JYRGD LGH RYLVQR R SRWUL
NXSXMX NDGD LP VH SRVWRMHUL SURL]JYRGH X GRPX SRWUF

Sudionica2: X NXSRYLQX LGHP ULMHWNR RGQRVQR WHN NDGD

Sudionica 5 se nadovezuje: N XSXMHP LVWR NDGD SRWUR&ALP PLVOLP G

a tipa njegu lica kupujem onlineljekarnama.”

7UL VXGLRQLFH NXSXMX NR]JPHWLPpNH SURL]JYRGH X GURJHU
YLAH SRVWHI&GX NNJOSRYLQRP QDMpHAaUH ]J]ERJ YHUHJ L]JERUD L
NR]JPHWLPpNLK SURL]YRGD -HGQD RG VXGLRQLFD QDYRGL NI
RGUHYHQLK SRIJIRGQRVWL OLPLWLUDQLK NROHNFLMD L SRS

Sudionica izjavljue: QDMpHAauH ]DS oiihineRer NogiRigvM kdje koristim, nisu
GRVWXSQL X +tUYDWVNRM «
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Druga sudionica se nadovezujgla pratim aplikacije. Uvijek volim gledati onu kategoriju:
1HEAWR QRYR LOL DNR LPDMX QHNR OLPLWLUDQR L]GDQM

SBURL]YRGL NRMH VXGLRQLFH QDMpH&UH NXSXMX VX SURL]

drugom mjestu nalaze proizvodi za higijenu, te naposljetku dekorativha kozmetika.

yLWDWH OL VDVWDY NR]JPHWLpPNLK SURL]JYRGD NRML NXSXMI
RELOMHAMLPD L VDVWDYX NR]JPHWLPNLK SURL]YRGD NRMH
SRPDJDOD SRSXW DSOLNDFLMD LOL SRUWDOD N&kgie YDP SR
AHOLWH NXSLWL"

*RWRYR YHULQD VXGLRQLFD VPDWUD NDNR QHPDMX GREUR
NRMH NXSXMX SRQDMYLa&H L] UDJORJD 4aWR VH XJODYQRP
LVSLWDQLFD QDYRGL NDNR VDVWDY SURL]YRa&jB®s®EYHQV W
NRaAHAWR VH WLpH VDVWRM D NEndirBr@iniS chdgpugiavRomR pQzit\dB N Y R M

MH WR QHAWR SULURGQR L GD MH QMHAQR SR&WR LPDP MDI

'UXJD VXGLRQLFD QDYRGL NDNR MH WHN RG QHGDYQR XVF
NRJPHWLPNLK SURL]Y R®DVDRMSRNHORMH]DGQMH YULMHPH P
,QDpH SULMH VWYDUQR QLVDP QLNDG UHDOQR aWR PL MH
SXQR RSWHUHULYDOD WLPH 4WR MH XQXWUD« VDGD iX SUL
veganskiliIRQDM QD NRMHP SL&H GD QLMH WHVWLUDQ QD &LYRV

'YLMH VXGLRQLFH LVWLpX NDNR NRULVWH GRGDWQR SRPDJ

i ocjenu kvalitete proizvoda:

Sudionica3: -D NRULVWLP DSOLNDFLMX VNHQLUDP SURL]JYRG Y

naravno ne razumijem se u sastav svih proizvoda."

Sudionica 5 se nadovezuje: -D LPDP LVWR DSOLNDFLMX DOL QH UL
SUHWSRVWDYOMDP GD VX GRQHNOH WL UH]XOWDWL WRpPQL

proizvoda kada vidim da ima nisku ocjenu."

Sudionica 4 navodi kako je pretjerano ne interesira sastav proizvoda koje koristi te da se usko
GUAL RGUHYHQLK SURL]JYRGD NRML R&HRYDRM MR UQLMWQPEP
SURL]YRGH /D 5RFKH 3RVD\ NRML PL SDaX L QMLK VH GUALF

sastojke proizvoda.”
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SRVHAHWH OL ]D SURL]YRGLPD NRML VX R]QDpHQL NDR H
vegan, crueltyzfree ERWDQLPNL LWG 6PDWUDWH OL GD VX WDN
proizvoda na polici? / Da li za vas ovakva kategorija proizvoda ima prednost naspram

RQLK NRJPHWLpPpNLK SURL]JYRGD NRML QH VDGUAaH QDYHGHQI

1D SLWDQMH R WRPH SRVH&X OL ]D SURL]JYRGLPD NRML VX
organski,vegan, crueltytfree ERWDQLpPpNL WH VPDWUDMX OL GD VX WD|
proizvoda na polici, gotovo su sve sudionice izuzev sudionice 2 istaknule kako uglavnom ne

SRVHA&X |D WDNYLP SURL]JYRGLPD WH GD LK LVWL SUHWMHU

Sudionica 1 navodi: 3BRQHNDG EL UHNOD GD REUDWLP SDaQMX QD
VOXpDMHYD QH« LDNR ]QD PDOR X]JUXMDWL NDG YLGLP GD W
QD ALYRWLQMDPD DOL GRVDG PH WR QLMH VSULMHpPLOR GI

6XGLRQLFD LVWLpH VYRMH QHVOD3DQWH BVDE QY BIYOH G I GBLUPHIG
takvim proizvodima, pratim i gledam pakiranja, gledam da li je proizsghn bio, od kuda
VX VDVWRMFL«

Sudionica 3 se nadovezuje:-D LVNUHQR QH SRVHAHP ]D WDNYLP SURL]
SRIRUQRVW ORAGD QHNDG NDG YLGLP X WUJRYLQL SRJOH
KWMHOD GD LPD SUHYL&H SDUIHPD LOL WDNR QHAWR

6XGLRQLFD -OLVYWWRHQH SRVHAHP ED& ]|D WLP |DWR @8WR PL F
XRSUH L SDdH« GRGX&aH UD]J]YHVHOL PH dwelgfréei ®In?jeGD MH Q
RQDNR OLMHSR ]D YLGMHWL DOL VDGD GD ELK ED& L&OD ]D

7TDNRYHU NROHNWLYQR SUHYODGDYD PLAOMHQMH JUXSH ND
SURL]YRGD QD SROLFL D WUL VX VXGLRQLFH LVWDNQXOH

samom kvalitetom prilikom kupnje takvih proizvoda:

Sudionica 22 «SUREDP QHNH WDNYH SURL]JYRGH L RQGD PH U
IXQNFLRQDOQRVWL EXGX ORGLML QHJR QHNL RELpPQL SURL]

Sudionica 3 navodi konkretno: 8] HOD VDP QHNL WDNDY GHJ]RGRUDQV L

dan kad sam ga stavila."

6XGLRQLFD L]QRVL YH i ,TQp/dizkodibédid XohkDd Moktili buslitétni."
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'D OL ELVWH L]GYRMLOL RGQRVQR L]GYDMDWH OL YHUL L]Q
VWH WRPpQR YL&A&H QRYDFD VSUHPQL LIGYRMLWL ]D RYDNYH !

6XGLRQLFH VX ELOH L]QLPQR SRGLMHOMHQD PLAOMHQMD I
SLWDQMH R WRPH EL OL ]D WDNYX YUVWX R]QDpHQLK SURL
vegan, crueltytfree ERWDQLPNL L]J]GYRMLOH YHUL LJQRV QRYFD L]

Sudionica 1 izjavljuje;,Jako kratko i jasno, ne bih."

'YLMH VXGLRQLFH L]MDYLOH VX NDNR QH EL L]GYRMLOH YH
GRN VX GUXJH GYLMH VXGLRQLFH L]MDYLOH NDNR EL L]GYRI
WLS SURL]YRGD QR QLVX PRJOH GHWR) MHD®/RYMROMLGER. ER R
X JUXSL QD @&WR VXGLRQLPINR |IDNCOMWXXpEM QWD MHEMDVWDY

o tome."

Jeste li se ikada dosad susreli sa pojmomreenwashing& Jeste li se ikad susreli sa
pojmom greenwashinga X NR]JPHWLFL" ORAHWH OL QDYHVWL &aWH
greenwashing&

8 GUXJRP GMHOX SURYRYHQMD JUXSQRJ LQoehwasMigd UDV S L
NDR RSUHQLWRJ SRMPD WH NDR SRMPD NRML MH GDQDV VY
VYH VXGLRQLFH VOR&LOH VX VH N DeRwEskingd & R\RD B HWKLVPUNHRC
LQGXVWULML L QHRYLVQR R LVWRM 6XGLRQLFD LVWLpH N

pojmom te da zaista ne zna puno o istome.
Sudionica 1 navodi:. 6 XVUHOD VH VD SRMPRP DOL LVNUHQR QLVDP
6 X G LR QL F QJakd 3aWV bgokhata sa pojmgnreenwashingaga."

Sudionica 5 navela je kako je upoznata sa pojmom, te je jedina u grupi iznijela primjer
greewashingau avionskoj industriji s kojim se osobno susrela prilikom jednog od svojih
SXWRYDQMD 5LMHp MH R SULPMHUX WDNR]JYDQLK VNXSOMI
SXWRYDWL JUDNRSORYLPD pLML MH SRIRQSEWDMMANRPL QD |
SRVORYQRP SXWX GREUR NDNR MD PRJX ]QDWL GD YL ]DL
RELPpQR« UHNOL VX PL GD PL QH PRJX GDWL WDM RGJRYRU

'D OL EL YDV VD]QDQMH R WRPH GD MrdervbsNibgroRagadhsV LpNL S |
X NRQDPQLFL RGELOR RG NXSQMH VDPRJ SURL]YRGD LOL RG
RG SRGX]HUD NRéMMasKiRULFWEWR"
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Sudionicama se postavio niz ppidanja ogreenwashingSURSDJDQGL X NR]JPHWLpPNR
QH EL OL X NRQDpPpQLFL GRELOL RGJRYRU QD SLWDQMH GD C
GLR WDNYH SURSDJDQGH X NRQDpPQLFL RGELOR RG NXSQMI

,,Iskreno ne bi me odbilo, bez obzira na to kupila bih proizvod, pogotovo ako se radi o nekom
SURL]YRGX NRML PL RGJRYDUD LOL DNR MH WR QHaAWR awRr

,,Mene bi odbilo od kupnje, iskreno evo bi."

,oLvoLpP GD PH QDMYMHURMDWQLMH QH EL RGELOR RG NX
pojmomgreenwashinga

, VNUHQR QLVDP QR¥R&GNMk& takavyilzbog ta@Dme najvjerojatnije ne
bi ni odbilo kupiti takav proizvod".

-HVWH OL LNDGD NXSLOL SURL]JYRG ]D NRML VWH QDNQDGQF
biorazgradiv, veganski,cruelty- free LW G XQDWRpPp WRPX a@&4WR MH NDR WDND
VWH VH QDNRQ WRJD RVMHUDOL"

6KRGQR GDQLP RGIJRYRULPD VXGLRQLFH JUXSH XMHGQR V)
ULMHPp R NXSQML NR]JPHWLpPNRJ SURL]JYRGD ]D NRML VX QDI
NDNYLP VH SUHGVWDYOMD RGQRVQR GD QHPDAaAWRGUR LOL
SULURGDQ ]J]HOHQ RGUAL ¥uedhyfRd.D]JUDGLY YHJIJDQVNL

,,Vrlo vjerojatno mi se to dogodilo, a da nisam ni sama toga svjesna, tako da zapravo ni ne
]QDP NDNR VDP VH RVMHUDOD X WRP WUHQXWN X

-D VDP VLIJXUQD GD PL VH WR QHNDG GRJRGLOR DOL VOD

danom trenu."”
,,Ja mislim da mi se to nije dogodilo."”
7TDNRYyHU PLVOLP GD PL VH QLMH GRVDG WR GRJRGLOR LVI

1D NRM LgréebgwistinpgX WMHpH QD YD&H SRYMHUHQMH SUHPD EUH

koji ga implementiraju u svoje poslovanje?

SULOLNRP LVSLWLY DréeiasRNXRBLIGXXWMMNRMIQD SRYMHUHQMI
QHNRP EUHQGX LOL PDUNL NR]JPHWLpPNRJ SURL]JYRGD VXGLR
greenwashingaXJODYQRP X QHNRM RGUHYHQRM PMHUL XWMHFD!¢

NR]JPHWLPpNRP EUHQGX
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6 XGLRQLFD 1DVRH®H EL XWMHFDOR DOL LVNUHQR YL&AH NI
NR]JPHWLFL MHU GHNRUDWLYQX WROLNR MRad QH GRALYOMD"
YL&AH XWMHFDOR QD PHQH

Sudionica 4 se nadovezujg?a trenutno da, utjecalo bi na mene, prije par godina vjerojatno
QH EL VDG VDP PDOR PRAGD YL&H LQIRUPLUDQD =DQLPD
definitivno da, utjecalo bi na moje povjerenje i prestala bi koristiti."

Sudionica 5 izjavljuje;,Utjecalo bi na moje povjerenje, ali ako mi je neki proizvod sad
REDYH]DQ GLR UXWLQH QH EL JD QX4QR PLMHQMDOD DNR Pl

6PDWUDWH OL JUHHQZDVKLQJ OR&LP ]D&WR" 8 NRMRM PMH

Za kraj same rasprave autorica (moderatorica) grupe postavila je pitanje u kojem od sudionica
WUDAL GD L]JUD]H VYRMH RVR E QdreePwashing®IR)AM. P RX WNRRIVHR VMIP DN
]JDAWR WH GD QD QHNL QDpLQ SRGLMHOH QHNR VYRMH ]DYU

,,Mislim da jegreenwashingpOR&4 MHU ]DLVWD QDUXaDYD SRYMHUHQMH |
VYUKX SURGDMH OLVOLP GD MH LVNUHQRVW QDMELWQLMD
QHJR GD VH OD&AH MHU PLVOLP GD WR QHPD QLNDNYRJD VP

=DSUDYR PLVOLP GD MH GRMDP FLMHORJ SRNUHWD RGQR
%LOR EL PRAGD EROMH GD VX MHGQRVWDYQR LVNUHQL L GI
L WR MH WR WLK D QH GD NDa&ax U RNUNDMXY DMREXGH 8D
LOL NRULVWLPR RUJDQVNLK VDVWRMDND WROLNR L WROLN

-D ELK UHNOD LVNUHQR GD VH WR pLQL NDR QH&WR GRVW
GRVDG QLVDP ED& VXVUHOD VD WLP SRMPRP PRUDOD ELK M
QH ELK GDYDOD QHNL RSALUQLML NRPHRWDOR 2YYLR HP H WW BID

tome jer se evo stvarno nisam do sada susrela sa pojmom."

oLvoLp GD MH WR YHOLNL SUREOHP %D& L] WRJ UD]JORJ
NRPSDQLMH |]DYDUDYDMX QHNLP HNROR&ANLP WYUGQMDPD N
QL QH PRAHPR QDSUHGRYDWL MHU PLVOLBRa @ddetd,RRAGD VW
]JDSUDYR SRGUADYDPR QHNH QHRGUALYH SUDNVH

3D UD]JRpDUDYDMXiUH DOL QH L LIQHQDyXMXiUH OLVOLP GC

X SRVORYQRP VYLMBWHHZDPRABGD GMMHQWDNPDOR YL3AH GRADR

L VDG WDM WUHQG HNR JHOHQR VYH PRUD ELW JHOHQR S
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NOLMHQDWD RGQRVQR SULYXuL QHNH QRYH NXSFH DOL W

bitnijim stvarima.”

FOKUS GRUPA 1.

.ROLNR pHVWR SRVHAHWH ]D NR]JPHWLpPpNLP SURL]JYRGLPD X
VYUKH LK QDMpHauH NRULVWLWH"

6YLK &4HVW VXGLRQLFD ,, IRNXV JUXSH RGJRYRULOR MH ND
GQHYQRM ED]L PLQLPDOQR GYD SXWD XJODYQRP ]D SRWUH
VH MDNR EU]JR X UD]JJRYRUX VORALOH G®lidaFkRoM XaWk@ LpQH U
NRULAWHQMD MDNR VOLpPQLK SURL]YRGD JGMH YHOLNX SUH

te dermekozmetike.

Sudionica 1 navodi: 8MXWUR VH XPLMHP L VWDYLP NUHPX ]D OLFH
RQGD VH aPLQNDP ]QDpL WX LGH QHNDNYD EE NUHPD UXPF
awR JRG 2YLVQR R WRPH LGHP OL YL4H SXWD GQHYQR L]
aPLQNDP 1DYHpHU SULMH VSDYDQMD GHWDOMQR pLAUHQM
krema, okoleRpQD NUHPD LOL NRMD JRG PL MH UXWLQD X WRP W

Sudionica 2 se nadovezuje:(YR PHQL MH GRVWD VOLPpQR NDR WHEL V \
APLQNH V RE]JLURP GD UDGLP RG NXUH WDNR GD WD QHNDI
]QDpL GYRVWUXNR pLAGHQMH XOMQL pLVWDp QHNDNYD KL
okdo-RpQD NUHPD L NUHPD

6XGLRQLFD VQRYROMHQH MH GRVWD VOLPpQR NDR FXUDPD
XPLYDQMH RQGD NUHPD SD NUHPD ]D RNRmBKpupM¥ko$SNR LGt
RVWDMHP NRG NXuH RQGD QDUDYQR QH %% NUHPD ]QDpL
1D XVWD VDPR ODEHOOR D RQGD QDYHpHU pLatHQMH OLFD

Sudionica4: .RG PHQH MH ]QDpL VOLpPQR NDR L ]D RVWDOH FXI
kreme, kroz dan tu i tamo ako negdje idem omdkeup $ QDYHpHU SRQRYQR SUD

stavljanje kreme."

Sudionica 5 izjavljuje: -D PLVOLP GD YL&4H PDQMH VYDND FXUD LPDP

umivanje, pranje zubi, serum, krema, SPF."

Sudionica 6 navodi:. 9UOR YUOR VOLPpQR NDR L NRG RVWDOLK FX
XPLYDQMH NUHPD L 63) S8OHBQVRIURRPHRDOXKPM @RM ED]JL S|
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QHGDYQR QDNRQ WRJD NDR HNVIROLDFLMVNX WHNXUOLQX
nikada bez obzira stojim li doma ili idem li vani.”

.ROLNR pHVWR RGOD]LWH X NXSRYLQX NR]JPHWLpPNLK SURL]
QDMpHAUH NXSXMHWH L NRULVWLWH"

8 UD]JJRYRUX R SRWURADpPNLP QDYLNDPD L NXSQML NR]JPHW
JUXSH X NXSRYLQX NR]JPHWLPpNLK SURL]JYRGD LGH QD PMF
LVWDNQXOH NDNR NXSQMX NR]JPHWLpPpNLK SURbjktp@D REDY O
QD PMHVHpQRM ED]L REDYOMDMX YHUH L LIGDaQLMH NXSRY
SULVNUEH VYH SRWUHEQH SURL]JYRGH L ]DOLKH ]D GXaL SH
QD WMHGQRM ED]L QDYRGH NDNRGOQR WDGRHOMLER VLM HUID MIDRA
isprobavati nove proizvode.

Sudionica 5 navodi: -D LGHP MHGQRP PMHVHpPQR GR MHGQRP X WU
ARSLQJ NRML QDSUDYL QDMYHUL WHUHW QD PRMRM NDUWL
miIDOL NXSXMHP XYLMHN X] OLVWX MD YL&H QDJLQMHP SUF
VDP YMHUQD LVWLP VWYDULPD L NDG PL QHAWR SRQHVWDQ
slaba su proizvodi za kosu, to ako ima neko novo ulje, neka ngva st |D NRVX MD X M
kupiti."

Sudionica 4 nastavlia;. MD LGHP RWSULOLNH MHGQRP PMHVHPQR L Q
2SVNUEQLP VH NDNR WUHED WDNR GD QH PRUDP LiL X GUR.

Sudionica 22 «MHGQRP PMHVHPQR LOL pDN PDQMH HYHQWXD
GHNRUDWLYQH NR]JPHWLNH SRQHVWDQH DOL ]D RYH QHNH
]JDSUDYR Q énliné MMHPL VH QH GD ED3d KRGDWL SR GURJHULM

6XGLRQLFD ,GHWRVEPH ILJLPNL WLSD MHGQRP PMHMMkkpQR QDU
MHU PL X QDaLP GURJHULMDPD QHPD RQLK SURL]JYRGD NRM

Sudionica 6 nastavlja; 3D MD EL UHNOD ]DSUDYR GD MD LPDP GRMDF
QH MHGQRP WMHGQR DOL PRAGD MHGQRP X GYD WMHGQI
NRJPHWLpPNH SUHSDUDWH X VPLVOX NUHPD VHUXPD L WLHKk
higijenskih poUHSaWLQD QHAWR A&WR PL WUHED MHU WH QHNH V
SD PLVOLP NDNR PL VH SRWUHIL«
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Sudionica 3 se nadovezuje na prethodnd HQL MH GRVWD VOLpQR NDR WHEL
aAWR VYL LPDMX WRWDOQR GUXJDpLML RGJRYRU QHJR MD |
VYH QRYR SRJOHGDWL L SRPLULVDWL ]1QDpL PHQH WR XYLN

me isto za. P D «

1DGDOMH VXGLRQLFD LVWL D HIaEGRB@nWkakQvarra, RiQanekeldviQ D J U
EH] VYHJD X LVWR YULMHPH =QDpL PHQL QH QD SULPMHU X
VDP VOMHGHUL XWRUDN EH] aDPSRQD L ]1QDpL MD LGHP VYD
sebe, onda se sigurnopgotHIL GD LGHP ]D QHNX SULMDWHOMLFX QHAaw
URYHQGDQ«

yLWDWH OL VDVWDY NR]JPHWLpPNLK SURL]JYRGD NRML NXSXMI
RELOMHAMLPD L VDVWDYX NR]JPHWLPNLK SURL]YRGD NRMH
SRPDJDOD SRSXW DSOLNDFLMD LOL SRUWDOD N&kgie YDP SR
AHOLWH NXSLWL"

3ULOLNRP UDVSUDYH R pLWDQMX L SR]QDYDQMX VDVWDYD
QD GYLMH UD]JOLpPpLWH VWUDQH JGMH VX WUL VXGLRQLFH M
VDVWDY NR]JPHWLPNLK SURL]YRGD GRNNRXXRSUB OQH WU W B M
NR]JPHWLpPNLK SURL]YRGD

Sudionica 4 ;, Pa ja bi rekla da je moje neko znanje o sastavu proizvoda osrednje, razlog zbog
NRMHJ VDP YHULQRP L SUH&AOD QD SULURGQX NR]JPHWLN?

jednostavniji za razumjeti."

Sudionica 2;,Ja bih rekla da je moje znanje o sastavu proizvoda 4 od 5, ako mogu sama sebi
GDWL RFMHQX MHU VPDWUDP GD VDGD X RYRM GREL LSDN L

Sudionica5;,« NRG PHQH MH VOXpDM GD MD LPDP DWRSLMVNL GH
AWR NRULVWLP =DWR ELK VL MD GDOD RFMHQX RG X NRC
MD WUHEDP NRULVWLWL L RQGD QMLK WUDALP QD SROHYVyLQ

Sudionica3: -D ELK VH VDPR QDGRYH]DOD QD RYR @&WR VL WL U
MD QH JOHGDP WDNR NDR aWR LPD RG VDVWRMND V RE]LL
LVNOMXpPLYR EUHQGRYH |]D NRMH ]QDP GD VX ]D QDV DWRSL

SRVHAHWH OL ]D SURL]JYRGLPD NRML VX R]QDpHQL NDR H
vegan, crueltyzfree ERWDQLPNL LWG 6PDWUDWH OL GD VX WDN
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proizvoda na polici? / Da li za vas ovakva kategorija proizvoda ima prednost naspram
RQLK NR]JPHWLpPpNLK SURL]YRGD NRML QH VDGUAH QDYHGHQ

1D SLWDQMH R WRPH SRVHaX OL ]D SURL]JYRGLPD NRML VX
organski,vegan, crueltytfree ERWDQLpPpNL WH VPDWUDMX OL GD VX WD|
SURL]YRGD QD SROLFL JRWRYR VX VYH VXGLRQLFH L]X]HY
WDNYLP SURL]JYRGLPD SRVHELFH LVWLpPpXuUL NDNRekH ]D QML

freete kako bi takvim proizvodima gotovo uvijek dale prednost.

«GD DSVROXWQR L DNR PRJX ELUDWL XYLMHN UX GDWL
ALYRWLQMDPD

-D ELK LVWR GDOD SUHGQRVW WDNYLP SURL]JYRGLPD RV
REJLURP GD LPDP MHGQRVWDYQX NR&aX RVMHUDP GD LPDP (

biram jednostavnije i prirodnije proizvode."
=DLVWD HYR MD LVNUHQR QH SRVHAHP QLWL JOHGDP MHV]

-D XYLMHN GDP SUHGQRVW SRJRWRYR DNR QLMH WHVWLU
WRJD &4WR MD NRULVWLP WLK NDR UHFLPR PHGLéue@®VNLK VW

+Hree"

«NRULVWLP YHU QHNH VWYDUL SULPMHULFH XPLYDOLFH
QH WHVWLUDQH QD 4LYRWLQMDPD L GDOD ELK SUHGQRVW

1LMH GD EDa QXaQR ELUDP SduBltyfréeR @ LD W/IRP 4G\DR GVDHQ D YA FR.C
PHQL LJUD YUOR YHOLNX XORJX MH RIQDND GHUPDWRORA&NI

'D OL ELVWH L]GYRMLOL RGQRVQR L]GYDMDWH OL YHUL L]Q
VWH WRpPpQR YLAH QRYDFD VSUHPQL L]GYRMLWL ]D RYDNYH

6XGLRQLFH VX ELOH YUOR VORAaQH NDGD LP MH X QDVWDYN
WDNYX YUVWX R]QDpHQLK SURL]YRGD JddéR Orfeftyfree]HOHQL
ERWDQLpPpNL L]J]GYRMLOH YHUL L]JQRV QRYFD L] VYRJ RVREQ
MHGQRJODVQR VYH RGJRYRULOH SRWYUGQR L]JMDYLYAL NEL
navedene proizvode. Te nakon kratkog potvrdnog odgovoru, kolektiviid SW© RALOH GD QHF
QLAWD YLaH ]D QDGRGDWL

57



Jeste li se ikada dosad susreli sa pojmomreenwashing& Jeste li se ikad susreli sa
pojmom greenwashinga X NR]JPHWLFL" ORAHWH OL QDYHVWL &awil
greenwashinga?

8 GUXJRP GMHOX SURYRYHQMD JUXSQRJ L QdreehwasMng®d UDVSL
NDR RSUHQLWRJ SRMPD WH NDR SRMPD NRML MH GDQDV VY
VYH VXGLRQLFH VORALOH VX VH N Dgrkeenwaxhivge IGRWIDEX WVIX WD N
VX GREUR XSR]QDWH VD ]QDpHQMHP VDPH ULMHpPpL WH VX V
PRGQRM LQGXVWULML WH QHAWR PDQMH X NR]JPHWLPNRM L

-D VDP GHILQLWLYQR XSR]QDWD V WLP NRQFHSWRP L MD F
prije par godina tokom faksa, ja sam bila student hotelijerstva i turizgr@einwashinge bio
YHOLNL SRMDP WDGD NDGD VDP MD VWXGLUDOD«

«VXVUHOD VDP VH L SUibfMéthc&iba HBR%® RQDUMPIQD MW RPH L
greenwashinguX NR]PHWLPpNRM LQGXVWULML« NXSXMHP SXQR VW'
MR&a LVNUHQR @Redvzsha®@® M8 WRNUHQR QH GD PL VH L PRM
toga rezignirano."

,,Ja sam se sgreenwashingomzapravo susrela prvo u modnoj industriji jer znam da sam
pbLWDOD SULMH GRVWD JRGLQD QH N Bugtaimabi@ fshidadpMio VX JRY |
XRSUH QH SRVWRML«

WDNRYHU NDR L WL MD VDP VH LVWR VD SRMPRP VXVUHOD
QHNDNR QLNDG PHQL QLMH ]DNDpLR VNUR] WDM SRMDP NDR

,» Ja bih se nadovezala na vas dvije, znam za pgjanwashingaW DNRYHU L] PRGQH LQGC
MHU ED& NDR L FXUH SUHWKRGQR MD LVWR YL&H QDJLQM
OIOMHURMDWQR UH VH FXUH VMHWLWL @dé&niMadhirgditoj@moR YHOLN
FLMHOL VNDQGDO =ERJ SUDYQH VIHUH VPR PL ELOL XSR](
REPDQD QDURGD VD QDOMHSQLFDPD HWLNHWDPD L VOLDPQI
D QH EL VH QD NUDMX GRELR REHUDQL SURL]YRG

7TRpQR WR aWR VX FXUH UHNOD |]DWR VDP ]JERJ VYLK WLK
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'D OL EL YDV VD]QDQMH R WRPH GD Mreer@sNibgroRagadheV LpNL S |
X NRQDpPQLFL RGELOR RG NXSQMH VDPRJ SURL]YRGD LOL RG
RG SRGX]HUD NRéMMasKiRyd L¥DEWR "

Sudionicama se postavio niz ppidanja ogreenwashingSURSDJDQGL X NR]JPHWLpPNR
QH EL OL X NRQDPQLFL GRELOL RGJRYRU QD SLWDQMH GD C
GLR WDNYH SURSDJDQGH X NRQDPQLFL RGELOR RG NXSQM
XWMHpH QD QML KkR&RerBIRIN mabirkiLprbRUddd? S

6 XG LR QLF D,pa ménhev/dapriivo odbije, jer ne volim te puste marketing manipulacije i
Qbuxabpyb PL WR SRYMHUHQMH NRMH LPDP

6 XGLRQLFD QDDOWHPBLYR VLIXUQR QHUX QD SULBMHU NXSH
TemuD MHU PL MH GRQHNOH L JDGOMLYR NDG J]QDP NRJD WM
V GUXJH VWUDQH MD WHALP LPDWL PDQMH L NYDOLWHWQLWN

6 XGLRQLFD QSODMDYHL UDGLMH GD PL EUHmI@seyaL NDax |
QLMH RGUALYR QHJIR GD PH OD&X SD UX NXSLWL L WR GRN
ORaH

Sudionica 3 izjavljue: «DNR ]QDP &WR GRELYDP L SULVWXS MH WUDC
RYDNR NDG MH WR HNR PDQLSXODFLMD WR PH GHILQLWLYC

takvih brendova."

Sudionica 6 se nadovezuje:-D VH ED&4 VOD&HP V WRERP GHILQLWLYQR

gubim povjerenje.”

-HVWH OL LNDGD NXSLOL SURL]JYRG ]D NRML VWH QDNQDGQF
biorazgradiv, veganski,cruelty- free LW G XQDWRp WRPX a&4WR MH NDR WDND
VWH VH QDNRQ WRJD RVMHUDOL"

Sudionice grupe nisu se mogle konkretno sjetiti nedavnih primjera gdje im se dogodilo da su

NXSLOH QHNL NR]J]PHWLpPNL SURL]YRG ]D NRML VX QDNQDGQ
VH SUHGVWDYOMD RGQRVQR GD QHPD MRGIDMRLOX YLAH RC
JHOHQ RGUALY ELRUWGhélitSfiee &Y ]ORIIMNRPKLMHVW WDM aWR
VPDWUD GD GDQDV SXQR YLaH SD]JH aWR NXSXMX WH QD aw
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Sudionica5: -D DNR NXSLP QH&AWR L |IDGRYROMQD VDP V WLPH Q
$NR VD]QDP GD VX PH ODJDOL D GREDU PL MH SURL]JYRG L
NXSLWL X JD YUOR YMHURMDWQR RSHW

Sudionica 22 3RNXaDYDP VH VMHWLWL DOL QH SDGD PL QD SDF
YULMHPH MHU VDP RSUHQLWR MDNR VNHSWLPpQD L MDNR SX

Sudionical: 1L MD VH QH PRJX VMHWLWL QLpHJ NRQNUHWQRJ
GRJDYyDOR NDGD QLVDP ED& LPDOD SUHYL&H LQIRUPDFLMD
DPEDODARP D GDQDV LSDN PDOR YL3dH JOHGDP aWR NXSXM

Sudionica6: -D ELK UHNOD GD PL VH YMHURMDWQR GRJRGLOR |
ELOD VYMHVQD YMHUXMHP GD VH SXQR WRJD GRJDyD MHG
RYDM pDV QH PRJX NRQNUHWQR VMHWLWL QHNRL ® HR®MRY QR

kupujem.”
Smatrate li greenwashingORaLP ]J]DaWR" 8 NRMRM PMHUL™

Za kraj same rasprave autorica (moderatorica) grupe postavila je pitanje u kojem od sudionica
WUD&L GD L]JUD]JH VYRMH RVREQR PLAOMHQMH R WRPH VPD
]JDAWR WH GD QD QHNL QDpLQ SRGLMHOH VYRMH UD]PLAOMCL

Sudionica 4: -D LVNUHQR QH YROLP QLNDNYH DJUHVLYQH ND
PRUDOL]JLUDQMH 8 VXawLQL ]DLVWD QH YROLP

Sudionica3: -D VDP SULMH LPDOD VDP MHGQX ID]X NDGD EL RQD
RQGD NDNR LGH YULMHPH RQDNR L]J]GHSULPLUDA& VH NDG ]D
PRaAH4d SRYMHURYDWL L GD YL&H QH PRaH& QL QDUL LVSUDY

Sudionica 6:,,Ja bi rekla da jegreenwashingSRSULOLpQR OR&D VWYDU MHU
UD]JJRYDUDOL SULMH R WRPH NDNR LPDPR 6KHLQ 7HPX ]D
DNR RQGD MR& LPDPR L EUHQGRYH NRML QDP ND&X GD VH Q
EROMH D ]DSUDYR RIQ @D AWDpQHGOGRMBWIR JOREDOQR GRVW

nalazimo."

Sudionical: OLVOLP GD MH WR VDPR MHGQD WUHQXWQR SRSXOI
NRMD SUROD]JL , QDUDYQR GD UH VH VYL EUHQGRYL |]D WR ]I
VOXaDPR VDPR R |JHOHQRP L RGUALYRP 7R QDP VH VWYDUQ
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Sudionica5: (YR MD aHOLP WDNRYHU UHUL grdeRshhgaBr@iX VWY DU
VDP PD]DQMD RpLMX MDYQRVWL RSUHQLWR VD ODALPD QH
NDG MH WR PDQLSXODFLMD NRMD MH QRYpPpDQR LVSODWLYD
]ODPR GD QDP SODQHWD NRSQL 6RFAHRR «&BIOL® RP RG X WIPVRL V3
YHO JHQHUDOQR UHNOL SULMH X UD]JJRYRUX DOL MD GRVW
WRPH GD VH RpXYD RNROLA& L DNR dd PecirjcGkdpinMiegmnuyzd i X N R ¢
VXQpDQMH NRMD QH ]DJDYyXMH NRUDOMH L RQGD QDNQDGQR
L VPDWUDP GD VH WDNYH VWYDUL WUHEDMX NDaQMDYDWL
koristiti taj brend ili proizvod."

Sudionica2: 'HILQLWLYQR VH VODA&HP VD WRERP VYH a@&WR VL Ut
VDP MDNR VNHSWLpQD L VYH PDQMH YMHUXMHP EUHQGRYI
JUHHQZDVKLQJ MDNR OR&D VWYDU ]D QDV

FOKUS GRUPA IIL.

.ROLNR pHVWR SRVHAHWH ]D NR]JPHWLpPNLP SURL]YRGLPD X
VYUKH LK QDMpHauH NRULVWLWH"

SULOLNRP SRVWDYOMDQMD SUYRJ SLWDQMD ]D UD]JJRYRU L
VX RGJRYRU NDNR ]D NR]JPHWLpPNLP SURL]JYRGLPD SRVHaX ¢
MHGQD VXGLRQLFD QDJODVLOD MH NDNR RMHULDR M DW&HRIRH SRYX
LVSLWDQLFH LIMDYLOH VX NDNR NR]JPHWLNX NRULVWH ]D S
QLWL MHGQD LVSLWDQLFD QLMH QDYHOD GHNRUDWLYQX NR

6XGLRQLFD ,RBKRBIipd&keridtim kozmetiku najmanje dva puta dnevno, uglavnom
]JD QMHJD L RGUADYDQMH NRaH

Sudionica 2 se nadovezuje:-D ELK WDNRyYyHU UHNOD GD |]D SURL]YRGLP
isto."

Sudionica 3 izjavljue: «MD HYR NR]J]PHWLNX NRULVWLP QD GQHYQR
YHpHUQMH QMHJH NR&H X VNORSX PRMH UXWLQH

Sudionica 4 nastavlja: « MD NR]JPHWLNX NRULVWLP PLQLPDOQR GYD S
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.ROLNR pHVWR RGOD]LWH X NXSRYLQX NR]JPHWLpPNLK SURL]
QDMpHAUH NXSXMHWH L NRULVWLWH"

8 UD]JJRYRUX R SRWURADpPNLP QDYLNDPD L NXSQML NR]PH
NXSRYLQX NRJPHWLpPNLK SURL]YRGD LGH QD PMHVHPQRM EI
SRQHNDG NXSXMH L UMHYyH RGQRVQR MHG QKuile Xu KekdL PMH V|
XMHGQR RGOD]H X NXSRYLQX RYLVQR R SRWUHEL RGQRVQI
GRPX SRWURAL 'YLMH VXGLRQLFH QDYHOH VX NDNR NXSXM.
VXGLRQLFH VORALOH NDNR JR\MR QR BKIYX NMUHHOMXIS XMMD S URH]

«RGOD]LP PMHVHPQR X NXSRYLQX L WR QDMpH&aUH SR SR
NXSXMHP VWYDUL ]|D RVMHWOMLYX NRaX L VWDULMX NR&X |

parabena."

.RJPHWLpPpNH SURL]YRGH NXSXMHP QDMpH&UH MHGQRP PM
SRWUHEL VH PRaAH SRQRYLWL WLMHNRP PMHVHFD L NXSXMH

na preporuku farmaceuta, dermatologa ili provjerenih reklama."

-D NXSXMHP LVWR QD PMHVHPQRM UDJLQL LOL pDN XQXWD!|
NXSLP VDPR WDM SURL]YRG«.XSXMHP SURL]JYRGH ]D QMHJX

-D EL WDNRyYyHU UHNOD GD RGOD]JLP X NXSQMX QD PMHVHP}p:
NDGD RVWDQHP EH] QHpHJD 1DMYLAH NXSXMHP SURL]YRGF
OLFH NR]JPHWLNX QDPLMHQMH Q@ni-&gBRMRM GREQRM VNXSLQL

yLWDWH OL VDVWDY NR]JPHWLpPNLK SURL]JYRGD NRML NXSXMI
RELOMHAMLPD L VDVWDYX NR]JPHWLPNLK SURL]YRGD NRMH
SRPDJDOD SRSXW DSOLNDFLMD LOL SRUWDOD N&kgie YDP SR
AHOLWH NXSLWL"

SULOLNRP UDVSUDYH R pLWDQMX L SR]IQDYDQMX VDVWDYD
VXGLRQLFH L]MDYLOH VX NDNR JRWRYR XYLMHN pLWDMX \
'"YLMH VXGLRQLFH VPDWUDMX NDNR LPD@X YSLD@W K HNIRQ RHW D}
proizvoda, dok je jedna sudionica jasno istaknula kako smatra da ima jako dobro znanje o istom
MHU MH X QMHQRP VOXpDMX ULMHPp R SRGUXpMX YHUHJ LQ\
se ponekad koristi pomagalima poput Interneta LQWHUQHWVNLK SRUWDOD ]D ¢
VDVWDYD NR]JPHWLPpNLK SURL]JYRGD
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8YLMHN pLWDP VDVWDYH NR]J]PHWLPNLK SURL]JYRGD ELOR |
UHUL GD LPDP QHNR YHOLNR ]JQDQMH R WRPH DOL ]JQDP aw
SUHSRUXpPLR«

yLWDP VDVWDY NR]JPHWLpPNLK SURL]J]YRGD DOL QH X QDMY
QHNDG SURPDNQH 1HPDP ED& SUHYHOLNR J]QDQMH ALURNF
NRULVWLP «

-D pLWDP R]QDNH DOL QH PRJX UHUL GD VH UD]XPLMHP L

$SVROXWQR ™MD pLWDP VDVWDY pDN L RG QDMEDQDOQLML
GREUR UD]XPLMHP X VDVWDY MHU PH ]JDQLPDMX WDNYH V\

internet ili portale o pojedinim proizvodima za koje se interesiram."

SRVHAHWH OL ]D SURL]YRGLPD NRML VX R]QDpHQL NDR H
vegan, crueltyzfree ERWDQLPNL LWG 6PDWUDWH OL GD VX WDN
proizvoda na polici? / Da li za vas ovakva kategorija proizvoda ima prednost naspram

RQLK NRJPHWLpPpNLK SURL]JYRGD NRML QH VDGUAaH QDYHGHQI

1D SLWDQMH R WRPH SRVHaX OL ]D SURL]JYRGLPD NRML VX
organski,vegan, crueltytfree ERWDQLpPpNL WH VPDWUDMX OL GD VX WD|
proizvoda na polici; sve su sudionice izuzev jedne istaknule kako imaju tendenciju posegnuti

]D WDNYLP SURL]YRGLPD OHYyXWLP YHULQD JUXSH QH VPDW
ostaiKk SURL]YRGD WH LP QH EL QX4QR GDOH SUHGQRVW X N3

preveliko povjerenje u takve oznake te g@avo zbog toga istima ne daje nikakvu prednost.

6 XGLRQLFD LIMDYOMXMH -D VYH pHauH SRVHAHP ]D WD
SURL]J]YRGLPD NRML VX RIQDpHQL NDR SULURGQL-ovdaHJDQVNIL
,VNUHQR YROLP SUREDWL QH PLVOLP G Rcaubskis préaizvoNd) R] NY D
DOL WNR ]QD &4WR X NRMHP WUHQXWNX PRMRM NRAaL RGJRY]

Sudionica 2 se nadovezuje: «SRYUHPHQR SRVHJQHP ]D HNR SURL]YR
proizvodi mogu biti bolji, ali isto tako mogu biti i slabije kvalitete. Mislim da ova vrsta
proizvoda nema svaki put prednost spram drugih proizvoda koji nemaju na primjer oznaku

eko.

6XGLRQLFD -DVOMLBRVHAHP ]D WDNYLP SURL]JYRGLPD YHUO Y

strane."
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Sudionica 4 nastavljg;Ja da, ali ponekad. Nije mi to glavni kriterij pri kupnji. Ne smatram
GD VX WDNYL SURL]YRGL EROML pDN PH QHNDG WR L RGEL

nemaju prednost naspram drugih proizvoda."”

'D OL ELVWH L]GYRMLOL RGQRVQR L]GYDMDWH OL YHUL L]Q
VWH WRpPpQR YLAH QRYDFD VSUHPQL L]GYRMLWL ]D RYDNYH

6XGLRQLFH VX ELOH UHODWLYQR SRGLMHOMHQD PLAZOMHQN
SLWDQMH R WRPH EL OL ]D WDNYX YUVWX R]JQDpHQLK SURL
vegan, crueltyt IUHH ERWDQLpPNL L]JGYRMLORVREQR L]JERV2QOWDFD
VXGLRQLFH VX LVWDNQXOH NDNR EL SRYUHPHQR L]GYRMLO
SURVMHNX EL L]JGYRMLOH YL&H L] RVREQRJ EXG&AHWD 6X
L]IGYDMD YHUL L]QRV QRYFDa I®njiv Rdvydi 18dnjB b¢yoR6E bstaléH G
NR]JPHWLpNH SURL]JYRGH NRMH NXSXMH

Sudionical: 3D L] GYRMLWL X DOL QH YLAHVWUXNR GD MH VNX
da je 20% do 30% skuplje od drugih proizvoda.”

Sudionica2: -D SRQHNDG X]PHP WH SURL]J]YRGH NDGD VX QD DN
zamjetno skuplji od svakodnevnih proizvoda. Ja za te proizvode mogu izdvoijiti 10% do 20% u

odnosu na druge cijerie.

Sudionica4: -D QH L]GYDMDP« 5HNOD ELK pDN Vno8dd Regh@Qd&R GD L]
UHFLPR NR]JPHWLNX L] OMHNDUQH NRMX NRULVWLP GHVHWO

6 XGLRQLFD QLMH PRJOD RGOXpLWL R VYRP NRQDpPQRP R

nepristrana.

Jeste li se ikada dosad susreli sa pojmomreenwashing& Jeste li se ikad susreli sa
pojmom greenwashinga X NR]JPHWLFL" ORAHWH OL QDYHVWL &awl

greenwashing&

8 GUXJRP GMHOX SURYRYHQMD JUXSQRJ L QdreehwasMng®d UDV S L
NDR RSGUHQLWRJ SRMPD WH NDR SRMPD NRML MH GDQDV VY
VYH VXGLRQLFH L]X]J]HY VXGLRQLFH VORALOH VX VH NEC
greenwashingpaX NR]J]PHWLpPpNRM LQGXVWULML L QHRYLVQR R LVWR
susrela sa ovim oblikom propagande te navodi primjéa: sam se susrela sa tim oblikom

SURSDJDQGH ORAGD VDP VH L VXVUHdxbalxi NsarhRdgawild&EL D Gl
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VYMHVQD« ]D PHQH MH WR SULPMHU NDGD QHAWR WYUGLA
X VHEL GD QLMH QD WDM QDpLQ SURL]YHGHQR«

Sudionica 1 izjavljuje;,Ja se nisam susrela sa tim pojmom niti tom vrstom proizvoda koliko
VH VMHUDP

Sudionica 3 nastavlja na sudionicu,Ja se kao i ti, do sada i u kupovini nisam srela sa tim

izrazom."
Sudionica 4 navodi: -D VH WDNRYyHU QLVDP VXVUHOD VD SRMPRP

'D OL EL YDV VD]QDQMH R WRPH GD MreervbsNibgroRagadhsV LpNL S |
X NRQDPQLFL RGELOR RG NXSQMH VDPRJ SURL]YRGD LOL RG
RG SRGX]HUD NRMWasNiRU L WEWR"

Sudionicama se postavio niz ppidanja ogreenwashingSURSDJDQGL X NR]JPHWLpPNR
QH EL OL X NRQDPQLFL GRELOL RGJRYRU QD SLWDQMH GD C
GLR WDNYH SURSDJDQGH X NRQDpPQLFL RGELOR RG NXSC
VXGLRQLFH YHUL QV N up&zhaesaSantihvp&jiRapegRvdashiayal nastavku

slijedi relativno kratak komentar svake od sudionica:

1H YROLP LQDpH X 8LYRWX NDG VH QHWNR NLWL WXyLP
NRQDpPpQLFL QDAWHWLWL

-D GD |]QDP ]D QHNL SURL]JYRG GD MH GLR WRJD JD QH [
VL VYMHVWDQ GD MH ODa L MRda MH PRAGD QDSXKDQD FLMH

6LIXUQR EL PH RGELR WDNDY QDpLQ SUHJHQWDFLMH SURL
,»Apsolutno bi me odbilo jer je to prevara i kao kupac to ne cijenim."

-HVWH OL LNDGD NXSLOL SURL]JYRG |]D NRML VWH QDNQDGQF
biorazgradiv, veganski,cruelty- free LW G XQDWRpPp WRPX @&4WR MH NDR WDND
VWH VH QDNRQ WRJD RVMHUDOL"

3ULOLNRP UD]JJRYRUD R NXSQML NR]JPHWLpPNRJ SURL]YRGD
QLMH RQDNYLP NDNYLP VH SUHGVWDYOMD RGQRVQR GD QI
NDR d4WR VX SULURGDQ ]JHOHQ &@Mfte¥, sudibrics B bileDGLY
SRGLMHOMHQH 1DLPH GYLMH VXGLRQLFH VX LVWDNQXOH N
RVMHUDOH SUHYDUHQR GRN VX GUXJH GYLMH VXGLRQLFEH
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LP VH QDYHGHQL SULPMHU VOXpDMD GRJRGLR X] SUHWSR\

tom trenutku nisu bile svjesne.

Sudionical: 3D QLVDP ]D VDG LPDOD WDNYR LVNXVWYR OR&H L

sam kupila i za koji je pisalo da je eko i bio da vjerojatno takav zapravo i bio."

Sudionica2: OHQL GD SRVOLMH VDP VD]QDOD GD SURL]YRGL QL
LQIRUPDFLMD GD VL SUHYDUHQ PR&H PH VDPR RG XGDOMLW

Sudionica3: 2 GD YLAH SXWD X aLYRWX VDP NXSLOD QHaWR aw
MH GD QLMH WDNR ED& ELOR GD MH PRAGD pDN SUHOLMHSO

Sudionica4: OLVOLP GD PRAGD pDN L QLVDP 9MHURMDWQR MH [

1D NRM LgréeebgwistinpgX WMHpH QD YDaAH SRYMHUHQMH SUHPD EUH

koji ga implementiraju u svoje poslovanje?

BULOLNRP LVSLWLY DréevizasRn@B P il B X W b HNRHMQD SRYMHUHQMH
QHNRP EUHQGX LOL PDUNL NR]JPHWLpPNRJ SURL]JYRGD VXGL
RYDNYD SUDNVD LI X]JHWQR MDNR XWMHpH QD SRYMHUHQMH
greenwashingikao praksi. Sudionica 2 odmah odgovaral DADORVW MD JXELP SRY
EUHQG L X PDUNX"L X SURL]JYRYDpD

Sudionica 1 izjavljuie: =QDpL PHQL VYDND QRYD LQIRUPDEkKdOMD PRat
RGXVWDWL« SXQR PL ]QDpL SRGDWDN JGMH MH SURL]YHG

proizvodnje.”

Sudionica 3 se nadovezuje: 7DNDY REOLN NDPSDQMH PL VH QLPDOR QH
WRP VPMHUX L PLVOLP GD MH WR X] VYH RYH PRJXUH SUHY|
QDAaDORVW

Sudionica 4 se nadovezuje:/ MXWL PH WR QH SRGUADYDP L QDMUDGLMF
Ne podnosim laganje kupcima."

6PDWUDWH OL JUHHQZDVKLQJ ORa4aLP ]DawR" 8 NRMRM PMH

Za kraj same rasprave autorica (moderatorica) grupe postavila je pitanje u kojem od sudionica
WUDAaL GD L]JUD]H VYRMH RVR E QdreePwasSRINIRAM P RX WNRRAVHR M P BN
]JDAWR WH GD QD QHNL QDpLQ SRGLMHOH QHNR VYRMH ]DYU
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6YDNR ODALUDQMH L SUHGVWDYOMDQMH QHpHJID GD MH R
GXOMH YULMHPH L GDOMH PR&@H SURGDWL LOL UH EU]JR QH\

AWR XELWL GDQDV ]QDpL OR&H" -H OL WR OR& SURL]YRG L
]QDWL GRN VH QH RVYMHGRpL4E QD YODVWLWRM NRA&L« $NR ¢
GD WR VDGD QH JQDPR X RYRP WUHQ®WRNXilH Q/H F R BW\RY B VNV
]QDpL LVWD OD& VDPR GUXJDpLMH SDNLUDQMH

7TDNYD NDPSDQMD VH XRSUuH QH WUHED UDVSUDYOMDWL
SURILW L RGUHYHQLP SRMHGLQFLPD VWYDUD GRELW D &aWR
OD&

6PDWUDP JD QHGRSXVWLYLP X GDQDaQMH YULMHPH 1DMY
WUHED ELWL LVNUHQ X WRPH aWR SURGDMH& L VWDMDWL L

Nakon provedenih fokus grupa i dobivenih odgovora na postaviljena pitanja tokom dubinske
rasprave i samog intervjua, u nastavku slijedi analiza istih te usporedba dobivenih odgovora
PHYyX IRNXV JUXSDPD NDR L SULODJDQMH RGJRYRUD QD NOI

8VSRUHGERP VYH WUL IRNXV JUXSH PR&H VH |[DNOMXpLWL
UXWLQDPD NRULAWHQMD NR]JPHWLPpNLK SURL]JYRGD VYDNH
QDYHOH VX YHULQVNL NDNR QD GQHYQRM ED]LngBHAaX ]D
SXWD QD GDQ SUYHQVWYHQR VD UDJ]ORJRP QMHJH KLJLMH
sudionice fokus grupe.|/lu dobi od 30 do 45 godina bile puno preciznije u davanju svojih
RGJRYRUD WRPQR QDYRGHUL VYH HOHPHQWH L NRQNUHWAQ
VXGLRQLFH IRNXV JUXSH , L ,,, ELOH QHAWR RSALUQLMH S
sve VXGLRQLFH VYLK IRNXV JUXSH LVWDNQXOH VX X YLaH QD
RG XOMHS&ADYDQMD L XNUDaDYDQMD GHNRUDWLYQR NR]PHW

S obzirom da na navedenu prednost koju sudionice svih fokus grupa daju preparativnoj

NRJPHWLFL QLMH LIQHQDYyXMXiUH NDNR VX JRWRYR VYH VXG
NR]JPHWLpPNLK SURL]YRGD QDMpHAaAUH NXSXMXjekSRoku¥ R SURL
JUXSD , NRMD VH VDVWRMDOD RG QDMPODYLK VXGLRQLFD
NR]PHWLpNH SURL]JYRGH NXSXMX SUHPD SRWUHEL QDMpt
SURL]J]YRGL X GRPX SRWURA&H 'RN VX, VXKGLR@HREHQMNDLUQMY K

X NXSRYLQX NR]JPHWLpPpNLK SURL]YRGD RGOD]H QDMpH&UH QI
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NXSRYLQD NRMLPD VH QDVWRMH QDSUDYLWL YHUH ]DOLKI
QDVSUDP WMHGQLK XJODYQRP OHAL X EROMRM RUJDQL]DFL
L]IJXEL pHauLP WMHGQLP SRVMHWLPD GURJHUzZaMBdaD LOL SLU
NR]JPHWLpNLK SURL]JYRGD 3ULPMHUXMH VH XMHGQR NDNR °
VXGLRQLFH X GREL RG GR JRGLQD LPDMX YHUX WHQ
, QWHUQHWD SRQDMYLAH UDGL YHUH L aiebaHod®RASKEXISQRV W

prodavaonice.

SULOLNRP NXSQMH NR]JPHWLpPpNLK SURL]J]YRGD VXGLRQLFH QC
GREUR |QDQMH R VDVWDYX NR]JPHWLpPNLK SURL]JYRGD NRNM
SUHWMHUDQR QH RSWHUHUOUXMX 6 GUXJH VWUIRZ&®dd 0B XGLRQL
JRGLQD YHOLNRP VX VH EU]JLQRP X UD]JJRYRUX VORALOF
NR]PHWLpNLK SURL]JYRGD NRMH NXSXMX WH NDNR VPDWUD
NR]PHWLpPpNLK SURL]YRGD 2YLPH VH PR&H BRWPR M HMI]W/ILp B\
GREQLK VNXSLQD ,] RVWDOLK SRQAXYHQLK RGJRYRUD RYLK
PODYH JHQHUDFLMH YLAH RNUHQXWH ND LVSUREDYDQMX QF
EUIR QDVWDMXiULK WUHQGRYD NRQML GUXRPWWIHPEEEHPPBLX
PDUNHWLQANLP NDPSDQMDPD NRMH EUHQGRYL XSUDYR QD
MDYOMD VH IHQRPHQ NRQ]JXPDFLMH SURL]JYRGD D GD VH Sl
WRPQR NRQ]XPLUD L O L StRj¢&JdexanatijeQdudje® koRkketho WdoM bid3t& do
JRGLQD YL&H VX XVPMHUHQH QD SURQDOD]DN GREULK
VXGLRQLFH RQGD RVWDMX YMHUQH GXaH YUHPHQD ,[]PHY
takozvana generacija milenijaldoja je i ovaj put potvrdila da se nalazi u takozvanoj "zlatnoj
VUHGLQL SRWURADPNLK L NXSRYQLK QDYLND X NRMLPD
LApLWDYDMX VDVWDY NR]JPHWLPpNLK SURL]JYRGD SULOLNRP
navelakDNR WR QH UDGL 6XGLRQLFH RYH GREQH VNXSLQH GD
SR]IQDYDQMX VDVWDYD NR]JPHWLPpNLK SURL]JYRGD .RG POD
SULPLMHWLWL GD LDNR X PDQMLQL SRMHGL@HgalaX& LRQLFF
bolje razumijevanje sastava i samih proizvoda koje koriste, uglavhom u obliku mobilnih
DSOLNDFLMD 6 GUXJH VWUDQH NRG VXGLRQLFD VWDULMH (
izvor pomagala navode se internetski portali. U nastavku,eagostavi pitanje o tome jesu li
VXGLRQLFH NDR GLUHNWQH NRULVQLFH NR]JPHWLpPpNLK SUR
NRMH NXSXMX MDVQR VH PRaH ]DNOMXpLWL NDNR PODYH G
proizvoda koje kupuju prvenstveno iz rad® MHU LVWLPD QH SULGDMX S|
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NR]PHWLpPpNLK SURL]YRGD QH&AWR VWDULMH GREQH VNXSLQH
RELOMHAMLPD NR]JPHWLpPpNLK SURL]YRGD NRMH NRULVWH Wil
SURVMHPQX RFMHQX 'RN VX QDSRYVO MEHION X6 d& &65lg8dnG QL FH \
SXQR YLAH RVYLMHAWHQH NDGD MH R RELOMHAMLPD NR]PH\V
OHaL X YHUHP EROMHP WH GXAaHP AaLYRWQRP LVNXVWYX
SUHSDUDWLPD WH RGUHYVHQ PRNMe 8a\tél kipujé Wenje, @likiLalfiteevjgv L L W
QDVSUDP PODYyLK JHQHUDFLMD NRMH VH GDQDV VYH WHaH

1D SRVWDYOMHQR SLWDQMH R WRPH SRVHAaX OL VXGLRQL
HNRORANL JHOHQL v&gdan, oriedy®ilece RARI\WWDYNRLNL WH VPDWUDM X
SURL]YRGL EROML RG RVWDOLK SURL]JYRGD QD SROLFL VX
YHOLNRM VX YHULQL QDYHOH NDNR XJODYQRP QH SRVHaX
UD]J]ORJD aWR LK WDNYGLNRHPSHWLYDIRpHUBLGW XIJH VWUDQH V
RG GR JRGLQD GDOH VX RESUBYRWYWSURXIRHA XHILIQRMRL
XJODYQRP SRVHaX |D WDNYLP SURL]JYRGLPD SRVHELFH LVW
QDYHGHQLK R]QDND XSUDYR R]Q xNé&tyGde SutHoNcR hjstaije pNL S|
skupine u dobi od 46 do 65 godina istaknule su kako ponekad imaju tendenciju posegnuti za

WDNYLP NR]JPHWLpPpNLP SURL]YRGLPD SULWRP LVWLpPpXUL ND
]QDpH GD VX XSUDYR WL SURL]YRQGD EROMEDRP® R¥MWIRYIHU S
upravo ove dobneMXSLQH LVWDNQXOH VX NDNR EL XMHGQR ELOH
iznos novca za kupnju upravo ovakvih proizvoda, u prosjeku bile bi spremne izdvoijiti i do 20%

YLAH L]IQRVD ]D NXSQMX NR]JPHWLpPpNLK SURL]JYRGD ¥D QHNRI
PODYH GREQH VNXSLQH RG GR JRGLQH MHGQRJODVQR V
LIGYRMLWL YHUL LJQRV L] VYRJ NXUQRJ EXGAaHWD ]D SURL]Y
HNRORAGNL ]JHOHQL SULURG &ftee, Rdtahp DLV N W GY H3IWDLCE D FSUX HF G W
dobne skupine u dobi od 18 do 29 godina, bile su iznimno podijeljene u ovoj raspravi, polovica

grupe odgovorila je potvrdno na postavljeno pitanje dok je druga polovica odgovorila

QHJIJDWLYQR LVWLpXUL NDNRIIQLNDRGBD QRHYED L]JGYRIMROEBE aWR
SDNLUDQMX LPDMX QHNH RG QDYHGHQLK VSHFLILpQLK R]Q
SULPLMHWLWL RGUHYHQD NRQJLVWHQWQRVW L]JPHYyX SR]QL
VDVWDYD NR]|PHWLWNLK]GDRD]|XRGH VH QD WDM VDVWDY YU
MRa MHGQRP LVWLpH NDNR YHULQD QDMPODYH LVSLWDOQH
LQWHUHV ]D SR]QDYDQMH L UD]XPLMHYDQMH RELOMH&MD N
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Drugi dio dubinskih intervjua sa svim fokus grupama, prvenstveno je bio usmjeren na raspravu

X NRQWHNVWX NOMXpPpQRJ SR MWREnwhdhigDte recdviaehidguu LM Hp N
NRIPHWLpNRM LQGXVWULML .OMXpQR SLWDQMH QD NRMH
SUHSR]QDMX OL SRWUR&DDpPL VXGLRephwashing®. RDENKWUQXISE
NRPXQLNDFLML NR]JPHWLpPNLK SURL]JYRGD" 5DVSUDYD MH X
pitanja o tome jesu li se sudionice ikada dosad susrele sa pgreemvashingae jesu li se

LNDGD GRVDGD VD LVWLP SRMPRP VXVUHOH X VDPRM NR]JF
ALYRWQH GREL RG GR JRGLQD QDYHOH VX NDNR VX VH C
SRMPRP RSUHQLWR DOL L X VDPRXr HaiZex \eW U pbidvedbi, VWL S
LQWHUYMXD VD QHaAWR VWDULMRP GREQRP VNXSLQRP RG
VX VH VXVUHOH VD SRMPRP WH XMHGQR SRWYUGLOH NDNR
ULMHDpPL LVoneerwéshig QDMRLAH SRYH]XMX VD PRGQRP LQGXVV
fokus grupe navodile su konkretne primjgreenwashingSURSDJDQGH SULWRP LVW
kako itekako prepoznaju implementacigreenwashinga X PDUNHWLQA&ANRM NRPX
EUHQGRYD L SRGX]J]HUD SUHPD NUDMQMLP NRULVQLFLPD L
VNXSLQH YHUO SUHWKRGQR VSRPHQXWD QDMPODYyD GREQLCL
PDUNHWLQANH NDPSD @aébhivashNig®P B PRIy VDR GDOMH LVWRPF
SUHWMHUDQX IS RARMXUNMDEGISURL]YRGD ULMHPp 6XGLRQLFH C
RG GR JRGLQD |]D UD]JOLNX RG PODyYLK JUXSD YHULQ
greenwashinganaime samo je jedna sudionica ove fokus grupe bila upoznata sa navedenim
SRMPRP 6KRGQR WRPX QH PRA&H VH UHUL NDNR VX SULSDG
SUHSR]QDWL NR WteadMvasingddX VAIDOPIRNNHWLQAaNRM NRPXQLNDFL

proizvoda.

U daljnjoj raspravi, sudionicama se postavio niz-pddnja ogreenwashingoropagandi u
NR]PHWLpNRM LQGXVWULML QH EL OL VH X NRQDpPpQLFL GRI
greenwashingaX SURPRFLML NR]JPHWLPpNLK SURL]JYRGD QD RGOX
QDMPODYH IRNXV JUXSH XJODYQRP VX RGJRYRULOH NDNR
proizvoda diogreenwashingPDUNHWLQ&NH SURSDJDQGH QH EL X NRC
NR]JPHWLpPpNRJ SURL]J]YRGD $XWRULFD U@u@pdnilebld jegrtdkoNDNR S
KRPRJHQD QDLPH MHGQD RG VXGLRQLFD VPDWUDOD MH N
REJLURP GD MH PLAOMHQMD NDNR QHP gre&Ra$RMQM®OQIA YODVW
upravo zbog toga vjeruje da je isti ne bi odvratio od kupnje proizvoda. Jedna od sudionica
JUXSH LVWDNQXOD MH NDNR VH QH VOD&H VD RVWDWNRP J!
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SURSDJDQGH LJUD]JLWR XWMHpH QD QMHQ RGDELU SULOLNR
6 XGLRQLFH ,, IRNXV JUXSH X GREL RG GR JRGLQD LVWD
GD SRGX]J]HUD EUHQGRYL LOL P DU Nadst, ;mekar\e istdtiidhjelbieV L Q L W
OR&H SRSXW UHFLPR NDPSDQMD JGMH VH MDVQR L JODVQR
dobivenina neHNROR-BH\WLLPNHL LOL QD QHSRaAWHQ QDpLQ =D VXG
LVNUHQRVW D LVWVYNXHORRWMHEQBRRQYD QD VDPLP SRWL
SRGUabwL LOL QH RGUHYHQH SUDNVH =DQLPOMLYR MH LV
JUXSH QDYHOH GD EL RQH L NXSLOH SURL]JYRG NRML QLMH
je uistinu takav te da im to ne bi smetalo prilikom odluke o kupnji. Naime zgrggnwashing

i saznanje o istom ne mijenja stav 0 samom proizvodu, osobito ako se radi o proizvodu koji
NRULVQLFDPD RGJRYDUD YHUOU MH VWY D UnéediralujeMadstH WD L L
OHULQD VXGLRQLFD RY HyréanXshngaO B &IRPIR MIHVMNDWNRPHWLpPpNLK
XWMHpH QHJDWLYQR QD QMLKRYX RGOXNX R NXSQML SU
QHWUDQVSDUHQWQRVW L ODJDQMH 6XGLRQLFH QDMVWDUL
jest navedeno u radu, nisu prethodno bpezanate sa samim pojmogneenwashingakroz
UD]J]JRYRU DXWRULFD UDGD LP MH X] SRPRU MHGQH RG VXG
praksi kako bi ostale sudionice mogle odgati na dalje postavljena pitanja. Autorica
QDJoODabyYD NDNR VX VYH VXGLRQLFH YUOR EU]R VKYDW
greenwashing VDPR JD QLVX SR]QDYDOH SRG VWUDQRP ULMHpPL X
VH GDQDV VOX&EHQR L Xreehivashmmpaiva. BShbHd tohix sVelsedionice

VX VH VORALOH NDNR WDNYD SUDNVD QHRYLVQR R WRPH NI
QD QMLKRYX RGOXNX R NXSQML SURL]JYRGD VPDWUDMXUL
predstavljanj® 6XGLRQLFH XSUDYR RYH GRE QéteanNasisrig@di QDMY L
SUDNVX WH QDYHOH NDNR EL LP VD]QDQMH R LVWRP MDNR C
ili marki kojagreenwashingpNDR WDNDY SURYRGL .DGD MH ULMHp R WRF
QDMPODYH JUXSH QDYRGH YHULQVNL NDNR EL LP VD]IQDQMF
SRYMHUHQMH SUHPD RGUHYHQLP NR]JPHWLpPpNLP EUHQGRYL
odvratilo od kuylQMH LVWLK SURL]JYRGD RVRELWR DNNRRJLWHAV K LGB
YUHPHQVNL SHULRG WH VPDWUDMX NDNR RYDNDY REOLN
SRWSXQRVWL SURPLMHQLR QMLKRYH SRWURADpNH QDYLNH
GREL RG GR JRGLQD LVWDNQXOH YRPVRE QNLUGMRPR IR D\
GDOMH ULMHp R SUREOHPX LVNUHQRVWL L WUDQVSDUHQW
SRYMHUHQMH NDGD MH ULMHPp R GRQRAHQMX RGOXNH R NXS
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S obzirom na prethodno dane odgovore u svim fokus grupama, postavilo se novo pitanje koje

VH RGQRVL SHUFLSLUDQMH L VKYDUDQMH GD VH ]DSUDYR 1!
reklamira i deklarira. Da li se ikada sudionicama spomenuta situacija itbloggaha koji je

QDpLQ RYDNDY GRJDYDM QD QMLK XWMHFDR 6XGLRQLFH , |
LP VH XJODYQRP WR QLNDGD QLMH GRJRGLOR LPSOLFLUD!
svjesne da kupuju proizvode koji ‘ggreenwashani"Jedna od sudionica navela je kako smatra

GD MRM VH QDYHGHQL VOXpDM YMHURMDWQR GRJRGLR D¢
svjesna. S druge strane, sudionice Il. fokus grupe nisu se mogle konkretno sjetiti nedavnih
primjera gdje im se navedenda W XDFLMD GRJRGLOD 5D]JORJ WRPX MHV!
VPDWUD GD GDQDV SXQR YL&H SD]JH aWR NXSXMX WH QD
SURL]YRGLPD ULMHp 3RVOMHGQMD ,,, IRNXV JUXSD ELOD
odgovora, MH VX GYLMH VXGLRQLFH LVWDNQXOH NDNR LP VH
NDNR VX VH X WRP WUHQXWNX RVMHUDOH SUHYDUHQR GRN
potpunosti sigurne da liim se navedeni primjer situacije dogodio, uz pretposkavierojatno

jest samo da istoga u tom trenutku nisu bile svjesne.

=D vDP |IDYUGHWDN UDVSUDYH DXWRULFD UDGD PRGHUDWEF
]JD VDPR LVWUDALYDQMH VYLP VXGLRQLFDPD VYLK IRNXV JL
PLAOMHQMH L VWDY R WRPH QD NRML QrBdmiaghinDafabad.Y R GRal
Od velike je zanimljivosti kako su upravo sudionice Ill. fokus grupe u dobi od 46 do 65 godina,

NRMH VX PRAGD X SRpHWNX LQWHUYMXD ELOH QDMPDQMH
LQDpLFRP L LPHQRP QD HQJOHVNRXWMHM XNMN WBHSVUDYRRAWUA}
VDP SRMDP QDYRGHUL NDNR MH ULMHp R LJUD]JLWR QHJIDV
REPDQMXMH MDYQRVW LVNOMXpPLYR VD FLOMHP RVWYDUHQ
kako je ovakva vrsta kampanja nedopd YD L |D VYDNX RVXGX WH GD QDSF
AWHWH LPDMX SRWUR&DpPL L NRULVQLFL SURL]JYRGD 6XGLI
YHULQVNL RGIJRYRULOH NDNR VPDWUDMX GD MH ULMHpPp R Q
SUHPD SRWUR GQMHILWNDUHQR 7DNRYHU XND]JDOH VX QD SRMDP
PDNDU WD LVWLQD SRQHNDG dgtde@@ashindgy XI&aDQ M L BUPROBNOHPM X b
DXWRULFD ]DNOMXpXMH NDNR VH VXGLRQLFH RYH JUXSH Ql
RYH QHHWLpPpNH L @aWHWQH SUDNVH QDLPH SRVWRML RGUH})
AHOMH ]D SURPMHQRP ®IMAGRHYRWNDQP® WR MHRBE|LU X]PH
VXGLRQLFD GRALYMHOD RGUHYHQLMREODN (REKP D QMIH\BW HY DIV
MHGDQ RGUHYHQ RVMHUDM EHVSRPRUQRVWL L @aHOMH ]D RC
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JUXSH WDNRYyHU VX VH VORALOH NDNR MH ULMHp R L]JUD]L\
kojim se nastoje opravdatind WL pNHNR@HR aNH L QHGR]YROMHQH SUDNVH
MDVQED VYLMHVW R WRPH NDNR RYDNY &, 8ilpbshojy DvelKiQLPQR
RVMHUDM EHVSRPRUQRVWL L RVMHUDM ELWL PDOHQ X VYL
L RGUHYHQD GR]D UD]RpDUHQMD X GDQDaQMH VXVWDYH R
resursa i snage boriti se protiv ovakoHOLNLK SUREOHPD $XWRULFD MDVQF
VYH VXGLRQLFH XQXWDU VYLK JUXSD JRWRYR MHGQRJODV
QHIJDWLYQRM SRMDYL X VYLMHWX NRMD MH GLR YHOLNRJ J
OHYyXWLPWIDLEWL SUREOHP SRpHR UMHADYDWL SRWUHEQR
QDYLND &aWR XNOMXpXMH L QDYLNH WH SRWUHEH L AaHOMH
L XVOXJD ,]QLPQR MH YD&QR GD GDQDV X GK RDW XX \S R Y N
kampanja popugreenwashingpa QR SRWUHEQR MH HGXFLUDWL SRWURAI
UD]XPLMHYDQMX RGUHYHQLK LQIRUPDFLMD NDNR EL ODNAl

vezane za njihovu vlastitu dobrobit i zdravlje.

2JUDQLPHQMD LVWUDALYDQMD

7RNRP SURYRYHQMD NYDOLWDWLYQRJ LVWUDALYDQMD DXW
PRJX SRWHQFLMDOQR LPDWL QHJDWLYDQ XpLQDN QD SF
organizacije grupnog intervjua za Il. fokus grupu, jedna od odabranih sudioj@aaaula

SULVXVWYRYDWL LVWUDALYDQMX ]JERJ LIQHQDGQH EROHVW!|
GDQRP YUHPHQVNRP URNX SURQDUL QRYX NDQGLGDWNLQM>

SULOLNRP RUJDQL]DFLMH JUXSQRJ LQWHUYMXD ]D ,,, IRNX
SUREOHPH X RUJDQL]DFLML VXGLRQLFD L QMLKRYD XVSMH3a
XJURNRYDOR RGJDYyDQMH VDPH SURY HGtE lddustdjenje Oh\dju Y DQ M D
VXGLRQLFD L] RVREQLK UD]JORJD 3ULOLNRP SURYRYHQMD
DXWRULFD MH QDLAOD QD WHKQLpNH SRWHANRUH JERJ NRM
od 10ak minuta, isti izgubljeni materijal naknaddbH PRUDR ELWL UHNRQVWUXLL
WUDQVNULSFLMH L VDpXYDQRJ YLGHR ]DSLVD

3ULOLNRP SURYRYHQMD LVWUDALYDQMD DXWRULFD QLMH
YRYHQMH ELOMHADND VWRJD MH LVWL NXSLOD X REOLNX P
GRODUD $, DODW ]D YRYHQMH ELOQR]ANLABSOR 8 R] QIRWNR I LK
REUDGH UH]XOWDWD L DXGLR ]DSLVD SULPLMHWLOD NDNR M
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WH MH RGUHYHQL GLR WUDQVNULSFLMH L]UDGLOD VDPRVWD
SURFHVY REUDGH SRMHGLQLK UH]XOWDWD L ]JYXpQLK ]DSLVD
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1DNRQ |[DYUAHWND SURYHGEH NYDOLWDWLYQRJ LVWUDALYCL
LQIRUPDFLMD PR&H VH ]DNOMXpLWL NDNRYDNH NKYURNBEIDXV !
LVWUDALYDBNDOSLINRPQUMWWIWUDALYDQMD MHVX OL SRWURADDpL
RELOMHAMLPD SURL]Y R G Dpokézali Kakd XUSoXipadhiceshif Yenatapijgkin V X
GREQLK VNXSLQD MDNR GREUR GR XPMHUHQR GREUR XSR]Q
2 WRPH SUHSR]QDMX OL NRULVQLFH NdiddnwashingdhILK SURL
PDUNHWLQGENRNW NIRWPL NR]JPHWLPNLK SURL]YRG DorishiseWWUD ALY |
NR]JPHWLpPpNLK SURL]Y R Gperceddiid 8 pdjQépé¢iivdshinga® MOR]|PHWLPpNRM
industriji te ujedno i QDpLQX QD NRML VH LVWL LPSOHPHQWLUD
kampanjama 7DNYH YUVWH NDPSDQMD XYHOLNH XWMHpX QD C(
proizvoda, no kako seVvDP VPMHU LVWUD3drehra @OD YRR UHHDRDHRUDFLMI
LVWUDALYDQM & jevtad vt bt@avhH @dtteresiranodtD SRVWRMHUH SURE
QHHWLpPNLK SUDNVL L,¥YYHHRDMXMDN BWHORD WRRYOICEHAL X VY
EHVSRPRUQRVWL PODYyQKNQMIADBHRLGDSUXaH RWSRU YHOLNL
MHGQRVWDYQR PRJX QDGJODVDRELHQ®NYE®N B p D VDL FSGRRV WAGIL
istaknutikakoMH SULOLNRP LVW U DEQLY W QipeR\SFREMRDMR LINMNE@QDNR P
unutar svih dobnih skupina i generacija, a to je dgreenwashingercipira kao negativan

SRMDP L]JQLPQR aWHWDQ ]|D GDQDaQMH SRWUR&DpH L NUDN
LWHNDNR VYMHVWDQ RQRJD aWR VH WDNYLP SUDNDPD SU|
JHQHUDFLMH L GDOMH VSUHPQH SUXAaLWL YHUL L MDpL RWS
VH PODYH JHQHUDFLMH QHNDNR MR& XYLMHN SURQDOD]H X
LK GDQDV RNUXAXMX 1R GRNOH RERBRVWWRRLMHYGRBVWR |D
awR QH MDVQR MH GD PMHVWX ]D SRSUDYNH L SRPDNH X (
nedostatka edukacije po pitanju pojgraenwashingagNDR L QHGRVWDWDN SULMHY
QD KUYDWVNRP MH]LNXGIEAVR WU KPLAHYDORMWRD VDPRJ SRI
RQRJD aWR VH ]DSUDYR NULMH L]D QDYHGHQH ULMHPpL
QHIDLQWHUHVLUDQRVWL NDGD MH ULMHp R DNWLYQRP SRC
GMHORYDQMX NIDVHAEWHQRRWLRVWDQRYQLAWYD 2YDNYL SUI
SUHYHOLNH 38HOMH ]D WHRUL]JLUDQMHP R SUREOHPLPD D
SURYRYHQMHP WH LVWH WHRULMH X GMHOD
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6%a(7%.

5DG VH EDYL LVWUDALYDQMHP SHUFHSF Lgveenwdshidduy QLFD N
NRIPHWLpNRM LQGXVWULML WH GHWDOMQLP WHRULMVNLP

prikazati i definirati pojangreewashingde greenwashingagX NR]JPHWLpPpNRM LQGXVWU
je u ovoj industrijigreenwashingRVWDYLR VQDAaDQ XWLVDN D QDMpH&EUH \
NDR aWRULX RGQR RUJD QV NL "crueltySreleJte oiwrRcalRf@esl'L. LVSLW
.RIPHWLpPND LQGXVWNR MED RS RN B Y B BVWIILD WW Q WWD B W M
WUALAWX NRMH N Rruifihdddaalnit RorQokhbijBNDLIRF BQMRUWO O 8QLOHYH
Procter & Gamble Co., The Estee dau i ShiseidoDanas jegreenwashingX NR]J]PHWLpPpNRM
LQGXVWULML SULVXWDQ SXWHP pHVWR DJUHVLYQLK PDUNH
SRWHQFLMDOQH SRWUR&DpH QD JRWRYR VYDNRGQHYQRM E
HQJOHVNRJ MH]LND XYHGHQRJ StRINijP prikagaR Ovlj iradadhesskD VQ L R\
stavllaupravon8? DPR J]QDpHQMH SRY L Mgreevimashingalh DYRR RIDW N HIXDLRQI &N
DODWD GDQDaQMLFH

Glavni ciljevi rada bili su definiratpojam greenwashingaX NR]PHWLPpNRM LQGXVW
primjere u praksidHILQLUDWL WHPHOMQH SRMPRYH X NRQWHNVWX
QDYHGHQRAatMW®HALAMDDWL L DQDOL]JLUDWL SURFHV RGDELU
NRG NRULVQLND WH QDSRVOMHWNX SURYHVWL LVWUDALYI
NR]PHWLpPpNLK geeerivagdhiing® DV BPRM NR]JPHWLPNRM LQGXVWULML
FLOMHYD SURYHGHQR MH NYDOLWDWLYQR LVWUDALYDQMH
RGJRYRUL QD LVWUDALYDpSRWILREDQ M OnraR\R#RARIbEMNMIHKY X O L

RELOMHAMLPD SURL]YRGD NRMH NXSXMXreeawadtngdQDM X Ol
PDUNHWLQANRM NRPXQLNDFLML NR]JPHWLPNLK SURL]JYRGD

proizvoda percipriaju sam pojagreenwashingdk QD NRML QDpLQ VDP SRMDP X\
odluku o kupnii

.OM X p Q HgteenmidshingN RJPHWLPND LQGXVWULMD JHOHQL PDUNH
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SUMMARY

Perceptions of cosmetic product users about greenwashing

This paper focuses on researching fherception of cosmetic product users regarding
greenwashing in the cosmetic industry, along with a detailed theoretical review aimed at
presenting and defining the concept of greenwashing, and specifically greenwashing in the
cosmetic industry. Greenwashirhas made a significant impact in this industry, often

appearing in terms such as "natural,” "organic," "dermatologically tested," "efresty and
"chemicalfree." The cosmetic industry today is a large global market experiencing constant
growth, contUROOHG E\ D IHZ PXOWLQDWLRQDO FRUSRUDWLRQV
*DPEOH &R (VWpH /IDXGHU DQG 6KLVHLGR 7RGD\ JUHHQZ
also be seen through aggressive marketing campaigns and promotions that target potential
consumers almost on a daily basis. To clarify and detail this phenomenon, introduced from the
English language, this paper emphasizes on the meaning, history, and development of

greenwashing as a contemporary marketing tool.

The main objectives of this paper were the following: to define the concept of greenwashing in
the cosmetic industry through practical examples, defining fundamental terms in the context of
the cosmetic industry and the characteristics of the marketjrdgfand analyzing the process

of selection and purchase of cosmetic products by users, and finally to conduct research
examining the perception of cosmetic product users regarding greenwashing in the cosmetic
industry itself. To achieve the main goals thfe reasearch, a qualitative study was conducted
through focus groups to obtain key answers about the questions regarding whether consumers
of cosmetic products are familiar with the characteristics of the products they purchase,
whether consumers recogeithe use of greenwashing in the marketing communication of
cosmetic products, and how do consumers perceive the concept of greenwashing and how this

concept influences their purchasing decisions.

Key words: cosmetic industry, marketing, consumer perception, green, ecological, sustainable
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POPIS SLIKA

6OLND 9HOLpPLQD JOREDOQRJ WUALAWD NR]JPHWLpPNH LQG>
Slika 2: Trendovi azijskat SDFLILBNBRW VN R]PHWLPNH LQGXVIWULMH

6OLND 3RWUR&QMD X NR]JPHWLpPNRM LQGXVWUURL SUHPD
Slika4:3HWRID]QL VHNYHQFLMDOQL S Réiz¢ddaGRQREAMQMD RGO
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PRILOG

9RGLp LVWUDALYDpPND SLWDQMD ]D IRNXV JUXSH

9.

.ROLNR pHVWR SRVHAHWH ]D NR]PHWLPNLP SURL]YRGLPF
NRMH VYUKH LK QDMpH&UH NRULVWLWH"

.ROLNR pHVWR RGOD]JLWH X NXSRYLQX NR]JPHWLpPNLK SU
QDMpHAUH NXSXMHWH L NRULVWLWH"

yLWDWH OL VDVWDY NR]JPHWLPNLK SURL]JYRGD NRML NX!
R RELOMHAMLPD L VDVWDYX NRJPHWLpPpNLK SURL]JYRGD N
SRPDJDOD SRSXW DSOLNDFLMD LOL SRUWDOQakoRML YDI
AHOLWH NXSLWL"

SRVHAHWH OL |]D SURL]YRGLPD NRML VX R]QDpHQL NDR
vegan, crueltytrfree ERWDQLpPpNL LWG 6PDWUDWH OL GD VX W
proizvoda na polici? / Da li za vas ovakva kategorija proizvoda ima prednost naspram
RQLK NR]JPHWLpPpNLK SURL]YRGD NRML QH VDGUAaH QDY H(
'D OL ELVWH L]GYRMLOL RGQRVQR L]GYDMDWH OL YHUL
VWH WRpPpQR YLAH QRYDFD VSUHPQL LIGYRMLWL ]D RYDN
Jeste li se ikada dosad susreli sa pojngveenwashinga Jeste |li se ikad susreli sa

pojmom greenwashingaX NR]JPHWLFL" ORAHWH OL QDYHVWL &
greenwashinga

‘D OL EL YDV VD]IQDQMH R WRPH GD Mitdenashing NR]P H\
SURSDJDGQH X NRQDPQLFL RGELOR RG NXSQMH VDPRJ
NRMLK SURL]YRGD RG SRGX]J]HUD NRMH NRULVWL JUHHQ.
Jeste li ikada kupili proizvod za koji ste naknadno saznali da nije prirodan, zelen,
RGUALY ELRUD]JtuRIGfr¥e LYWHG DXAQDNWLRp WRPX d8WR MH NDR
.DNR VWH VH QDNRQ WRJD RVMHUDOL™

1D NRM gre@fapshQgX WMHpH QD YDaAaH SRYMHUHQMH SUHPD E
koji ga implementiraju u svoje poslovanje?

10.6PDWUDWH OL JUHHQZDVKLQJ OR&LP ]JD&AWR" 8 NRMRM
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